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Note :

MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

This paper contains seventy five (75) objective type questions of two (2) marks each. All
questions are compulsory.
I:;
Non-verbal communication is done through codes. f;
(1) critical (2) preferential (3) legal 4) f moral r
The concept of valid knowledge is discussed as part of : F

r

(1) political communication (2) cultural communication
-
(3) structural communication 4) F{' t-structuralist communication

3. A dynamic interaction between reader and message‘wg result in :
(1) conflict (2) similarity mng (4) focus
4
4.  The interpretation of 1nformat1orh\n¢£way that is consistent with the person’s existing opinion
is described as : Yy
(1) selective exposure (2)  selective matching
(3)  selective sampling (4) selective distortion
il -
|
5.  The concept of development emanated directly from theories of :
(1) economic take-off (2) political power
/ N
( (3) nationalisnf (4) social evolution
6.  Developmental il'eporting has the element of :
(1) Dbias (2) modelling (3) advocacy (4) repetition
L]
7.  In the organic model of development, the beneficiaries become :
(1) listeners viewers (3) communicators (4) consumers
yons 1 I\H\\IIHIIIHHIIII\I\HI\IHI\ :
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8.  When an outsider questions the meanings and methods of the project for verification purpose,
it is called :
(1) external audit (2) outsider brief (3) debriefing (4) pool vigilance
9.  The concept of central limit theorem helps in the computation of :
(1) confidence level (2) confidence interval {
(3) random error (4) sampling error { ’
Ip' [
10. The present Chairman of the Press Council of India is : .
(1) Justice Markandeya Katju (2)  Justice GK. Prashd .;
(3)  Justice A. Parashar (4) ]yl‘g;ice Ru"fqa Pal
£ 1 |
/ f
11. The professional body, Public Relations Circle, was ;st blished at :
(1) Mumbai (2) Kolkata (3) Chennai £ (4) Hyderabad
A (
j )
12. The first public sector institutiEn} to'employ public relations practices in India was :
(1) Indian Railways - (2) Bharath Electronics Limited
(3) Hindustan Aeronautics Limited (4) Bharath Heavy Electricals Limited
|
13. The first coun.trx to envisage a computeropolis to manage the future activities of an information
society is:
‘ I.
(1) The Unitedeta"[es (2) France
(3) South Korea (4) Japan
I
14. Contestation over symbols, language and representation in media is known as :
v
(1) = media activism (2) mediascape
(3) media pedagogy (4) media construction
v AN ‘
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15. Most case studies involve :
(1) concealment (2) inductive reasoning

(3) non-procedural inquiry (4) philosophical backgrounding

16. Who described media contents as cultural products ?
(1) Marshal Mc Luhan (2) E.M. Rogers
(3) Newcomb (4) Theodor Adorno 'f; )
Ip' [

17. In the case of Ministry of Information and Broadcasting Vs. Cricket Assoc{ation of Bengal,
the Supreme Court judgement led to :

Ty

(1) censorship of foreign journals . & { .;

(2) freeing electronic media from governmel}l/monopﬁly

)
(3)  imposition of surcharge on media advgr"l’;isemgnts I'I
)

| .'l
(4) restriction of media coverage of cricket matchis

r
F
-

18. The Press Council of India is a :

A (
(1) non-judicial body <, I (2) private entity
(3) non-statutory body Yo (4) quasi-judicial body

19. The Central Board of Information was the forerunner of :

(1) Press Information Bureau (2) Directorate of Information and Broadcasting
(3)  War Publicity Board (4) FICCI
‘4

20./ Who wrote the Tk}'.The Media and Democracy ?
(1) John F. Kennedy (2) John Keane
(3) .. Walter Lippmann (4) Herbert Gans
|

21. In’zl'egsity sampling is used in :

(1) heuristic research (2) exploratory research
(3) diagnostic research (4) historical research
v AN :
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22.

23.

24.

25.

26.

27.

28.1

The cumulative scale in social science research was developed by :
(1) L.L. Thrust stone (2) Likert

(3) Louis Guttman (4) Charles E. Osgood

The correlation computed between pairs of variables is known as :

Ty

(1) Q type factor analysis (2) R type factor analysis
(3) P type factor analysis (4) S type factor analysis {

Before a case study researcher conducts a pilot study, he must.construct a :" _

b

(1) study protocol (2) classic research cfesign;
(3) historical diary 4 1 ai codé” .

;’f | -'
Gender is a/an level of measurement 11‘ ass communication research.
(1) nominal (2) ordinal ermed;ate (4) ratio

& %

One-tailed test and two-tailed}te'g‘t Q_J_‘fr:e associated with :
(1) Causation (2) -eon’tcepts (3) constructs (4) hypothesis

i,

In Jakobson’s model, ithe C?nstitutive factors in an act of communication number is :

(1) three ! (2) four (3) five (4) six
‘4
- |
The rights grantegl under Article 19 of the Indian constitution are available to :

(1) .corporate persons only (2) legal persons only

(3)" Indian citizens only (4) non-Indians also

\

29. The ‘kreudian concept of “The desire to see the unseeable’, is one of the leading arguments
behind the nature of the pleasure of the media text. It is called :
Minia (2) Scophophillia (3) Hydrofobia (4) Hyper-reality
peas \IIHIIHHI\IIHHH RN 8
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30. The test thatinvolves placing two versions of an advertisements in the same issue of newspaper

is called :
(1) Split-run test (2) Gall-up-Robinson impact test
(3) Daniel-starch test (4) Perlson-Influence test

31. The techniques of scheduling media that involves purchasing a large amountfof space is

called : ;

{
(1) Media Concentration theory (2) Media Dominant theory { r
(3) Media Monitoring theory (4) Media Effects theory

L
F ks
32.  When a set of commercials or announcements is to be written and if it generates a lengthy
copy, it is called : .

/
(1) donut copy (2) core copy r_"r (3) modtlllilated copy (4) open copy

33. Aerial advertising is a form of : {é_ £
%
{

(3) electronic advertising .\I:? ¢ (4) out-door advertising

(1) print media Y2) in—houslg advertising

34. ‘The post-test only ContrOIJ group design’ is amenable to the application of :
(1) ANOVA { { (2) t-test
(3) Chi-sqqagé: test (4) Partial Correlation
o !
35.  The data and ins;ruc’;rions for a computer are known as :
(1) hardware, (2) software (3) malware (4) programmer

36. Hé‘rgld Evans was the editor of :

(1) The Mirror (2) The Sunday Guardian
(3) The Times (London) (4) The Daily Express
el 1
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37.

38.

39.

40.

41.

2./

Four audience dimentions evaluated to determine effectiveness of a specific PR Programme

are :
1) Coverage, target, influence and objectives
2) Influence, response, coverage and impact

(1)
(2)
(3) Response, target, influence and message
(4)

4) Message, influence, impact and target -F

4

{
The House Journal “Hamara” is published by : f r
(1) Air India (2) Bank of India
(3) Indian Hotels (4) Hindustan Lever Ltd. F
1
1" (
*

Public Relations was developed as a unique practice first in :
(1) Great Britain ~ (2) Germany r-"r(?)) Frangile (4) The United States

The four basic inks to a full range colours found in four_cqlou‘f printing are identified as :
(1) range colours n %42) premiul';ﬁ colours

(3)  process colours - j: (4) production colours

H

A visual path that flows from the upper corner to the lower right is identified as :

-

|
(3) optical crossline (4) gutenberg diagonal

‘4

(1) visual index { (2) visual flight

a
The Television wrho'gt Frontiers Directive was introduced in :
(1) The United! States (2) The European Union

(3) # Latin Amélrica (4)  Australia

\

43. The portion of a subject to be shown on camera is called :
(1) dnatomical designation (2) grouping designation
(3) perspective designation (4) focal designation
|| T 5
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44.

45.

46.

47.

48.

49.

50.

51.

The readability test of Fog Index was developed by :
(1) Rudolf Flesch  (2) James Power (3) Robert Gunning (4) Dale-Chall

Arbitrary codes in communication are :

(1) digital (2) analogic (3) non-functional (4) inappropriate

P 1
. T ¥
A problem-solving message based on everyday situation is referred to as :

(1)  slice of life (2) social message (3) situational info (4) sirnulate({ slogan
Who used the concept of ‘rear-view mirrorism” in communication ? ¢
(1) Sean McBride (2) C.P. Snow {
(3) Naomi Klein 4) h//llﬁ:shall McLuhan
The structuralist movement of folklore was ﬁounde
(1) William Thomas (2) Vishnu Sharma ( ;? Ranganath (4) Vladimir Propp
The Eurocom Group has its headquatters in : (
(1) Vienna (2) Parig ﬁ' (3) Bonn (4) Geneva
| Y

Editing means the eliminatlon ofg
(1) familiar words _ + (2) superfluous words

i
(3) strong verbs { (4) adjectives

Assertion (A) * Reasonable restrictions, as per the Indian Constitution, cannot be imposed

y the state arbitrarily
Reason (R) : [he restrictions can be imposed only according to law, subject to judicial
review.

Codes : |

(1) Both (A) and (R) are true.

(2)Ik J Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) " (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

e | g
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(1) (A) ¥R (R) T e €
(2)' (A) 3 (R) F W &, g (R), (A) F T TR o #
3) (&) TR, (R) o1EA B
(4) (A)SEA T, (R) §A T
resss [ IHRANN i
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52.

53.

54.

Assertion (A) : Regulation of private ownership of the broadcast system by the state through
broadcast licences creates ‘a system of soft property’.

Reason (R) : It is premised on the specificities of corporate liberalism.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). ! :
(3) (A) is true, but (R) is false. J
(4) (A) is false, but (R) is true.

y
Assertion (A) : Telecommunication is central to the process of gloljalisation.
*

Reason (R) : It is a minimum condition of jparticipation in the emerging new economy of
the world. r_"l \
Codes : \ (j
(1) Both (A) and (R) are true. R
4

(2) Both (A) and (R) are true, but }Ri‘is not the correct explanation of (A).
|
(3)  (A) is true, but (R) is fal?tqu

(4) (A) is false, but (R) is true.

i,

-

Assertion (A) :| The concept of the construction of information society is based on a series
of myths.
&

zommunication policies.

/ Reason (R) : x}‘he,y provide the necessary narrative for the implementation of

Codes :
(1) " Both (A) and (R) are true.
i
(2)% _Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) " (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

e | L
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52.

53.

54.

AURIT (A): T N THRY el & =it Wi 1 IR0 aedd & s faf=ee =
gt 1 e’ gia &L B

HTT (R) : IE HIINE STRIHT0T 1 fafemarsti w smenfia 71

wIe

1) (A) 3R (R) I 9 | _

2) (A) 3R (R) IF ¥ T, T (R), (A) FT TE =& 7 7 | H Ve

(3) (A)HHE, (R) 3EA B f

)

(4) (A) A T, (R) TA Tl

SRR (A) Wwﬁwwﬁg@ﬁ%ﬁﬁ’w% |
W (R) agﬁwﬁwm%waﬁaﬁwﬁ's;w%%ﬁﬁwmﬁ%
s /

(1) (A) 3R (R) I 9 | 4 f”

D) (A) iR ) 2w §, TR (A) T o T 2
(3) (A)FAE, (R):mm%r”
)

(4)  (A) AT, (R) TA
i
% |

IR (A): Ww%ﬁnﬁﬁmww@ﬁw@w&wﬁa%

/ &I (R) : ?WW%W%WW%NWMm%

HiS

1) (A)afr{(Rjaﬁ-—ﬁ’w%n

(2), (A) ¥R (R) EFfi ¥ & T (R), (A) F I AN T F |
(3) "I(A)w% (R) 39 T |

(A) 38 8, (R) T |

oot !IIHIIHIIINIHHHH||||I\|\||\II\IHIH||\||\|!||\|H||! &
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55.

56.

57.

rns 1

Assertion (A) : Governments all over the world increasingly link communication policy to
economic interests.

Reason (R) : Technology promotion in the communication sector is a viable development
strategy.

Codes :

(1) Both (A) and (R) are true.

Ty

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). /
(3) (A) is true, but (R) is false. f F
(4) (A) is false, but (R) is true.
{ °,
= h {
Assertion (A) : Access to knowledge is alwa};gp(hrough language and other related orders

of representation. F |

/ , '
Reason (R) : Since language does not have clea me_élnings, and does not reflect shared
meanings, it contributes to the COn%J}iﬁ'ated structure of knowledge.

r
J

Codes : y

(1) Both (A) and (R) are true. L r
(2) Both (A) and (R) are truF,Fui. (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but i'(R) is true.
w1

Assertion (A) y Media language generates and constitutes the social world.

f our experiences.

‘ Reason (R) : ’)Eecaluse it is not merely a channel of information, but also an integral part

Codes :

(1) F Both (A) and (R) are true.

(2)II‘ J Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

L 2
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55.

56.

57.

Afiered (A) :  fava R H, TR TR Aifqet o1 AT § SA1e1 ST fedi o a1 wwaf-d & W&l

gl
HTT (R) : R & H TrEnfient 9t =reerem fasm wHifa 7
e
1) (A) 3R (R) S 9 |
(2) (A) SR (R) S T €, T (R), (A) FT T A0 T E
(B) (A)FE T, (R) 3TEA T f
(4) (A) 3HA T, (R) ¥4 I

| i

ARTRAT (A) : aﬁwq@@wwaﬁ?qﬁ@w%wmﬁ%aﬁ&ﬁ%

FRONR): I T e s e A ¥ R e e e e R 3, e T
for e & S ¥ \

(1) (A) 3R (R) 3T T ¥ ¥  sadd

2) (A) FR(R) IF 9 %, mﬁ?m;{(A)ﬁaﬁm T2

(3) (A)FAT, (R) 376 BT

)

(4) (A) ¥HA T, (R) §A &
iu

(
frme (A)‘:'d; Hifean 1w IR fava &1 goim iR Heem &3t €|

/ ST (R) : Aﬁ@%?ﬁmaﬂnﬁéwﬂﬁ%q&% AR STAET 1 Afuer 31 oft ¥

e

(1) (A)ﬁr{(nilaﬁw%l

(2) (A) R (R) T T T, TG (R), (A) F1 HE AT T <
()~ (A) T &, (R) o7 &

4) (A) FEE 8, (R) ¥ B

e 1
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58. Assertion (A) : Propaganda in the broadest sense is the technique of influencing human
action by manipulation of representations.

Reason (R) : The manipulated representations may take form less accurately, by stories
and rumours and not manifested in spoken, written, pictorial or musical
form.

Codes :

Ty

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is the correct explanation of (A)i’ { J
(3) (A) is true, but (R) is false.
(4) (A)is false, but (R) is true. £ - f
AN 4
I
59. Find out the correct sequence of elements of 1{1e hierarchliv of effect model.
(1) Desire, interest, attention, action (2) Attent (; de51re, interest, action
(3) Attention, interest, desire, action Interest, de51re, attention, action
4
v
60. Identify the correct chronologic;il sequence of readability formula developers.
(1) Flesch, Gray and Learifj Vogel and Washburne, Lively and Pressey
(2) Gray and Leargr( Lively and Pressey, Vogel and Washburne, Flesch
(3)  Flesch, Lively and Pr{essey, Vogel and Washburne, Gray and Leary
(4) = Lively and Pressey, Vogel and Washburne, Gray and Leary, Flesch
rr o
61. Identify the correct chronological order of the following communication scholars.
(1) " Bernard Berelson, Wilbur Schramm, Donald Shaw, Noam Chomsky
(2)I'n Noam Chomsky, Wilbur Schramm, Bernard Berelson, Donald Shaw
(3) " Donald Shaw, Noam Chomsky, Bernard Berelson, Wilbur Schramm
(4) Wilbur Schramm, Donald Shaw, Noam Chomsky, Bernard Berelson
el 2
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58. 3R (A): =TS 14 § Ydvel Se-dis § Y Ia&qul gR1 7a fshal (TR ) &l gifad
F HI qHA 2

HIT (R) : Sre-dIe & T Yfaequr sweeli 3R STwaTel & gRI ¥ e §Y T80 # Hhd ©
3R anfaes, fafad, fesmcre s1een Fitifas &9 § g 2 2id ¢ |

HIS :

1) (A) 3R (R) A T B

(2)  (A) &R (R) < T €, T (R), (A) FT T =0 € | ; 'ff
3

)
) (A) T E, (R) T8A T
)

(4) (A) A T, (R) TA Tl
E.

59. W WIS % TEIGHH % Al B WE STHA G I | I

(1) 3=o, ¥f9, sr@um, fe (qm) () | e Sﬁ;I %, foran (TRM)
(3) e, 3, T, G () () ¥, T e, e (T
A ¢ (
60. %ﬁww{?ﬂﬁwﬁaﬁvﬁﬁ?ﬂ@&ﬁ%@ |
(1) w9, 3 9o o, St qe SReH, oftaet qen
(2) AR, St qg U, SNl qen S, W
3) q@m,aﬁaﬁamiﬁﬁ,aﬁ@faamw,ﬁamai
(4) Fﬁﬁ?ﬁw@ﬁ,@ﬁaamw,ﬁawéﬁ,m

1

3

4

61. fefafad Har fagami & W&t wieishd ! 98 |

1) = ST ®H(’1T*1, facter 99, SHIeS 0, T19Y IHh

(2) Fw =, faeer 1, IS AT, SHTS I

v 9 a fo
(3) » SHTES M, A FHER], SATE R, faeee 9m

(4) faaerR 9w, SMtee o, Fa9 FHEh], TATE TAHT

rons 1IN
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62. Identify the correct chronological order of books written by Journalists.
(1) A witness to an era, The Judgement, India after Gandhi, Ink in my Veins
(2) The Judgement, A witness to an era, India after Gandhi, Ink in my Veins
(3) A witness to an era, The Judgement, Ink in my Veins, India after Gandhi

(4) India after Gandhi, A witness to an era, The Judgement, Ink in my Veins

{

63. Identify the correct sequence of Analogue Visual images. [ f

(1) Infinite gradation of tone, colour, hue and grain _ ¥

(2)  Colour, hue, infinite gradation of tone and grain, { "; -

(3) Hue, infinite gradation of tone, grain an cc;lour -

(4)  Grain, colour, hue and infinite gradatigrn of tone JI'I
64. Match the following : — £

4
List-I f List-II
. ¢
(Author) Y1 = (Concept)

(a) E.F. Schumaker b (i) Popular participation in development

(b)  Julius Nyrere { s (i) Change in power relations for development

(c) Mahatma Gandhi { (iii) Intermediate technology

(d) Robert ‘Hlarnik (iv) Basic needs fulfilment

( Codes : ‘f
(@ (b) /(o) (d)

M) G ) 6 o

@\, 0 @ 6

@) ® ) @ )

@ ) O G G
e | 2
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62. TARRI gN foral T Fefatad ! ol Tal HIshagar fad |

(1) &1 foes T @ 30, T Sorwe, 3fUedn oty T, 3% 3 W a5
(2) T o, T f9et 2 W 9, sfvean SR Mefl, 3% 5 AR a5
(3) ¥ f9e 9 T W 3, T 9=, % 3T URE 9T, 3USAT SRR M
(4)

4) fUear sHRR T, o faeiy T W T, T M, ¥ I °E 9T
63. AT dieTel SHIE o Wél W i TgaH | f r’

(1) AR ITIM ATF IH, FeR, g T I

(2) R, 7, T TSI & 2 T I E

(3) @, e I sitw o, I Ge w0 2

@ e g dsm e ) |

\/
64. Fe-I =1 gelt-11 ¥ Gafed 1 4
Tt SO
« 1
(@ ) T ( STFLTIOTT )

(@) TUF. FHAE () foem A fir v

(b)  Sferad AR !:' . i) Topra &g i ool & ufterds

(c) weTeH T o | (iii) HEFSTT qRAIh

(d) - T Bfreh (iv) R SEeashdr gfd

= |

@ O e @

1) @ @) /6@

@@ @ (v (@)

@ @ @Gv) @) (i)

4) (@(v) (@) () (i)
resss | [HIAHININANIN 2
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65. Match the following :
Set-1
(Area)

(a

)  Selective exposure
(b)  Voter study

(c) Influence of opinion leaders

Set-11
(Originator)
(i)  Elihu Katz

(i) C.I. Hovland

(iii) Joseph T. Klapper

(d) Limited persuasive effect of media  (iv) P. Lazarsfeld
Codes :
@ ® © @ «
M @ 6@ 6 ) S
@ @ O @ AN
@ @ @ O [\ /
@ @) i) @ 0 ‘ / |
. 3
66. Match the following : ;' ¢ (
Set-I € Set-II
(Experimenter) (Country of research)
(a) Frey : India
(b) E.M. Rogers i ) Kenya
© . Kronenéurg i) Turkey
/(d) Paul Neurath*, Columbia
' Codes r I'
@ ®(© @
al @ e 6
@ NN
G @ @ ) 0
@ G @) G
pesis \||H||H||||\ |||\H||| Il |\|\ 24
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roans

65. Get-1 =1 FeA-11 ¥ gafea &1 :

-1

(&)
ERIECECIRCHE]
AT ST
A 1S 1 g
Hifean &1 Hifha STAMad gvE

@@ (b) (o (d)

av) ) @) G P
i) () (i) (iv) /
(i) Gv) @) () /
@i (i) @dv) (@)

frretferfad =1 firem Y ; : r
o v ¢
( wETeRt ) ( Trer ST S9T)
* ‘{ . (i) W
3T, TS| { (if) ==
3. FATe (iii) <H
el = "f (iv) it
@ ® 0 @

@) G @/ 6 @

QW) @) ) @)
@ i) () (i)

(i) (@v) (i)
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67. Match the following :
Set-1 Set-11
(Concept/Model) (Author/s)
(i) Daniel Lerner
(i) Robert McNamara
() Modernising variables (iii) Ryan and Gross
(iv) E.M. Rogers

)  Diffusion of innovation
(b) Change agent

(d) Integrated rural development

Codes : i
(@ (b)) (9 (d) /
O G ) 6 G {
(2) @) D) @) @) f f
G) @O G @) @) '
@) (@) @O @) (i) - "
§
68. Match the following : 4 A {
Set-I A séen
(Personality) Ilp"f (Proféssion)
(a) Durga Das ;@) ' art(_p'onist
(b) Mario Miranda (ii) §di o1
(¢) C.Y. Chintamani (iii) ggdcaste,r
(d) Melvil Demellow (iv) Political Commentator
Codes : b &

@ ® © @ «f

M Gi) @) 6 )y,
@ Gv) 0 @) @) -
@) () @) ) @
CRCUNURUA
69. Match the following : {
Se-1. . Set-II
(Personaﬁty) (Association)

/ (a) Kasturi Srifivasan (i) Hindustan Samachar
(b) K.N. Harik‘Fmai (i) Samachar Bharati
(¢) Krishnakant (iii) United News of India
(d) . Apte (iv) Press Trust of India
Codes : |

L@ ®@ @

Wy @) i) @) @)
(2) @) @Gv) @O 3D
®) @) (iii) (ii) (i)
(4)

(i (dv) (i)
ad|
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67. Ge-1 = GeAI-11 9 gafaa &1 :

-1 qe-11
( FFUTTT/ITET ) (T )
(a) TewEM If® T=EwH () SfEa @R
(b) = TE= (i) Ve HRAmR
() SMYfThIhd =R (ASHENT FAaew) (i) @M e "
(d) THIHa T fawT (iv) SUA. Tord
®HIT : p
(@ () (© (d {1

(1) (i) (v) @) (i) f
(2) @) @) @(dv) @) .
() @ () @) (i)

@ @) @@ @) (i)

68. fr=fafaa =1 faam wif : oy \ {
-1 A =
(eafere ) [/ (=mEEE)
(@) g /() s
(b) @ farer (i)
(c) e, feamoit (i)
d) wafaa fede \ (iv) ufl«m\d% SIhRTRR
e : )
. -‘H ﬁ' |
@ ®) (@ @ . “
1 G (@) @ @) VA
2 @Gv) (@) @) @) 7
(3) (@) @) (v) @
(4) () (@v) (i) { (i) .
69. TT=fafEd &1 rHcl'1|d HITTT :
il - Heit-11
(). (%)
[ (a) wHE () fE<EH gamER
(b) .M. (i) FHER R
(c) HWERId (i) FIARLE =S 3 e
d)" e | (iv) W9 = sifw gfean
EF J (@ () (¢ (d)
(1) 2 @) @) @) @)
2 @) @Gv) @ (i)
(3) (@) @) () @)
) Gv) () (i)

“4)
s ]
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70.

Match the following :

Set-1 Set-II

(Director) (Film)
(a) Alfred Hitchcok (i) Ikuru
(b) Akira Kurosawa (if) Jurassic Park
(c) Steven Spielberg (iif) The Seventh Seal
(d) Ingmar Bergman (iv) Dial M for Murder :
Codes : \ p

(@ @ (© (@ {
M @) (@v) @) (@) f f
2) Gv) @ @) (i) i
() @) @@ @ () e f
4 O @) (@) () > & \

-

Read the passage and answer the questions f];é‘l‘:l' 71 to 75.

James Carey was a leading Americalr{ proponent of cultural studies, writing and
speaking prolifically for the past three decades. At a time'when US media researchers viewed
most cultural studies work with suspicion and skeptixs , Carey, in a series of seminal essays,
drew on the work of British and Canadian Scholars t6 defend:cultural studies and contrast
it with limited - effects perspective. One essential differenee he found is that limited - effects
theories focus on the transmission of dcéurate informafion from a dominant source to passive
receivers whereas cultural studifg déal with the everyday rituals we rely on to structure and
interpret our experiences. Careytargued that the limited - effects view is tied to the
transmissional perspective - The idea that mass communication is The ‘Process of transmitting
messages at a distance for The purpose of control.” In the transimissional perspective, car
advertisements attempt to persuade us to buy a certain make of automobile, and political
campaign messages are designed to influence the voter to vote one way or other. They might
or might not be effective in causing us to act as they intend.

The ritualyperspective, on the other hand, views mass communication as not “directed
towards the extension of messages in space but the maintenance of society in time, not the

" act of imparting frgormation but the representation of shared beliefs’ considers in other words,

that communicatibn is a symbolic process where by reality is produced, maintained, repaired,
and transformed.! According to carey a car advertisement sells more than transportation. It
is, depending on its actual content, possibly reaffirming The American sense of independence,
reinforcing cultural notions of male and female attractiveness, taking into consideration the
pellrsonal value of consumption regardless of the product.

|

71. Who did inspire carey to work on cultural studies ?
(1) American researchers (2) Canadian researchers
(3) Australian researchers (4) Peruvian researchers
e | 2
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70. fr=Afafad 1 faam =1 .

-1 Heit-11
(v ) (frem)
(a) AHS fE=hish (i) 3THT
(b) ST FAHTE (i) TafFw TR
(c) o fegetent (iii) < S Ha
(d) TR A (iv) S TH R AEX
&I {

W@HW@W@WM?W%&&H@%WI
ST Y WA AT H IIE 61H<|qnwuw|oich %Tvﬁ sl o el | 39 fooa # g
Y faw 9 9 ® §1 % GHY w9 Hifedn e HiepTaer STeqg HH ® Teg 3R
foramaTers 3fie & 3@ T 9, Tewy freE # T sEen ﬁﬁmawaqwaﬁm
3R wAfead fagri & &m 1 R =AM giwn &) i gl & afdes @ fadfed fean
SEF AT = A o Wifa gorreliveg fagia 9 w2 §=1 & ToR0 W eAn sfgd fofan s @
TS et @it & wTi ek Fifigha Frewhi qeh TETe STl €, Sfelfeh Fieghfok e § yfafed &
sifeies el 3 fere am wee T3l ¥ o o1 Srgerel b et e ¥ 1 Y B ok ¥
Hifa gug foam y9ro ufeng &€ € - 98 foar fo <1 99r v Ut gfswen § S0 Eew i fem
F I W QA 7RG FHI T TR uRed § HR % fommm w1 g e IRa wa § 5 e fosi

HTA] o aTed @S, 31:? Teitaen STV o He9T 30 YR 21fehfeud foru wa € o wraeman ganfeaq
B g A1 foug H ga s | o ol & g Ut o ok ST{UR %M A H %l @ A1 e |

Tadl AR ST uRben SEe  fh W SR siafe | R w3y S W fore Frf T 8
/ afesk g ™ F e W90 % AT §, ke g1 o7 % fag 7@ afes @ fowerdi
gfaffae w3 & e €, T8 vl § R T Ufashrcas Yishan © e gend &1 ffHa foran S g,

AT G ST 2, St A S § SR w1 3 SR U SR e aiawd
Y aiferen forehar ¥ 39 WohR € SEeh! A fawa oq W et e ®, Sed: s o e
Wﬁwﬁ%,mﬁwﬁaﬁmwaﬁﬁwm%%ﬁamﬂa%ﬁmm

mwﬁwﬁﬁim%‘qﬁmm|
71. ﬁf{%mﬂmwmﬁm%w IRa foram an?
(1) SR i (2) HASTT TEeRaist
(3) STEferaa weehdia (4) Aeferr Shuewdted
rss AN 2
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72.

73.

74.

75.

e |

What was the focus of limited effects perspective, according to carey ?

(1)
®)

Day - to - day experiences

Information transmission

(2)  Structural perspective

(4) Prolific speaking

What is the purpose of car advertisements ?

(1)

What is the use of ritual perspective ?

(1)
(3)

Persuasion

Buying a product

Maintaining silence

Repair

(3)

(2) Sharing beliefs =

(4) Effectiveness

/

What is the main focus in these passages ?

1
2

1)
(2)
€)
(4)

4

Cultural studies

Communication process

American view of the communication

British Society

3,

¢
| Y

-00o0-

Limited view

[

4) Attradtiveness
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72. Y F STIER Wi g afed | 3 fog #n 82
(1) wfafed & ergye (2) TEEE e

(3) =T HHRY (4) TYSHE HITOT

73. &R % a9 H YT RN ?
(1) fqures (2) TEE HT () Hiffa gfowm (4) .m/_

74. STTOW URUET 1 F1 UM 2
1) frel 3R =t wlig () ﬁ?ﬁmﬁq@aﬁ{ ’

(3) I & A (4) ;yéwﬁaw

/ \

|
I
|
I

75. 39 T H &I HRfog 1T 2 / ‘
(1) TiEpfds T ) wq@é y
(3) TR F1 s gfew Vi faf daed
</ '
4
NiE
d i -00o0-
i {
‘4

A T T
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Space For Rough Work
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