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Instructions for the Candidates
	 1.	 Write your roll number in the space provided on the top of this page.
	 2.	 This paper consists of Hundred multiple-choice type of questions.
	 3.	 At the commencement of examination, the question booklet will be given 

to you. In the first 5 minutes, you are requested to open the booklet and 
compulsorily examine it as below :

	 (i)	 To have access to the Question Booklet, tear off the paper seal on 
the edge of the cover page. Do not accept a booklet without sticker 
seal or open booklet.

	 (ii)	 Tally the number of pages and number of questions in the 
booklet with the information printed on the cover page. Faulty 
booklets due to pages/questions missing or duplicate or not in 
serial order or any other discrepancy should be got replaced 
immediately by a correct booklet from the invigilator within the 
period of 5 minutes. Afterwards, neither the Question Booklet 
will be replaced nor any extra time will be given.

	 4.	 Each item has four alternative responses marked (A), (B), (C) and (D). 
You have to darken the circle as indicated below on the correct response 

against each item.

		  Example :	 A	 B	 C	 D

	 	 where (C) is the correct response.

	 5.	 Your responses to the questions are to be indicated in the OMR Sheet 
kept inside this Booklet. If you mark at any place other than in the circles 
in the OMR Sheet, it will not be evaluated.

	 6.	 Read the instructions given in OMR carefully.
	 7.	 Rough Work is to be done in the end of this booklet.
	 8.	 If you write your name or put any mark on any part of the OMR Answer 

Sheet, except for the space allotted for the relevant entries, which may 
disclose your identity, you will render yourself liable to disqualification.

	 9.	 You have to return the test OMR Answer Sheet to the invigilators at the 
end of the examination compulsorily and must not carry it with you 
outside the Examination Hall.

	10.	 You can take away question booklet and carbon copy of OMR Answer 
Sheet after the examination.

	11.	 Use only Blue/Black Ball point pen.
	12.	 Use of any calculator, electronic gadgets or log table etc., is 

prohibited.
	13.	 There is no negative marks for incorrect answers.
	14.	 In case of any discrepancy found in the Kannada translation of a 

question booklet the question in English version shall be taken as 
final.

	 A»ÜÂ¦ìWÜÚWæ ÓÜãaÜ®æWÜÙÜá
	1.	 D ±Üâo¨Ü ÊæáàÆá¤©¿áÈÉ J¨ÜXÔ¨Ü ÓÜ§ÙÜ¨ÜÈÉ ¯ÊÜá¾ ÃæãàÇ… ®ÜíŸÃÜ®Üá° ŸÃæÀáÄ.

	 2. 	 D ±Ü£ÅPæ¿áá ŸÖÜá BÁáR Ë«Ü¨Ü ®ÜãÃÜá (100) ±ÜÅÍæ°WÜÙÜ®Üá° JÙÜWæãíw¨æ.

	3.	 ±ÜÄàPæÒ¿á ±ÝÅÃÜí»Ü̈ ÜÈÉ, ±ÜÅÍæ° ±ÜâÔ¤Pæ¿á®Üá° ̄ ÊÜáWæ ̄ àvÜÇÝWÜáÊÜâ Ü̈á. Êæã Ü̈Æ 5 ̄ ËáÐÜWÜÙÜÈÉ 

¯àÊÜâ ±ÜâÔ¤Pæ¿á®Üá° ñæÃæ¿áÆá ÊÜáñÜá¤ PæÙÜX®Üíñæ PÜvÝx¿áÊÝX ±ÜÄàQÒÓÜÆá PæãàÃÜÇÝX¨æ.

	 (i) 	 ±ÜÍæ°±ÜâÔ¤PæWæ ±ÜÅÊæàÍÝÊÜPÝÍÜ ±Üvæ¿áÆá, D Öæã©Pæ ±Üâo¨Ü Aíb®Ü ÊæáàÈÃÜáÊÜ 

±æà±ÜÃ… ÔàÆ®Üá° ÖÜÄÀáÄ. ÔrPÜRÃ… ÔàÇ… CÆÉ¨Ü A¥ÜÊÝ ñæÃæ¨Ü ±ÜâÔ¤Pæ¿á®Üá° 

ÔÌàPÜÄÓÜ¸æàw.
	 (ii) 	 ±ÜâÔ¤Pæ¿áÈÉ®Ü ±ÜÅÍæ°WÜÙÜ ÓÜíTæÂ ÊÜáñÜá¤ ±ÜâoWÜÙÜ ÓÜíTæÂ¿á®Üá° ÊÜááS±Üâo¨Ü ÊæáàÇæ 

ÊÜáá©ÅÔ Ü̈ ÊÜÞ×£Áãí©Wæ ñÝÙæ ®æãàwÄ. ±ÜâoWÜÙÜá/±ÜÅÍæ°WÜÙÜá PÝOæ¿Þ Ü̈ A¥ÜÊÝ 

©Ì±ÜÅ£ A¥ÜÊÝ A®ÜáPÜÅÊÜáÊÝXÆÉ¨Ü A¥ÜÊÝ CñÜÃÜ ¿ÞÊÜâ¨æà ÊÜÂñÝÂÓÜ¨Ü ̈ æãàÐÜ±ÜäÄñÜ 

±ÜâÔ¤Pæ¿á®Üá° PÜãvÜÇæ 5 ¯ËáÐÜ¨Ü AÊÜ˜ JÙÜWæ, ÓÜíËàPÜÒPÜÄí¨Ü ÓÜÄ CÃÜáÊÜ ±ÜâÔ¤PæWæ 

Ÿ¨ÜÇÝÀáÔPæãÙÜÛ¸æàPÜá. B ŸÚPÜ ±ÜÅÍæ°±Ü£ÅPæ¿á®Üá° Ÿ¨ÜÇÝÀáÓÜÇÝWÜáÊÜâ©ÆÉ, 

¿ÞÊÜâ¨æà ÖæaÜác ÓÜÊÜá¿áÊÜ®Üã° PæãvÜÇÝWÜáÊÜâ©ÆÉ.

	4.	 ±ÜÅ£Áãí¨Üá ±ÜÅÍæ°WÜã (A), (B), (C) ÊÜáñÜá¤ (D) Gí¨Üá WÜáÃÜá£Ô¨Ü ®ÝÆáR ±Ü¿Þì¿á 

EñÜ¤ÃÜWÜÚÊæ. ¯àÊÜâ ±ÜÅÍæ°¿á G¨ÜáÃÜá ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜ¨Ü ÊæáàÇæ, PæÙÜWæ PÝ~Ô¨Üíñæ 

AívÝPÜê£¿á®Üá° PÜ±Ý³XÓÜ¸æàPÜá.

		  E¨ÝÖÜÃÜOæ :	 A	 B	 C	 D
	 	 (C) ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜÊÝX¨ÝªWÜ.

	5.	 D ±ÜÅÍæ° ±Ü£ÅPæ¿á hæãñæ¿áÈÉ PæãqrÃÜáÊÜ OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ¯ÊÜá¾ EñÜ¤ÃÜWÜÙÜ®Üá° 

ÓÜãbÓÜñÜPÜR Ü̈áª. OMR ÖÝÙæ¿áÈÉ AívÝPÜê£¿áÆÉ æ̈ ̧ æàÃæ ¿ÞÊÜâ æ̈à ÓÜ§ÙÜ̈ ÜÈÉ EñÜ¤ÃÜÊÜ®Üá° 

WÜáÃÜá£Ô¨ÜÃæ, A¨ÜÃÜ ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜÞvÜÇÝWÜáÊÜâ©ÆÉ.

	 6.	 OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ Pæãor ÓÜãaÜ®æWÜÙÜ®Üá° hÝWÜÃÜãPÜñæÀáí¨Ü K©Ä. 

	 7.	 GÇÝÉ  PÜÃÜvÜá PæÆÓÜÊÜ®Üá° ±ÜâÔ¤Pæ¿á Pæã®æ¿áÈÉ ÊÜÞvÜñÜPÜR¨Üáª.

	 8.	 ¯ÊÜá¾ WÜáÃÜáñÜ®Üá° Ÿ×ÃÜíWÜ±ÜwÓÜŸÖÜá¨Ý¨Ü ¯ÊÜá¾ ÖæÓÜÃÜá A¥ÜÊÝ ¿ÞÊÜâ¨æà bÖæ°¿á®Üá°, 

ÓÜíWÜñÜÊÝ¨Ü ÓÜ§ÙÜ ÖæãÃÜñÜá ±ÜwÔ, OMR EñÜ¤ÃÜ ÖÝÙæ¿á ¿ÞÊÜâ¨æà »ÝWÜ¨ÜÈÉ ŸÃæ¨ÜÃæ, 

¯àÊÜâ A®ÜÖÜìñæWæ ¸Ý«ÜÂÃÝWÜá£¤àÄ.

	 9.	 ±ÜÄàPæÒ¿áá ÊÜááX¨Ü®ÜíñÜÃÜ, PÜvÝx¿áÊÝX OMR EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° ÓÜíËàPÜÒPÜÄWæ 

¯àÊÜâ ×í£ÃÜáXÓÜ¸æàPÜá ÊÜáñÜá¤ ±ÜÄàPÝÒ PæãsÜw¿á ÖæãÃÜWæ OMR®Üá° ¯Êæã¾í©Wæ 

Pæãívæã¿áÂPÜãvÜ¨Üá.
	10.	 ±ÜÄàPæÒ¿á ®ÜíñÜÃÜ, ±ÜÄàPÝÒ ±ÜÅÍæ°±Ü£ÅPæ¿á®Üá° ÊÜáñÜá¤ ®ÜPÜÆá OMR EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° 

¯Êæã¾í©Wæ ñæWæ¨ÜáPæãívÜá ÖæãàWÜŸÖÜá¨Üá.

	11.	 ¯àÈ/PÜ±Üâ³ ¸ÝÇ…±ÝÀáíp… ±æ®… ÊÜÞñÜÅÊæà E±ÜÁãàXÔÄ.
	12.	 PÝÂÆáRÇæàoÃ…, Ë¨ÜáÂ®Ý¾®Ü E±ÜPÜÃÜ| A¥ÜÊÝ ÇÝW… pæàŸÇ… CñÝÂ©¿á 

E±ÜÁãàWÜÊÜ®Üá° ¯Ðæà˜ÓÜÇÝX¨æ.
	13.	 ÓÜÄ AÆÉ¨Ü EñÜ¤ÃÜWÜÚWæ Má| AíPÜ CÃÜáÊÜâ©ÆÉ .
	14. PÜ®Ü°vÜ ÊÜáñÜá¤ CíXÉàÐ… BÊÜê£¤WÜÙÜ ±ÜÅÍæ°±Ü£ÅPæWÜÙÜÈÉ ¿ÞÊÜâ¨æà Äà£¿á ÊÜÂñÝÂÓÜWÜÙÜá 

PÜívÜáŸí¨ÜÈÉ, CíXÉàÐ… BÊÜê£¤WÜÙÜÈÉÃÜáÊÜâ¨æà Aí£ÊÜáÊæí¨Üá ±ÜÄWÜ~ÓÜ¸æàPÜá.
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ÊÜÞÂ®æàh…Êæáíp…

±æà±ÜÃ… – II 

WÜÊÜá¯Ô :	 D ±Ü£ÅPæ¿áá ®ÜãÃÜá (100) ÊÜÓÜá¤¯ÐÜu  ÊÜÞ¨ÜÄ¿á ±ÜÅÍæ°WÜÙÜ®æã°ÙÜWæãíw¨Üáª™, ±ÜÅ£Áãí¨Üá ±ÜÅÍæ°¿áã 

GÃÜvÜá (2) AíPÜWÜÙÜ®Üá° Öæãí©¨æ. GÇÝÉ  ±ÜÅÍæ°WÜÙÜ®Üã° PÜvÝx¿áÊÝX EñÜ¤ÄÓÜ¸æàPÜá.

	 1.	 ÖæãÓÜ EñÜ³®Ü°¨Ü ÔRËáíW… ¸æÇæ¿áá

	 (A)	 PÜwÊæá ±ÝÅÃÜí¼PÜ ¸æÇæ

	 (B)	 ÓÜÃÝÓÜÄ ¸æÇæ

	 (C)	 ÖæaÜác  ±ÝÅÃÜí¼PÜ ¸æÇæ

	 (D)	 ÊÜá«ÜÂÊÜá ¸æÇæ

	 2.	 ÇæPÜR ±ÜâÓÜ¤PÜWÜÙÜÈÉ  ¨ÝSÈÓÜÆ³or  ¸æÇæWÜÙÜá ×àWæ 

±ÜÄWÜ~ÓÜÆ³vÜáñÜ¤Êæ

	 (A)	 Joár ¸æÇæ	 (B)	 ±ÜÄËáñÜ ¸æÇæ

	 (C)	 ÓÜÃÝÓÜÄ ¸æÇæ	 (D)	 ±ÜÅPÜo ¸æÇæ

	 3.	 ¸æàwPæ¿áÈÉ  ÖæaÜcÙÜÊÜâ

	 (A)	 ¸æàwPæ ÊÜPÜÅÃæàTæ¿áá GvÜPæR 

ÓÜ§ÙÝíñÜÃÜWæãÙÜáÛÊÜíñæ ÊÜÞvÜáñÜ¤¨æ

	 (B)	 WÝÅÖ ÜP ÜÃ Üá  P ÜwÊæá ¸ æÇ æ¿áÈÉ  Ö æa Üá c 

SÄà©ÓÜáÊÜíñæ ÊÜÞvÜáñÜ¤¨æ

	 (C)	 ¸æàwPæ PÜwÊæá¿ÞWÜáÊÜíñæ ÊÜÞvÜáñÜ¤¨æ

	 (D)	 WÝÅÖÜPÜÃÜ B¨Ý¿á ÖæaÜcÙÜPæR PÝÃÜ|ÊÝWÜáñÜ¤¨æ

	 4.	 ±Ü Å£±Ý¨ Ü® æ  (A)  :  Q Ò à~Ó Ü áÊ Ü  ± ÜÄËáñ Ü 

E±Ü¿ááPÜ¤ñæ ¯¿áÊÜáÊÜâ ¸æàwPæ ¯¿áÊÜá©í¨Ü 

±Üvæ¨Ü¨ÝªXÃÜáñÜ¤¨æ.

		  ñÜPÜì (R) : ÓÜÃÜPÜáWÜÙÜ ¸æÇæ PÜáÔ¨ÝWÜ ±ÜÄËáñÜ 

E±Ü¿ááPÜ¤ñæ¿á®Üá° PÜwÊæá ¸æÇæWæ ÓÜÊÜáÊÝXÓÜÆá 

WÝÅÖÜPÜÃÜá ÓÜÃÜPÜáWÜÙÜ®Üá° ÖæaÜác  ±ÜÅÊÜÞ|¨ÜÈÉ  

SÄà©Ó Ü áñÝ ¤Ã æ  GíŸáÊ Ü â¨ Ü á  ñ Ü P ÜìŸ¨ Ü œ  

A®ÜáÓÜÃÜOæ¿ÞWÜáñÜ¤¨æ.

	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜñÜÂÊÝXÊæ

	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã AÓÜñÜÂWÜÙÝXÊæ

	 (C)	 (A) ÓÜñÜÂÊÝX¨æ  ÊÜáñÜá¤ (R) AÓÜñÜÂÊÝX¨æ

	 (D)	 (A) AÓÜñÜÂÊÝX¨æ ÊÜáñÜá¤ (R) ÓÜñÜÂÊÝX¨æ

	 5.	 ±Üqr – IÃÜ ÍÜŸª ±ÜÅÁãàWÜÊÜ®Üá° ±Üqr – IIÃæãí©Wæ 

Öæãí©ÔÄ ÖÝWÜã ÓÜÄ¿Þ¨Ü ÓÜíÁãàg®æ¿á®Üá° 

BÁáR ÊÜÞwÄ.

	 ±Üqr – I	 ±Üqr – II

	 a.	 æ̧Çæ¿áÈÉ¿á	 1.	 ±ÜÄ±Üä|ì ÓÜ³«æì

		  ÍæàPÜvÝ Ÿ¨ÜÇÝÊÜOæWæ		

		  ÓÜíÊÝ©¿ÞX 

		  ÓÜÈÉÓÜÆ³or ¸æàwPæ

		  ±ÜÅÊÜÞ|¨Ü ÍæàPÜvÝ

		  Ÿ¨ÜÇÝÊÜOæ

	 b.	 ¸æàwPæ¿áÈÉ¿á  	 2.	 ÊÜÞÃÜáPÜpær  ¸æàwPæ

		  ÍæàPÜvÝ Ÿ¨ÜÇÝÊÜOæWæ

		  ÓÜíÊÝ©¿ÞX CñÜÃÜ

		  ¿ÞÊÜâ¨æà  ÓÝÊÜáXÅ¿á 

		  ¸æÇæ¿á ÍæàPÜvÝ 

		  Ÿ¨ÜÇÝÊÜOæ

	 c.	 ÓÜ¨ÜêÍÜ EñÜ³®Ü°WÜÙÜá	 3.	 ¸æÇæ ®ÜÊÜáÂñæ

	 d.	 ¸æàwPæ CvÜÆ³qr¨Üª	 4.	 £ÃÜáÊÜâ ®ÜÊÜáÂñæ

		  EñÜ³®Ü°¨Ü WÜá|ÊÜáor

		  ÊÜáñÜá¤ ±ÜÅÊÜÞ|ÊÜ®Üá°

		  ±ÜÅ»ÝËÓÜáÊÜ ÓÜíWÜ£WÜÙÜ

		  ®ÜvÜáË®Ü ÓÜíŸí«Ü

		  ÓÜíPæàñÜWÜÙÜá :	
	 a	 b	 c	 d

	 (A)	 3	 4	 1	 2
	 (B)	 4	 3	 1	 2
	 (C)	 3	 2	 1	 4
	 (D)	 4	 2	 1	 3
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	 1.	 Skimming price for a new product is 

	 (A)	 Low initial price

	 (B)	 Average price 

	 (C)	 High initial price 

	 (D)	 Moderate price

	 2.	 Costs recorded in the books of accounts 
are considered as 

	 (A)	 Total costs 	 (B)	 Marginal costs

	 (C)	 Average costs	(D)	 Explicit costs

	 3.	 An increase in demand 

	 (A)	 Will cause demand wave to shift to 
the left

	 (B)	 Will cause consumers to buy more 
at a low price

	 (C)	 Will cause demand to decrease

	 (D)	 Will cause increase in the income 
of the consumers

	 4.	 Assertion (A) : The law of diminishing 
marginal utility is derived from the law 
of demand.

		  Reasoning (R) : It follows that when the 
price of the goods fall, the consumer buy 
more of the goods so as to equate the 
marginal utility to the lower price.

	 (A)	 Both (A) and (R) are true

	 (B)	 Both (A) and (R) are false

	 (C)	 (A) is true and (R) is false

	 (D)	 (A) is false and (R) is true

Management
Paper – II

Note :	 This paper contains hundred (100) objective type questions. Each question carries  
two (2) marks. All questions are compulsory.

	 5.	 Match the items of List – I with List – II 
and choose the correct combination.

	 List – I	L ist – II
	 a.	 Percentage	 1.	 Perfect
		  change in quantity		  competition
		  demanded to 
		  percentage
		  change in price
	 b.	 Percentage 	 2.	 Market demand
		  change in
		  demand to
		  percentage
		  change in price
		  of some other
		  commodity
	 c.	 Homogeneous	3.	 Price elasticity
		  products
	 d.	 Relationship	 4.	 Cross elasticity
		  between quality
		  of the product
		  demanded and 
		  factors that 
		  affect the 
		  quantity

		  Codes :	
	 a	 b	 c	 d

	 (A)	 3	 4	 1	 2
	 (B)	 4	 3	 1	 2
	 (C)	 3	 2	 1	 4
	 (D)	 4	 2	 1	 3
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	 6.	 AÄË®Ü A±ÜÍÜáÅ£ Ô¨ÝœíñÜ CÊÜÄí Ü̈ ±ÜÅÓÝ¤±Ü®æWæãíwñÜá

	 (A)	 væàŸÅ ®æÆÕ®…

	 (B)	 Qàñ… væàËÓ…

	 (C)	 ´æÅv… ÆáñÝ®…Õ

	 (D)	 ÈÁãà®… ´æÔrígÃ…

	 7.	 BWÜì®æçÓæàÍÜ®ÜÇ… ¹ÖæàË¿áÃ… (J.¹.)¿á 

A¼ÊÜÂQ¤WÜÙÜá CÊÜâWÜÚWæ ÓÜíŸí—Ô¨ÝªX¨æ

	 (A)	 ÓÜíZo®Ý Ë®ÝÂÓÜ, ÊÜÂÊÜÓÝ§±Ü®Ý ±ÜÅQÅÁáWÜÙÜá 

ÊÜáñÜá¤ ñÜíñÜÅhÝn®Ü

	 (B)	 hæçËPÜ&¨æç×PÜ Ë®ÝÂÓÜ ÊÜáñÜá¤ ÊÜÂQ¤ñÜÌ

	 (C)	 ÓÜíZo®Ý ÍÜQ¤, ÓÜíZÐÜì, Ÿ Ü̈ÇÝÊÜOæ ÊÜáñÜá¤ 

Öæãí¨Ý~Pæ 

	 (D)	 ¯«ÝìÃÜ ñÜÙæ¿ááÊÜâ¨Üá, ÓÜíÊÜÖÜ®Ü ÊÜáñÜá¤ 

¯¿áíñÜÅ|

	 8.	 ±ÜÄOÝÊÜáPÝÄ BÈÓÜáÊÜâ¨Üá C¨ÜÃÜ ÊæáàÇæ 

AÊÜÆí¹ÔÃÜáñÜ¤¨æ

	 i.	 £Ú¿ááÊÜâ¨Üá

	 ii.	 PæàÙÜáÊÜâ¨Üá 

	 iii.	 ÊÝÂTÝÂ¯ÓÜáÊÜâ¨Üá 

	 iv.	 ®æ®Ü²ÔPæãÙÜáÛÊÜâ¨Üá

	 v.	 ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜÞvÜáÊÜâ¨Üá 

	 vi.	 ±ÜÅ£QÅÀáÓÜáÊÜâ¨Üá

		  ÓÜÄ¿Þ¨Ü A®ÜáPÜÅËáPæ¿á®Üá° BÁáR ÊÜÞwÄ.

	 (A)	 i, ii, iii, iv, v, vi

	 (B)	 ii, i, iv, iii, v, vi

	 (C)	 ii, iii, i, iv, v, vi	

	 (D)	 iii, ii, iv, i, vi, v

	 9.	 ±Üq³ – IÃÜ ÓÜíWÜ£WÜÙÜ®Üá ° ±Üqr – IIÃæãí©Wæ 

Öæãí©ÔÄ ÊÜáñÜá¤ ÓÜÄ¿Þ¨Ü ÓÜíÁãàg®æ¿á®Üá° 

BÁáR ÊÜÞwÄ.

	 ±Üqr – I	 ±Üqr – II

	 a.	 Gí.¹.J.	 1.	 ²àoÃ… G´… vÜÅPÜÃ…

	 b.	 C.BÃ….i. Ô¨ÝœíñÜ 	2.	 AÇ…vÜ´ÜìÃ…

	 c.	 ÓÝí¨Ü¼ìPÜ 	 3.	 ÖÜÔì ÊÜáñÜá¤ 

		  ®Ý¿áPÜñÜÌ Ô¨ÝœíñÜ		  ¸ÝÉíaÜv…ì

	 d.	 AÄÊÜâ Ô¨ÝœíñÜ	 4.	 GvÜÌv…ì ¥æãàÆ¾®…

		  ÓÜíPæàñÜWÜÙÜá  :
	 a	 b	 c	 d

	 (A)	 1	 2	 3	 4
	 (B)	 2	 3	 1	 4
	 (C)	 2	 1	 3	 4
	 (D)	 4	 3	 2	 1

	 10.	 ±ÜÅ£±Ý Ü̈®æ (A) : WÜÅ×Pæ¿áá CñÜÃÜÃÜ ŸWæY  £ÙÜáÊÜÚPæ¿á®Üá° 

±Üvæ¿ááÊÜâ¨ÜPÝRX AÊÜÃÜ ŸWæY  ÊÜÞ×£¿á®Üá° 

JoárWÜãwÓÜáÊÜâ¨Üá, ÓÜíÁãàiÓÜáÊÜâ¨Üá ÊÜáñÜá¤ 

ÊÝÂTÝÂ̄ ÓÜáÊÜâ Ü̈PæR ÓÜíŸí—Ô¨ÝªX¨æ.

		  ñÜPÜì (R) : WÜÅ×PæÁáíŸá Ü̈á H®Üá PÝ|ÈPæR C æ̈Áãà 

A¨Ü®Üá° PÝ|áÊÜ QÅÁáWæ ÓÜíŸí—Ô¨ÝªXÃÜáñÜ¤¨æ.

		  ÓÜíPæàñÜWÜÙÜá  :
	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜñÜÂÊÝXÊæ

	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã AÓÜñÜÂÊÝXÊæ

	 (C)	 (A) ÊÜÞñÜÅ ÓÜñÜÂÊÝX æ̈ ÊÜáñÜá¤ (R) AÓÜñÜÂÊÝX æ̈

	 (D)	 (A) ÊÜÞñÜÅ AÓÜñÜÂÊÝX æ̈ ÊÜáñÜá¤ (R) ÓÜñÜÂÊÝX æ̈

	 11.	 PÝÆ A«ÜÂ¿á®Ü̈ ÜÈÉ™, C Ü̈®Üá° ̄ «ÜìÄÓÜÆá ÃæàqíW… 

ÓÜíWÜ£¿á®Üá° A®ÜÌÀáÓÜÇÝWÜáñÜ¤¨æ

	 (A)	 Eñæ¤àg®Ü ¨ÜÃÜ¨Ü Ô§ÄàPÜÃÜ|

	 (B)	 E¨æãÂàWÜÊæäí¨ÜÃÜ ±ÜÅÊÜÞ~ñÜ ÓÜÊÜá¿á

	 (C)	 PæÆÓÜWÝÃÜ®Ü ±ÜÅ£»æ ÃæàqíW…

	 (D)	 PæÆÓÜWÝÃÜ®æãàÊÜì®Ü ÓÝÊÜÞ®ÜÂ ÓÜÊÜá¿á
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	 6.	 The theory of cognitive dissonance was 

proposed by 

	 (A)	 Debra Nelson

	 (B)	 Keith Davis

	 (C)	 Fred Luthans 

	 (D)	 Leon Festinger

	 7.	 The manifestation of  OB relates to 

	 (A)	 Organisation structure, management 

processes and technology

	 (B)	 Biological-physiological structure 

and personality

	 (C)	 Organisational dynamics, conflict, 

change and adaptation

	 (D)	 Decision making, communication 

and control

	 8.	 Effective listening depends on 

	 i.	 Understanding

	 ii.	 Hearing 

	 iii.	 Interpreting 

	 iv.	 Remembering

	 v.	 Evaluating 

	 vi.	 Responding

		  Choose the correct sequence.

	 (A)	 i, ii, iii, iv, v, vi

	 (B)	 ii, i, iv, iii, v, vi

	 (C)	 ii, iii, i, iv, v, vi	

	 (D)	 iii, ii, iv, i, vi, v

	 9.	 Match the items of List – I with the List – II 
and choose the correct combination.

	 List – I	L ist – II
	 a.	 M B O	 1.	 Peter F. Drucker

	 b.	 ERG theory 	 2.	 Alderfer

	 c.	 Situational 	 3.	 Hersey and 

		  leadership 		  Blanchard

		  theory

	 d.	 Cognitive theory	4.	 Edward Tolman

		  Codes :
	 a	 b	 c	 d

	 (A)	 1	 2	 3	 4
	 (B)	 2	 3	 1	 4
	 (C)	 2	 1	 3	 4
	 (D)	 4	 3	 2	 1	

	 10.	 Assertion (A) : Perception refers to the 
process of combining, integrating and 
interpreting information about others to 
gain an understanding about them.

	 	 Reasoning (R) : Perception refers to the 
act of seeing what is there to be seen.

		  Codes :
	 (A)	 Both (A) and (R) are true

	 (B)	 Both (A) and (R) are false

	 (C)	 Only (A) is true and (R) is false

	 (D)	 Only (A) is false and (R) is true

	 11.	 In time study, the rating factor is applied 
to determine

	 (A)	 Fixation of incentive rate

	 (B)	 Standard time of a job

	 (C)	 Merit rating of the worker

	 (D)	 Normal time of a worker
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	 12.	 ÓÜÃÜ£ ÓÝÆá ÓÜ¯°ÊæàÍÜWÜÙÜ WÜá|ÆPÜ Ò|WÜÙÜ®Üá ° 

ÓÝÃÝíÎàPÜ êñ ÜW æãÚÓÜÆá (a/b/c): (d/e/f) 

ÓÜíPæàñÜ®Ü¨ÜÈÉ  ‘b’ ÊÜáñÜá¤ ‘d’ APÜÒÃÜWÜÙÜá C¨Ü®Üá° 

±ÜÅ£¯—ÓÜáñÜ¤Êæ

	 (A)	 ÓæàÊÝÊÜ— ÖÜíbPæ ÊÜáñÜá¤ PÜãÂ ÎÓÜá¤

	 (B)	 ÓæàÊÝ¨ÜáÂñÜ¤ÃÜ ÓÜíTæÂ ÊÜáñÜá¤ PæÆÓÜ¨Ü ÊÜáãÆ

	 (C)	 ÓæàÊÝ¨ÜáÂñÜ¤ÃÜ ÓÜíTæÂ ÊÜáñÜá¤ PÜãÂ ÎÓÜá¤

	 (D)	 Ó æàÊÝÊÜ— ÖÜíbPæ ÊÜáñ Üá ¤  ±Ü¨Ü œ£¿áÈÉ  

AÊÜPÝÍÜËÃÜáÊÜ WÜÄÐÜu  ÓÜíTæÂ

	 13.	 WÜá|ÊÜáor  ÊÜñÜáìÆWÜÙÜá D WÜá|ÆPÜÒ|WÜÙÜ®Üá° 

Öæãí©Êæ

	 i.	 E æ̈ãÂàXWÜÙÜ ÓÜÌ¿áí±æÅàÄñÜ »ÝWÜÊÜ×ÓÜáËPæ

	 ii.	 ÓÝÊÜÞ®ÜÂÊÝX WÜá|ÊÜáorPæR ÓÜíŸí—Ô¨Ü 

aÜaæìWÜÙÜá

	 iii.	 L±ÜaÝÄPÜ PÝ¿áìË«Ý®ÜWÜÙÜá	

	 iv.	 PæàÊÜÆ E®Ü°ñÜ ÓÜ¤ÃÜ¨Ü BvÜÚñÜÊÜWÜì¨Ü 

»ÝWÜÊÜ×ÓÜáËPæ

	 (A)	 i ÊÜáñÜá¤ ii	 (B)	 i ÊÜáñÜá¤ iv

	 (C)	 iii ÊÜáñÜá¤ iv	 (D)	 iv ÊÜÞñÜÅ

	 14.	 ±ÜÅ£±Ý¨Ü®æ  (A) : PERT GíŸáÊÜâ¨Üá Jí¨Üá 

QÅ¿ÞÎàÆñæ A¼ÊÜááSÊÝXÃÜáÊÜ (B«ÝÄñÜ) 

ñÜíñÜÅÊÝX EÇæÉàUÓÜÆ³vÜáñÜ¤¨æ.

		  ñÜPÜì (R) : PERT Áãàg®æ ÊÜáñÜá¤ ÓÜÊÜá¿á 

¯¿áíñÜÅ|¨Ü Jí¨Üá E±ÜPÜÃÜ|ÊÝX¨æ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ñÜ±Ý³XÃÜáñÜ¤̈ æ B Ü̈Ãæ (R) ÓÜÄ¿ÞXÃÜáñÜ¤̈ æ

	 (B)	 (A) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ (R) ñÜ±Ý³XÃÜáñÜ¤¨æ

	 (C)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ ÊÜáñÜá¤ 

(R), (A)¿á ÓÜÄ¿Þ¨Ü ËÊÜÃÜOæ BXÃÜáñÜ¤¨æ

	 (D)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ, B Ü̈Ãæ (R), 

(A)¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáÊÜâ©ÆÉ

	 15.	 ___________ C¨Üá ÖÝÈ (AÔ¤ñÜÌ¨ÜÈÉÃÜáÊÜ) 

ÓÜÃÜPÜáWÜÙÜ ¿Þ Ü̈êbfPÜ ÊÜÞ Ü̈Ä¿á®Üá° ±ÜÄàQÒÓÜáÊÜâ Ü̈á 

ÊÜáñÜá¤ D ¿Þ¨ÜêbfPÜ ÊÜÞ¨ÜÄ¿á WÜá|ÊÜáor¨Ü 

B«ÝÃÜ¨ÜÈÉ  CÃÜáÊÜ GÆÉÊÜ®Üá° ÔÌàPÜÄÓÜŸÖÜá¨æà 

Gí¨Üá ¯«ÜìÄÓÜáÊÜâ¨Ü®Üá° JÙÜWæãíwÃÜáñÜ¤¨æ.

	 (A)	 AíPæ ÓÜíUÂà¿á ±ÜÅQÅÁá ¯¿áíñÜÅ| 

	 (B)	 WÜá|ÊÜáor  ¯¿áíñÜÅ|

	 (C)	 ÔÌàPÜê£ ÊÜÞ¨ÜÄ

	 (D)	 ¿Þ¨ÜêbfPÜ ÊÜÞ¨ÜÄ

	 16.	 1 Äí¨Ü 100ÃÜÊÜÃ æX®Ü GÇÝÉ  2-AíPæ¿á 

±ÜäOÝìíPÜWÜÙÜÈÉ  Jí Ü̈á 2-AíPæ¿á ÓÜíTæÂ¿á®Üá° 

¿Þ¨ÜêbfPÜÊÝX BÁáR ÊÜÞvÜ¸æàPÝX¨æ. B¿áª 

Ó ÜíTæÂ¿áá 7Pæ R  AË»ÝgÂ (7Äí¨Ü »ÝXÔ 

ÖæãàWÜ©ÃÜáÊÜ)ÊÝWÜáÊÜ ÓÜí»ÜÊÜ¯à¿áñæ H®Üá ?

	 (A)	
13
90 	

(B)	
12
90

	
(C)	

78
90 	

(D)	
77
90

	 17.	 ÖæàÚPæ (I) : ÍæÅà~àPÜêñÜ ¿Þ¨ÜêbfPÜ ÊÜÞ¨ÜÄ¿áÈÉ  

¿Þ Ü̈êbfPÜ BÁáR¿áá Cw¿ÞX (JpÝrÃæ¿ÞX) 

±ÜÄWÜ~ñÜ ËÍÜÌ©í¨Ü ÊÜÞvÜÆ³vÜáÊÜâ©ÆÉ , B¨ÜÃæ 

ËÍÜÌÊæäí¨ÜÃÜ Ë¼®Ü°  ÓÜ¤ÃÜ©í¨Ü ÊÜÞvÜÆ³vÜáñÜ¤¨æ.

		  ÖæàÚPæ (II) : ÍæÅà~àPÜêñÜ ¿Þ¨ÜêbfPÜ ÊÜÞ¨ÜÄ¿áÈÉ  

ÊÜÞ¨ÜÄ WÝñÜÅ¨Ü ÖÜíbPæ¿á®Üá° ËË«Ü ÓÜ¤ÃÜWÜÚWæ 

A®ÜáWÜá|ÊÝX A¥ÜÊÝ ±ÜÅÍÜÓÜ ¤ÊÝX A¥ÜÊÝ 

A®Ü®ÜáWÜá|ÊÝX ÊÜÞvÜÇÝWÜáñÜ¤¨æ.

		  ¯àvÜÇÝ¨Ü ÖæàÚPæWÜÚWæ ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° 

PÜívÜá×wÀáÄ.

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÊæ

	 (B)	 (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÖæàÚPæWÜÙÜã ÓÜÄ¿ÞXÆÉ

	 (C)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX æ̈ B Ü̈Ãæ (II) ÓÜÄ¿ÞXÆÉ

	 (D)	 ÖæàÚPæ (II) ÓÜÄ¿ÞX æ̈ B Ü̈Ãæ (I) ÓÜÄ¿ÞXÆÉ
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	 12.	 In the notation (a/b/c) : (d/e/f) for 
summarizing the characteristics of 
queueing situations, the letters ‘b’ and 
‘d’ stand for 

	 (A)	 Service time distribution and queue 
discipline

	 (B)	 Number of servers and size of 
calling source

	 (C)	 Number of servers and queue 
discipline

	 (D)	 Service time distribution and 
maximum number allowed in 
system

	 13.	 Quality circles are characterized by 

	 i.	 Voluntary participation of all the 
employees

	 ii.	 Discussions generally related to 
quality

	 iii.	 Formal procedures

	 iv.	 Part icipation of only the top 
management	

	 (A)	 i and ii	 (B)	 i and iv

	 (C)	 iii and iv	 (D)	 only iv

	 14.	 Assertion (A) : PERT is referred to as 
an activity oriented technique.

	 	 Reasoning (R) : PERT is a tool for 
planning and control of time.

		  Codes :
	 (A)	 (A) is incorrect but (R) is correct

	 (B)	 (A) is correct but (R) is incorrect

	 (C)	 Both (A) and (R) are correct and (R) 
is the right explanation of (A)

	 (D)	 Both (A) and (R) are correct but (R) 
is not the right explanation of (A)

	 15.	 ___________ involves testing a random 
sample of existing goods and deciding 
whether to accept an entire lot based 
on the quality of the random sample.

	 (A)	 Statistical process control

	 (B)	 Quality control

	 (C)	 Acceptance sampling

	 (D)	 Random sampling

	 16.	 Out of all the 2-digit integers between 
1 and 100, a 2-digit number has to 
be selected at random. What is the 
probability that the selected number is 
not divisible by 7 ?

	 (A)	
13
90 	

(B)	
12
90

	
(C)	

78
90 	

(D)	
77
90

	 17.	 Statement (I) : Stratified random sample 
is one in which random selection is done 
not from the universe as a whole but 
from different strata of a universe.

		  Statement (II) : Allocation of sample 
size in stratified random sample is 
done proportionately or optimally or 
disproportionately of various strata.

		  Find the correct code for the given 
statements.

		  Codes :
	 (A)	 Both statements (I) and (II) are 

correct 
	 (B)	 Both statements (I) and (II) are not 

correct
	 (C)	 Statement (I) is correct but (II) is not 

correct
	 (D)	 Statement (II) is correct but (I) is not 

correct
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	 18.	 ±ÜÅ£±Ý¨Ü®æ  (A) : F-pæÓ…r  ÓÝrqÔrP… ÊÜÞ¨ÜÄ 

GÃÜvÜÃÜ ¼®Ü°ñæÀáí¨Ü Ë»ÝiÓÜÆ³or  ÊÜÞ¨ÜÄ 

Jí¨ÜÃÜ ¼®Ü°ñæWæ ÓÜÊÜÞ®ÜÊÝX¨æ.

		  ñÜPÜì (R) : pæÓ…r  ÓÝrqÔrP… F, (n1 – 1) ÊÜáñÜá¤  
(n2 –1) wXÅ aÜÆ®æÁãí©X®Ü F ÖÜíbPæ¿á®Üá° 

A®ÜáÓÜÄÓÜáñÜ¤¨æ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ ÊÜáñÜá¤ (R), 

(A) ¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáñÜ¤̈ æ

	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ, B Ü̈Ãæ (R), 
(A) ¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáÊÜâ©ÆÉ

	 (C)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ñÜ±Üâ³

	 (D)	 (A) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ (R) ñÜ±Üâ³

	 19.	 ""¯ÊÜá¾  ÓÜÌíñÜ A Ü̈êÐÜr ÊÜ®Üá° ̄ ¿áí£ÅÔÄ, CÆÉÊÝ Ü̈ÈÉ  

¸æàÃæ¿áÊÜÃÜá A¨Ü®Üá° ÊÜÞvÜáñÝ¤Ãæ'' C¨Üá CÊÜÃÜ 

E¨ÜœÃÜOæ

	 (A)	 ÊÜÞÂP… ÖÝÂ®Ü®…

	 (B)	 ¸æÉà®… Èà

	 (C)	 hÝÂP… ÊæÇ…c

	 (D)	 QÅÓæãrà´ÜÃ… ÆÊ…ÇÝP…

	 20.	 ÊæáçPæàÇ… ±æäàoìÃ… CÊÜÃÜ ±ÜÅPÝÃÜ ÊÜáãÃÜá 

ÓÝÊÜÞ®ÜÂ ñÜíñÜÅWÜÙÜá CÊÝXÊæ

	 i.	 ®ÝËà®ÜÂ (BËÐÝRÃÜ)

	 ii.	 PÜwÊæá ¸æÇæ¿á (Sbì®Ü) ®Ý¿áPÜñÜÌ

	 iii.	 ¼®Ü°ñæ

	 iv.	 ÓÜÊÜÞ®Ü Pæàí©ÅàPÜÃÜ|

	 v.	 ®æãào (¨ÜêÑr )

			   ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜÊÜ®Üá° BÁáR ÊÜÞwÄ.

	 (A)	 i, ii, iii

	 (B)	 ii, iii, iv

	 (C)	 iii, iv, v

	 (D)	 i, ii, v

	 21.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ.
	 ±Üqr – I	 ±Üqr – II
	 a.	 ÖæaÜác  ±ÜÅÊÜÞ|¨Ü   	 1.	 ®ÝÀá
		  ÊÜÞÃÜáPÜpær   
		  ÍæàÄ®æãí©Wæ 
		  ÊÜÞÃÝo ̧ æÙÜÊÜ~Wæ¿á
		  ¹í¹ÓÜÆror  ¨ÜÃÜÊÜâ 
		  HÃÜáWÜ£¿á¨ÝªXÃÜáñÜ¤̈ æ
	 b.	 ÊÜÞÃÜáPÜpær  æ̧ÙÜÊÜ~Wæ	 2.	 ñÝÃæWÜÙÜá
		  ¨ÜÃÜ PÜwÊæá ÊÜáñÜá¤  
		  ÊÜÞÃÜáPÜpær  ÍæàÃÜá
		  HÃÜáWÜ£¿á¨Üáª
	 c.	 PÜwÊæá ÊÜÞÃÜáPÜpær 	 3.	 ÓÜÊÜáÓæÂ ÎÍÜá
		  æ̧ÙÜÊÜ~Wæ Ü̈ÃÜ̈ æãí©Wæ 
		  ¯ÊÜá°WÜ£¿á ÊÜÞÃÜáPÜpær
		  ÍæàÃÜá
	 d.	 HÃÜáWÜ£¿á 	 4.	 ®ÜWÜ¨Üá WæãàÊÜâ
		  ÊÜÞÃÜáPÜpær  ÍæàÃÜá
		  ÊÜáñÜá¤ ¯ÊÜá°WÜ£¿á
		  ¸æÙÜÊÜ~Wæ ¨ÜÃÜ

		  ÓÜíPæàñÜWÜÙÜá :
	 a	 b	 c	 d

	 (A)	 1	 3	 4	 2
	 (B)	 2	 3	 1	 4
	 (C)	 3	 1	 2	 4
	 (D)	 3	 2	 4	 1

	 22.	 ±ÜÅ£±Ý¨Ü®æ  (A) : »ÜÊÜ Â ñ ÜíñÜ ÅÊæäí¨ÜÃÜÈÉ  
PÜí±Ü¯Áãí¨Üá ñÜ®Ü ° B¨Ý¿á ÊÜáãÆWÜÙÜ®Üá° 
HPÜÊÜÞñÜÅ ±ÜÅ»ÝÊÜÍÝÈ ñÜíñÜÅhÝn®Ü¨æãí©X®Ü, 
HPÜÊÜÞñÜÅ ÊÜÞÃÜáPÜpær¿áÈÉ  HPÜÊÜÞñÜÅ¨Ü EñÜ³®Ü°¨Ü 
ÇÝ»Ü¨Ý¿áPÜ ¸æÙÜÊÜ~Wæ¿áñÜ¤  ¯¨æàìÎÓÜáñÜ¤¨æ.

		  ñÜPÜì (R) : PÜí±Ü¯¿áá Jí¨Üá ¯ÃÜã²ÓÜÆ³or  
ÓÜ³«ÝìñÜ¾PÜ PÜ| Ü̈ÈÉ  ñÜ®Ü° ±ÜÄ|£¿á®Üá° ÓÜí±Üä|ìÊÝX 
A¼ÊÜê©œ±ÜwÓÜáñÜ¤̈ æ ÊÜáñÜá¤ ŸÙÜÔPæãÙÜáÛñÜ¤¨æ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ (R) ñÜ±Ý³XÃÜáñÜ¤¨æ
	 (B)	 (A) ñÜ±Ý³XÃÜáñÜ¤̈ æ, B Ü̈Ãæ (R) ÓÜÄ¿ÞX æ̈
	 (C)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ ÊÜáñÜá¤ 

(R), (A)¿á ÓÜÄ¿Þ¨Ü ËÊÜÃÜOæ BXÃÜáñÜ¤¨æ
	 (D)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ, B Ü̈Ãæ (R), 

(A)¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáÊÜâ©ÆÉ
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	 18.	A ssertion (A) : The F-test statistic is 
equal to the variance of sample one 
divided by the variance of sample two.

	 	 Reasoning (R) : The test statistic F 
follows an F Distribution with (n1 – 1) 
and (n2 –1) degree of freedom.

		  Codes :

	 (A)	 Both (A) and (R) are correct and (R) 
is the right explanation of (A)

	 (B)	 Both (A) and (R) are correct, but (R) 
is not the right explanation of (A)

	 (C)	 Both (A) and (R) are incorrect

	 (D)	 (A) is correct, but (R) is incorrect

	 19.	 “Control your own destiny or someone 
else will” this is a famous quote by 

	 (A)	 Mack Hanan

	 (B)	 Blane Lee

	 (C)	 Jack welch

	 (D)	 Christopher Lovelock 

	 20.	 According to Michael Porter, three 
generic strategies are 

	 i.	 Innovation

	 ii.	 Low cost leadership

	 iii.	 Differentiation

	 iv.	 Focus

	 v.	 Vision

		  Select the correct answer.
	 (A)	 i, ii, iii
	 (B)	 ii, iii, iv
	 (C)	 iii, iv, v
	 (D)	 i, ii, v

	 21.	 Match the following.

	 List – I	L ist – II
	 a.	 Projected rate 	 1.	 Dog
		  of sales growth 
		  is high with high
		  market share
	 b.	 Market growth  	2.	 Stars
		  rate low and 
		  market share is
		  high
	 c.	 Low market 	 3.	 Problem child
		  growth rate with
		  low market share
	 d.	 Higher market	 4.	 Cash cow
		  share and low 
		  growth rate

		  Codes :
	 a	 b	 c	 d

	 (A)	 1	 3	 4	 2
	 (B)	 2	 3	 1	 4
	 (C)	 3	 1	 2	 4
	 (D)	 3	 2	 4	 1

	 22.	 Assertion (A) : In a grand strategy firm 
directs its resources to the profitable growth 
of a single product in a single market, with 
a single dominant technology.

		  Reasoning (R) : The firm thoroughly 
develops and exploits its expertise in a 
delineated competitive arena.

		  Codes :
	 (A)	 (A) is correct but (R) is incorrect
	 (B)	 (A) is incorrect but (R) is correct
	 (C)	 (A) and (R) both are correct and (R) 

is right explanation of (A)
	 (D)	 (A) and (R) both are correct but (R) 

is not right explanation of (A)
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	 23.	 Jí Ü̈á ÖæãÓÜ E Ü̈ÂÊÜáÊÜ®Üá° ±ÝÅÃÜí¼ÓÜáÊÝWÜ C Ü̈®Üá° 
Aí¨ÝiÓÜáÊÝWÜ, E¨ÜÂËáWÜÚWæ PæÙÜX®ÜÊÜâWÜÙÜÈÉ  
¿ÞÊÜâ¨Üá AñÜÂ—PÜ ±ÜÅÊÜááSÊÝXÃÜáñÜ¤¨æ ?

	 (A)	 ÓÜí»ÜÊÜ¯à¿á A±Ý¿á
	 (B)	 ÇÝ»Ü
	 (C)	 ÊÜÞÃÜáPÜpær
	 (D)	 ÓÜ³«ÝìÙÜáWÜÙÜá

	 24.	 ""E Ü̈ÂËáÁãàÊÜì ¿ÞÊÝWÜÆã Ÿ Ü̈ÇÝÊÜOæWÝX 
ÖÜávÜáPÜá£¤ÃÜáñÝ¤®æ, C¨ÜPæR ÓÜ³í©ÓÜáñÝ¤®æ ÊÜáñÜá¤ 
Jí¨Üá AÊÜPÝÍÜÊÝX C¨Ü®Üá° ŸÙÜÓÜáñÝ¤®æ''. D 
ÖæàÚPæ¿á®Üá° ¯àw¨ÜÊÜÃÜá ¿ÞÃÜá ?

	 (A)	 hæ.BÃ….w. pÝpÝ	(B)	 ²àoÃ… G´…. vÜÅPÜÃ…
	 (C)	 Gí.GÓ….ÃÝŸp…ì	(D)	 µÈ±… PæãàoÉÃ…

	 25.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ.

	 ±Üqr – I	 ±Üqr – II
	 (EñÜ³®Ü°)	 (AñÜáÂñÜ¤ÊÜá PÝ¿áì

		  ¯ÊÜìÖÜOæ BvÜÚñÜ)
	 a.	 ÃÜã{WÜñÜ 	 1.	 PÜÃÜPÜáÍÜÆ EñÜ³®Ü°
		  ²àsæãà±ÜPÜÃÜ|
	 b.	 ËÍæàÐÜ ÃÜã±Ü¨Ü 	 2.	 TQM
		  E Ü̈ÂÊÜá µqríW…WÜÙÜ®Üá°
		  ÓÜ|¡  ÃÜ®Üá°WÜÙÜÈÉ
		  EñÝ³©ÓÜáÊÜâ¨Üá
	 c.	 WÜágÄ	 3.	 ÃÝÎ EñÜ³®Ü°, ±ÜÅQÅÁá
		  (bí©²í©)Àáí¨Ü 		  Çæç®…
		  EñÜ¤ÊÜá WæÅàw®Ü		
		  ÔràÆ®Üá° EñÝ³©ÓÜáÊÜâ̈ Üá
	 d.	 ±æç±… µqríW…WÜÙÜá	 4.	 ÃÝÎ EñÜ³®Ü° , 
		  ÊÜáñÜá¤ ÊÝÂÇ…ÌWÜÚí¨Ü		  hæãàvÜOæ Çæç®…
		  ±ÜÅÊÜÞ~ñÜ 
		  WÜá|ÊÜáor¨Ü PæãÙÝÀá
		  EñÜ³®Ü°WÜÙÜá

		  ÓÜíPæàñÜWÜÙÜá :
	 	 a	 b	 c	 d

	 (A)	 1	 2	 4	 3
	 (B)	 2	 4	 3	 1
	 (C)	 3	 1	 2	 4
	 (D)	 4	 2	 1	 3

	 26.	 Ëá¨ÜáÙÜá ¨ÝÚ¿áÈÉ  PæÙÜX®Ü ¯¿áÊÜáWÜÙÜÈÉ  
¿ÞÊÜâ¨Ü®Üá° A®ÜáÓÜÄÓÜÇÝWÜáñÜ¤¨æ ?

	 i.	 ñ Üív Ü¨ ÜÈ ÉÃ Ü áÊ Ü  ¿ÞÄW Üã qàQÓ ÜáÊ Ü 
AÊÜPÝÍÜËÃÜáÊÜâ©ÆÉ

	 ii.	 g®ÜÃÜ W Üáí±Ü® Üá °  KÊÜì ÊÜÞvÜÃ æàoÃ… 
ÊÜáá®Ü°væÓÜáñÝ¤®æ

	 iii.	 A¯Ÿìí—ñÜ ®Üvæ¿á®Üá° ±æäÅàñÝÕ×ÓÜÇÝWÜáñÜ¤¨æ 
&bíñÜ®æ¿áá A¯Ÿìí—ñÜÊÝ¨ÜÐÜár  ÖæaÜác 
JÙæÛ¿á¨Üá

	 iv.	 Ó ÜÊ Ü áÓ æ ÂW ÜÙ Ü  ± Üq rÁãí¨ Ü® Ü á °  ñ Üív ÜP æ R 
J¨ÜXÓÜÇÝWÜáñÜ¤¨æ

	 v.	 bíñÜ®æWÜÙÜ ±ÜÅÊÜÞ|ÊÜâ A±æàQÒÓÜÆ³vÜáñÜ¤¨æ
	 (A)	 i, iii, ii	 (B)	 ii, iv, v
	 (C)	 iii, iv, v 	 (D)	 ii, iii, iv

	 27.	 ___________ DñÜ®Üá, Jí¨Üá TÝÓÜX A¥ÜÊÝ 
ÓÝÊÜìg¯PÜ ÓÜíZo®æÁãÙÜWæ PÝ®Üã®Üá¸Ý×ÃÜ, 
A®æç£PÜ A¥ÜÊÝ ÓÜÄ¿ÞXÆÉ©ÃÜáÊÜâ¨Üá Gí¨Üá 
±ÜÄ»ÝËÓÜÆ³or ¿ÞÊÜâ¨æà Ë«Ü¨Ü ÊÜÞ×£ A¥ÜÊÝ 
aÜoáÊÜqPæ¿á®Üá° Ÿ¿áÆá ÊÜÞvÜáÊÜ KÊÜì 
ÊÜÂQ¤¿ÞXÃÜáñÝ¤®æ.

	 (A)	 ¯à£ ÓÝÊÜìg¯PÜ ñÜ¯TÝ—PÝÄ
	 (B)	 ËÓ…Ç… ¸æãÉàAÃ…
	 (C)	 ¯à£ ÊÜQàÆ
	 (D)	 Ô.GÓ….BÃ…. ±ÜÅŸí«ÜPÜ

	 28.	 ÖæàÚPæ (I) : ×ñÝÓÜQ¤ ÓÜíZÐÜìWÜÙÜá, ÓÜÃÜŸÃÝgá¨ÝÃÜÄWæ 
ÓÜíŸí—Ô ÊÜÞñÜÅÊÜÆÉ , ËË«Ü ®æç£PÜ ÓÜÊÜáÓæÂWÜÚWæ 
PÝÃÜ|ÊÝWÜáÊÜÈÉ  ÊÜáÖÜñÜÌ Ü̈ ÓÜíWÜ£WÜÙÝXÊæ.

		  ÖæàÚPæ (II) : ÓÜíZo®ÝñÜ¾PÜ ×ñÝÓÜQ¤WÜÙÜ ÓÜíZÐÜìWÜÙÜá 
PÜí±Ǖ Áãí Ü̈á Jí Ü̈á A¥ÜÊÝ ̧ æàÃæ Ë«Ü̈ Ü ÊÜê£¤±ÜÃÜ 
ÓæàÊæWÜÙÜ ÓÜÃÜŸÃÝgá¨ÝÃÜ®ÝX ®æàËáÓÜÆ³pÝrWÜ 
ÓÝÊÜì£ÅPÜÊÝX ÓÜí»ÜËÓÜáñÜ¤Êæ.

		  ÊæáàÈ®Ü ÖæàÚPæWÜÚWæ ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° 
PÜívÜá×wÀáÄ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) ÓÜáÙÝÛXÊæ
	 (B)	 ÖæàÚPæ (I) ÓÜñÜÂÊÝX¨æ ÊÜáñÜá¤ (II) ÓÜáÙÝÛX¨æ
	 (C)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) ÓÜñÜÂÊÝXÊæ
	 (D)	 ÖæàÚPæ (II) ÓÜñÜÂÊÝX¨æ ÊÜáñÜá¤ (I) ÓÜáÙÝÛX¨æ
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	 23.	 Which of the following is most important 
for the entrepreneurs, while starting a 
new venture, to make assessment of ?

	 (A)	 Risk
	 (B)	 Profit
	 (C)	 Market
	 (D)	 Competitors

	 24.	 An entrepreneur always searches for 
change, responds to it and exploits 
it as an opportunity. Who made this 
statement ?

	 (A)	 J. R. D. Tata	 (B)	 Peter F. Drucker
	 (C)	 M. S. Robert	 (D)	 Phillip Kotler

	 25.	 Match the following.
	 List – I	L ist – II
	 (Product)	 (Best operative
		  Regime)
	 a.	 Custom made  	1.	 Craft Production
		  furniture
	 b.	 Manufacturing	 2.	 TQM
		  of small runs
		  of specialized 
		  industrial 
		  fittings
	 c.	 Prodn. of high 	 3.	 Mass production,
		  grade steel		  process line 
		  from scrap
	 d.	 Standardised 	 4.	 Mass production,
		  plumbing		  assembly line
		  products such 
		  as pipe fittings
		  and valves

		  Codes :
		  a	 b	 c	 d

	 (A)	 1	 2	 4	 3
	 (B)	 2	 4	 3	 1
	 (C)	 3	 1	 2	 4
	 (D)	 4	 2	 1	 3

	 26.	 Which of the following rules are followed 
in Brainstorming ?

	 i.	 No criticism is allowed by any one 
in the group.

	 ii.	 A moderator leads a group of 
people. 

	 iii.	 Free wheeling is encouraged-the 
wilder the idea, the better.

	 iv.	 A list of problems is provided to the 
group.

	 v.	 Quantity of ideas is desired.
	 (A)	 i, iii, ii	 (B)	 ii, iv, v
	 (C)	 iii, iv, v 	 (D)	 ii, iii, iv

	 27.	 ___________ is a person who exposes 
any kind of information or activity that is 
deemed illegal, unethical or not correct 
within an organisation that is either 
private or public.

	 (A)	 Ethics Ambudsman
	 (B)	 Whistle Blower
	 (C)	 Ethics Advocate
	 (D)	 C. S. R. Manager

	 28.	 Statement (I) : Conflicts of interest are 
critical factors in causing various ethical 
problems, not just in relation to suppliers.

	 	 Statement (II) : Organisational conflicts 
of interests typically occur when a firm is 
employed as a supplier of professional 
services of one sort or another.

		  Find the correct code for the above 
statements.

		  Codes :
	 (A)	 Statements (I) and (II) are false
	 (B)	 Statement (I) is true and (II) is false 
	 (C)	 Statements (I) and (II) are true
	 (D)	 Statement (II) is true and (I) is false 
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	 29.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ.

	 ±Üqr – I	 ±Üqr – II

	 (ËÊÝ¨ÜWÜÙÜá)	 (ÊÜá×ÙÝ±ÜÃÜ ¯à£±ÝsÜWÜÙÜá)

	 a.	 ÊÜÞ®ÜÊÜÃÜ   	 1.	 ÓÜíŸí«ÜWÜÙÜ hÝÆ Ü̈ÈÉ 
		  ¨ÜêÑuPæãà®Ü		  ÖæãOæWÝÄPæWÜÙÜ

				    ÓÜíZÐÜì

	 b.	 ÊÜåèÆÂWÜÙÜá	 2.	 ±ÜÅQÅÁáWÜÙÜá

	 c.	 ®æç£PÜ ÓÜÊÜáÓæÂWÜÙÜá 	 3.	 ÓÝÊÜÞiPÜ

				    hÝÆÊæäí¨ÜÃæãÙÜWæ 
				    AíñÜÃ…AÊÜÆí¹ñÜ

				    PÝ¿áìPÜñÜìÃÜá

	 d.	 Pæàí©ÅñÜ WÜÊÜá®Ü 	 4.	 ÓÝÊÜáÃÜÓÜÂ,
				    A®Üá»Üã£,
				    ÓÜÊÜáá¨Ý¿á,
				    PÝÙÜi,
				    ±ÜÅ£QÅ¿ÞÎàÆñæ,
				    IPÜÂñæ

	 	 ÓÜíPæàñÜWÜÙÜá :

	 a	 b	 c	 d

	 (A)	 1	 2	 3	 4

	 (B)	 3	 4	 2	 1

	 (C)	 2	 4	 1	 3

	 (D)	 3	 4	 1	 2

	 30.	 qÅ±ÜÇ… ¸ÝoÊÜå… Çæç®…(q¹GÇ…) GíŸáÊÜâ¨Üá 

CÊÜÄí Ü̈ ÃÜbñÜÊÝ Ü̈ ÊÜáñÜá¤ ±ÜÅ£±Ý©ÓÜÆ³or  Jí Ü̈á 

ÍÜŸª ±ÜÅÁãàWÜÊÝX¨æ

	 (A)	 hÝ¯®… ¸æ®ÜÂÓ…

	 (B)	 ËÈ¿áí ÊÜÞÂP… væãà®æã´…

	 (C)	 ÊÜÞÐÜìÇ… ÃÝŸp…Õì

	 (D)	 hÝ®… GÈRíWÜr®…

	 31.	 æ̈àÍÜWÜÙÜ ÓÜÊÜáãÖÜÊæäí Ü̈á ñÜÊÜá¾ ®ÜvÜáË®Ü ÊÜ×ÊÝoá 

±ÜÅ£Ÿí«ÜPÜWÜÙÜ®Üá° ÃÜ¨Üáª±ÜwÔ CñÜÃÜ ¨æàÍÜWÜÚí¨Ü 

ŸÃÜáÊÜ ÓÜÃÜPÜáWÜÙÜ ÊæáàÇæ ÓÜÊÜÞ®Ü ÓÜáíPÜÊÜ®Üá° 

ÖæàÄ¨ÜÈÉ  CÊÜâWÜÙÜá

	 (A)	 ÊÜááPÜ¤ ÊÜÂÊÜÖÝÃÜ PæÒàñÜÅ

	 (B)	 PÜÓÜrÊÜå…Õ  JPÜãRo

	 (C)	 ´ævÜÃæàÍÜ®…

	 (D)	 ÓÝÊÜÞ®ÜÂ ÊÜÞÃÜáPÜpær

	 32.	 ÃǗ Üâ¤ ÊÜÞvÜÆ³or  ÓÜÃÜPÜáWÜÙÜá AÊÜâWÜÙÜÈÉ  ÓÜãbÓÜÆror  

Jí Ü̈á ËÎÐÜr  (±ÜÅñæÂàPÜ) ̈ æàÍÜ̈ ÜÇæÉà ñÜ¿ÞÄÓÜÆ³qrÊæ 

Gí¨Üá ÓÜãbÓÜáÊÜ ¨ÜÓÝ¤Êæàgá (¨ÝSÇæ)

	 (A)	 Î²³íW… ¹Ç…

	 (B)	 ±ÜÅÊæàÍÜ ¹Ç…

	 (C)	 ±æäÅà´ÝÊÜáì C®…ÊæäçàÓ…

	 (D)	 ÊÜáãÆ ÓÜíŸí— ±ÜÅÊÜÞ|±ÜñÜÅ

	 33.	 ÓÜÊÜáá¨ÜÅ ÓÝWÜOæ ÊÜáãÆPÜ AíñÜÃÜÃÝÑóà¿á 

ÊÜÞÃÜáPÜpærWÝX ÓÜÃÜPÜáWÜÙÜá Î±… ÊÜÞvÜÆ³pÝrWÜ 

ŸÙÜÓÜÆ³vÜáÊÜ ¨ÝSÇæWÜÙÜá 

	 (A)	 HÃ…Êæà ¹Ç…

	 (B)	 ÓÝWÜOæ ¨ÝSÇæ

	 (C)	 ÇæàwíW… ¹Ç…	

	 (D)	 Ë¯¿áÊÜá ¹Ç…

	 34.	 PæÙÜX®ÜÊÜâWÜÙÜÈÉ  Ë¨æàÎ Ë¯ÊÜá¿á ÊÜÂÊÜÖÝÃÜWÜÚWæ 

A£à ¨æãvÜx  ÊÜÞÃÜáPÜpær¿ÞXÃÜáñÜ¤¨æ 

	 (A)	 ®ÜãÂ¿ÞP…ì

	 (B)	 ÔíWÝ±ÜâÃ…

	 (C)	 ÆívÜ®…

	 (D)	 pæãàQÁãà
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	 29.	 Match the following.

	 List – I	L ist – II

	 (Issues)	 (Feminist Ethics)

	 a.	 View of   	 1.	 Conflict of 

		  humans		  responsibilities 

				    in network 

				    relationships

	 b.	 Values	 2.	 Processes

	 c.	 Moral problem 	3.	 Interdependent 

				    actors within a 

				    social web

	 d.	 Focus 	 4.	 Harmony,

				    empathy,

				    community,

				    caring,

				    responsiveness,

				    integration

		  Codes :

	 a	 b	 c	 d

	 (A)	 1	 2	 3	 4

	 (B)	 3	 4	 2	 1

	 (C)	 2	 4	 1	 3

	 (D)	 3	 4	 1	 2

	 30.	 The Triple Bottom Line (TBL) is a term 
coined and advocated by 

	 (A)	 Janine Benyus

	 (B)	 William Mc Donough

	 (C)	 Marshall Roberts

	 (D)	 John Elkington

	 31.	 If a group of countries abolish trade 
barriers between them and set the same 
tariff on goods coming in from other 
countries, they are 

	 (A)	 Free Trade Area

	 (B)	 Customs Union

	 (C)	 Federation

	 (D)	 Common Market

	 32.	 Which document implies that the 
goods that are exported have been 
manufactured in a particular country 
mentioned there in ?

	 (A)	 Shipping Bill	

	 (B)	 Bill of Entry

	 (C)	 Proforma Invoice

	 (D)	 Certificate of origin

	 33.	 Documents used when goods are 
shipped for international market through 
ocean transport is called 

	 (A)	 Airway Bill

	 (B)	 Transport Document

	 (C)	 Bill of lading 

	 (D)	 Bill of exchange

	 34.	 Which one of the following is the 
biggest market for Foreign Exchange 
transactions ?

	 (A)	 New York	

	 (B)	 Singapore

	 (C)	 London	

	 (D)	 Tokyo
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	 35.	 ±ÝÂQíW… PæÅwp… Gí¨ÜÃæ

	 i.	 ÊÜá«ÜÂÊÜÞÊÜ— ÓÝÆ	
	 ii.	 ©à[ÝìÊÜ— ÓÝÆ

	 iii.	 Î±…Êæáíp… ®ÜíñÜÃÜ¨Ü ÓÝÆ

	 iv.	 Î±…Êæáíp… ±ÜäÊÜì ÓÝÆ

	 ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáR ÊÜÞwÄ.

	 	 ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i ÊÜáñÜá¤ iii	 (B)	 ii ÊÜáñÜá¤ iii

	 (C)	 ii ÊÜáñÜá¤ iv	 (D)	 i ÊÜáñÜá¤ iv

	 36.	 PÜÙæ¨Ü ÊÜÐÜì Jí¨Üá ¿áá.GÓ….vÝÆÃ… Jí¨Üá 

¿áãÃæãàWæ ÓÜÊÜáÊÝX©ªñÜá¤, Cí¨Üá Jí¨Üá 

vÝÆÃ… GÃÜvÜá ¿áãÃæãàWÜÚWæ ÓÜÊÜáÊÝX 

Ë¯ÊÜá¿á Ÿ Ü̈ÇÝ Ü̈ÈÉ™, PæÙÜX®ÜÊÜâWÜÙÜÈÉ  ¿ÞÊÜâ Ü̈á 

A£à ÓÜí»ÜÊÜ¯à¿áÊÝWÜáñÜ¤¨æ ?

	 (A)	 ¿áãÃæãà²¿á®Ü°ÃÜá ÖæaÜác  ¿áá.GÓ…. 

EñÜ³®Ü°WÜÙÜ®Üá° SÄà©ÓÜáñÝ¤Ãæ

	 (B)	 AÊæáàÄPÜ®Ü °ÃÜá ¯ÊÜá° iàÊÜ®Ü ÊÜáorÊÜ®Üá ° 

Öæãí¨ÜáñÝ¤Ãæ

	 (C)	 AÊæáàÄPÜ®Ü °ÃÜá ¿áãÃæãà²Wæ ÊÜPæàÍÜ®… 

(ÃÜhÝ©®ÜWÜÙÜ®Üá ° P ÜÙæ¿ááÊÜâ¨Üá) ÃÜ¨Üá ª 

ÊÜÞvÜáñÝ¤Ãæ

	 (D)	 ¿áãÃæãà²¿á®Ü°ÃÜá PÜwÊæá ¿áá.GÓ…. 

EñÜ³®Ü°WÜÙÜ®Üá° SÄà©ÓÜáñÝ¤Ãæ

	 37.	 WTO Ü̈ ±ÜÅÊÜááS ÊÜáãÃÜá ZoPÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

	 (A)	 Jí¨ Üá  Ó æ® æp… ,  ®Ý Â¿ÞíW Ü  Ê Ü áñ Ü á ¤ 

¯¨æàìÍÜ®ÝÆ¿á

	 (B)	 Jí Ü̈á ÊÜÂÊÜÖÝÃÜ BÁãàWÜ, ËÊÝ Ü̈ ±ÜÄÖÝÃÜ 

¯PÝ¿á ÊÜáñÜá¤ ÊÜáí£ÅÊÜáívÜÆ

	 (C)	 Jí¨Üá PÝ¿áìPÝÄ E±ÜPÜÃÜ|, ÓÜíÓÜ©à¿á 

E±ÜPÜÃÜ| ÊÜáñÜá¤ ¯Ÿìí—ñÜ E±ÜPÜÃÜ|

	 (D)	 Jí Ü̈á WÜÊÜ®ÜìÃ…WÜÙÜ ÊÜáívÜÚ, ÓÜ̈ ÜÓÜÂ ÃÝÐÜóWÜÙÜ 

ÊÜáívÜÆ ÊÜáñÜá¤ Ôr¿áÄíW… ÓÜËá£

	 38.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ.

	 ±Üqr – I	 ±Üqr – II

	 a.	 SÄà© ÍÜQ¤ ÓÜÊÜÞ®Üñæ	 1.	 WÜÓÝrÊ… PÝÂÓæÇ…

		  ¯¿áÊÜá

	 b.	 ñÜáÆ®ÝñÜ¾PÜ ÇÝ»Ü  	 2.	 væàËv… ÄPÝvæãì

		  ¯¿áÊÜá

	 c.	 ´ÝÂPÜrÃ… GívæãàÊæáíp…	3.	 GÈ ÖæP…ÍÜÃ… 

		  ¯¿áÊÜá		  ÊÜáñÜá¤ ŸqìÇ… K×É®…

	 d.	 ÊÜäÂÖÝñÜ¾PÜ ÊÜÂÊÜÖÝÃÜ  	4.	 ÊæáçPæàÇ… C.

		  ¯¿áÊÜá		  ±æäàoìÃ…

		  ÓÜíPæàñÜWÜÙÜá :

	 i	 ii	 iii	 iv

	 (A)	 b	 a	 c	 d

	 (B)	 b	 a	 d	 c

	 (C)	 a	 c	 d	 b

	 (D)	 a	 b	 c	 d

	 39.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ.

	 ±Üqr – I	 ±Üqr – II

	 a.	 ¸æÅiÇ…	 1.	 PæãÃÜá®Ü

	 b.	 hæP… Ä±Ü¹ÉP…   	 2.	 ÃÜã±Ü¿áÂ

	 c.	 Cívæãà®æàÎ¿Þ	 3.	 ÃÝÂív…

	 d.	 ¨ÜQÒ| BµÅPÝ 	 4.	 Ä¿áÇ…

		  ÓÜíPæàñÜWÜÙÜá :

	 a	 b	 c	 d
	 (A)	 4	 2	 1	 3
	 (B)	 2	 3	 1	 4
	 (C)	 4	 1	 2	 3

	 (D)	 1	 4	 2	 3
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	 35.	 Packing credit means 

	 i.	 Medium term credit

	 ii.	 Long term credit

	 iii.	 Post-shipment credit

	 iv.	 Pre-shipment credit

		  Select the correct code :

		  Codes :
	 (A)	 i and iii	 (B)	 ii and iii

	 (C)	 ii and iv	 (D)	 i and iv

	 36.	 If one U.S. Dollar equalled one Euro last 
year and then the exchange changed so 
that today one Dollar equals two Euros, 
which of the following will most likely to 
occur ?

	 (A)	 Europeans will purchase more U.S. 
products

	 (B)	 Americans wil l  have a lower 
standard of living

	 (C)	 Americans will cancel vacation to 
Europe

	 (D)	 Europeans will purchase fewer U.S. 
products

	 37.	 What are the three key components of 
WTO ?

	 (A)	 A senate, a judiciary and a 
directorate

	 (B)	 A trade commission, a dispute 
settlement body and a council of 
ministers

	 (C)	 An executive apparatus, a legislative 
apparatus and an enforcement 
apparatus 

	 (D)	 A board of governors, the assembly 
of member states and a steering 
committee

	 38.	 Match the following.

	 List – I	L ist – II
	 i.	 Purchasing    	 a.	 Gustav Cassel

		  power parity

	 	t heory

	 ii.	 Comparative	 b.	 David Ricardo

		  Advantage

		  Theory

	 iii.	 Factor 	 c.	 Eli Heckscher

		  Endowment		  and Bertil Ohlin

		  Theory

	 iv.	 Strategic Trade 	d.	 Michael E.

		  Theory		  Porter

		  Codes :
	 i	 ii	 iii	 iv

	 (A)	 b	 a	 c	 d

	 (B)	 b	 a	 d	 c

	 (C)	 a	 c	 d	 b

	 (D)	 a	 b	 c	 d	

	 39.	 Match the following.

	 List – I	L ist – II
	 a.	 Brazil    	 1.	 Koruna

	 b.	 Czech Republic	2.	 Rupiah

	 c.	 Indonesia 	 3.	 Rand

	 d.	 South Africa 	 4.	 Real

		  Codes :
	 a	 b	 c	 d

	 (A)	 4	 2	 1	 3

	 (B)	 2	 3	 1	 4

	 (C)	 4	 1	 2	 3

	 (D)	 1	 4	 2	 3



		  Total Number of Pages : 40

Paper II	 16	 K-1018

	 40.	 ±ÜÅ£±Ý¨Ü®æ (A) : FOB (µÅà B®… ¸æãàv…ì) 

GíŸáÊÜâ̈ Üá AíñÜÃÜÃÝÑóà¿á ÊÜÞÃÜáPÜpær¿áÈÉ  A£à 

ÖæaÜác BWÝWæY  ŸÙÜÓÜÆ³vÜáÊÜ ̧ æÇæ PæãpæàÍÜ®… BXÃÜáñÜ¤̈ æ.

		  ñÜPÜì (R) : ÓÜÊÜáá¨ÜÅ ÓÝWÜOæ ÊæaÜc™, PÜvÜÆ ËÊæá, 

PæÙÜXÚÓÜáÊÜ aÝgáìWÜÙÜá BÊÜá¨Üá¨ÝÃÜ¯í¨Ü 

»ÜÄÓÜÆ³vÜáñÜ¤Êæ.

		  ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáR ÊÜÞwÄ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã AÓÜñÜÂ

	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜñÜÂ

	 (C)	 (A) ÓÜñÜÂÊÝX¨æ ÊÜáñÜá¤ (R) AÓÜñÜÂÊÝX¨æ

	 (D)	 (A) AÓÜñÜÂÊÝX¨æ ÊÜáñÜá¤ (R) ÓÜñÜÂÊÝX¨æ

	 41.	 ±ÝÈWÝÅ´… G®Üá°ÊÜâ¨Üá C¨ÜÃÜÈÉ  ŸÙÜÓÜÆ³vÜáÊÜ 

Jí¨Üá ÓÝ«Ü®ÜÊÝX¨æ

	 (A)	 WÝÅ´æäàÆi

	 (B)	 £ÃÜáÙÜá ¨ÜáÃÜá±ÜÁãàWÜ Ôðà¯íW…

	 (C)	 Ôí«ÜáñÜÌ ±ÜÄàPæÒ

	 (D)	 ±ÝÅÊÜÞ~PÜñæ ±ÜÄàPæÒ

	 42.	 E¨æãÂàXÁãàÊÜì®Ü®Üá ° ÊÜhÝWæãÚÓÜáÊÝWÜ 

«Ǖ WÜÙÜá J Ü̈XÓÜáÊÜ HPÜ̧ ÝÄ ±ÝÊÜ£¿áá ×àWæí Ü̈á 

±ÜÄbñÜÊÝX¨æ

	 (A)	 ÃÜhÝ©®Ü ÊæàñÜ®Ü

	 (B)	 AWÜÈPæ ÊæàñÜ®Ü

	 (C)	 ¸æà±ÜìwPæ ÊæàñÜ®Ü

	 (D)	 ±ÜÄWÜ|£ ÊæàñÜ®Ü

	 43.	 ‘ÊæáÈríW… ±Ýp…’ ÊÜáñÜá ¤ "ÓÜÇÝÊ… ¸èÇ…' 

ÍÜŸª±ÜÅÁãàWÜWÜÙÜá C Ü̈ÃÜ ÓÜíŸí«Ü̈ ÜÈÉ ŸÙÜÓÜÆ³vÜáñÜ¤Êæ

	 (A)	 ÊæçË«ÜÂ

	 (B)	 ÈíWÜ ÓÜÊÜÞ®Üñæ

	 (C)	 ŸÖÜÙÜÐÜár Ë¼®Ü° ÓÜíÓÜ¢£WÜÙÜ IPÜÂñæ

	 (D)	 ÈíWÜ ÓÜÄ¨ÜãXÓÜáËPæ

	 44.	 ‘PÜêñÜPÜ ñÜÃÜ̧ æà£’ ×àWæí Ü̈á ÓÜÖÜ EÇæÉàUÓÜÆ³vÜáñÜ¤̈ æ
	 (A)	 PÜí±ÜäÂoÃ… B«ÝÄñÜ ñÜÃÜ¸æà£
	 (B)	 ¨ÜêÍÜÂÍÝÅÊÜÂ B«ÝÄñÜ ñÜÃÜ¸æà£
	 (C)	 ®ÜvÜáÊÜá®æ ñÜÃÜ¸æà£
	 (D)	 ÊÝÓÜ¤ÊÝ»ÝÓÜ¨Ü ñÜÃÜ¸æà£

	 45.	 whÝ¹ºíW… Aí¨ÜÃæ
	 (A)	 PæÆÓÜ¨Ü ÖæãÃæ PÜwÊæá¿ÞWÜáÊÜ Äà£¿áÈÉ 

E¨æãÂàWÜWÜÙÜ®Üá° ÊÜáÃÜáË®ÝÂÓÜWæãÚÓÜáÊÜâ¨Üá
	 (B)	 PæÆÊÜâ ±ÜÅQÅÁáWÜÙÜ®Üá° ×í¨æWæ¨ÜáPæãÙÜáÛÊÜ 

Ê ÜáãÆPÜ aÜoáÊÜqPæW ÜÙ Ü  Ó ÜíTæ Â¿á®Üá ° 
±ÜÄËáñÜWæãÚÓÜáÊÜâ¨Üá

	 (C)	 P Üí± Ü¯ P æÆÓ ÜW ÜÙ Ü  Ö æãOæWÝÄP æW ÜÙ Ü® Üá ° 
ËÍÝÆWæãÚÓÜáÊÜâ¨Üá ÊÜáñÜá¤ ñÜÊÜá¾ PæÆÓÜ¨Ü 
ËÊ ÜÃ ÜO æ¿áÈ ÉÃ Ü áÊ Ü â¨ ÜP Ü RÐ æ r  ñ ÜÊ Ü á ¾® Ü á ° 
Ëá£W æãÚÓ Ü¨ Ü íñ æ  E¨ æã Â àXW ÜÙ Ü® Ü á ° 
±æäÅñÝÕ×ÓÜáÊÜâ¨Üá

	 (D)	 E æ̈ãÂàWÜ ËÍæÉàÐÜOæ¿á®Üá° ×XYÓÜáÊÜâ Ü̈á ÊÜáñÜá¤ 
±ÜÅÓÜá¤ñÜ E¨æãÂàWÜPæR PæÆÊÜâ PÜñÜìÊÜÂWÜÙÜ®Üá° 

ÓæàÄÓÜáÊÜâ¨Üá

	 46.	 ÊÜê£¤ A¼ÊÜê©œ Gí¨ÜÃæ

	 (A)	 Jí¨Üá PÝÇÝÊÜ—¿áÈÉ ÊÜê£¤ Ô§£¿á®Üá° 

A¼ÊÜê©œ±ÜwÓÜáÊÜâ¨Üá

	 (B)	 ÊÜÂQ¤ÁãàÊÜì®Ü ÊÜê£¤ ±ÜÄÍæãà«Ü®æ, ÓÜíÓÝ§±Ü®æ, 

¿áÍÜÓÜáÕ ÊÜáñÜá ®æÃÜÊæàÄPæWÜÚWæ PæãvÜáWæ 

¯àvÜáÊÜ aÜoáÊÜqPæWÜÙÜ iàÊÜ®Ü±Ü¿áìíñÜ 

ÓÜÃÜ~

	 (C)	 ñ Ü Ê Ü á ¾  Ê Ü ê £ ¤  P è Í Ü Æ W Ü Ù Ü ® Ü á °  Ê Ü á ñ Ü á ¤ 

×ñÝÓÜQ¤WÜÙÜ®Üá° C®Ü°ÐÜár aæ®Ý°X £Ú¿áÆá 

ÊÜáñÜá¤ A¼ÊÜê©œ±ÜwÓÜÆá E¨æãÂàXWÜÙÜ®Üá° 

ÓÜÊÜá¥ÜìÃÜ®Ý°XÓÜáÊÜ ±ÜÅQÅÁá

	 (D)	 ËÎÐÜr WÜáÄWÜÙÜ®Üá° ÓÝ—ÓÜÆá ÊÜÂQ¤ÁãàÊÜì¯Wæ 

Êæç¿áQ¤PÜ PèÍÜÆWÜÙÜá, ×ñÝÓÜQ¤WÜÙÜá, hÝn®Ü, 

±æÅàÃÜOæ CÊÜâWÜÙÜ ŸWæY AÄÊÜâ ÊÜáãwÓÜáÊÜ 

ÊÜáñÜá¤ WÜáÄÓÝ«Ü®æWÝX QÅ¿Þ Áãàg®æWÜÙÜ®Üá° 

ÓÝ§²ÓÜáÊÜâ Ü̈PæR ÓÝ«Ü®ÜÊÝWÜáÊÜ E æ̈ªàÍÜ±ÜäÊÜìPÜ 

±ÜÅQÅÁá
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	 40.	 Assertion (A) : FOB (Free on Board) is 
the most frequently used price quotation 
in the international market.

	 	 Reason (R) : Ocean freight, marine 
insurance, unloading charges are borne 
by the importer.

		  Select the correct code.

		  Codes :
	 (A)	 Both (A) and (R) are false

	 (B)	 Both (A) and (R) are true

	 (C)	 (A) is true, (R) is false

	 (D)	 (A) is false, (R) is true

	 41.	 Polygraph is a device that is used in 

	 (A)	 Graphology

	 (B)	 Substance abuse screening 

	 (C)	 Validity testing

	 (D)	 Honesty testing 

	 42.	 A one time payment some employers 
provide when terminating an employee 
is known as 

	 (A)	 Vacation Pay

	 (B)	 Severance Pay

	 (C)	 Separation Pay

	 (D)	 Consideration Pay

	 43.	 The terms ‘melting pot’ and ‘salao bowl’ 
are used with reference to 

	 (A)	 Diversity

	 (B)	 Gender equity

	 (C)	 Integration of many different 
cultures

	 (D)	 Gender balancing 

	 44.	 Simulated training is also referred to 
as 

	 (A)	 Computer based training

	 (B)	 Audiovisual based training 

	 (C)	 Vestibule training

	 (D)	 Virtual training

	 45.	 Dejobbing is 

	 (A)	 Redesigning jobs in a way that 
decreases the work load

	 (B)	 Withdrawing certain processes 
and thereby limiting the number of 
activities

	 (C)	 Broadening the responsibilities of the 
company’s jobs and encouraging 
employees not to limit themselves 
to what’s on their job description

	 (D)	 Enlarging the job analysis and 
adding few tasks to the present 
job

	 46.	 Career development is 

	 (A)	 Developing occupational position 
over a period of time

	 (B)	 The lifelong series of activities that 
contribute to a person’s career 
exploration, establishment, success 
and fulfillment

	 (C)	 The process of enabling employees 
to better understand and develop 
their career skills and interests

	 (D)	 The deliberate process through 
which someone becomes aware of 
personal skills, interests, knowledge, 
motivation and establishes action 
plans to attain specific goals.
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	 47.	 PæÙÜX®Ü̈ ÜÄí Ü̈ ¿ÞÊÜâ Ü̈á ‘pæç±… A’ ÊÜÂQ¤ñÜÌ Ü̈ Jí Ü̈á 

±ÝÅ£¯—PÜ WÜá|ÆPÜÒ|ÊÝXÃÜáÊÜâ©ÆÉ GíŸáÊÜâ Ü̈®Üá° 

PÜívÜá×wÀáÄ.

	 i.	 Jí¨æà ¸ÝÄWæ ÖÜÆÊÝÃÜá ÓÜíWÜ£WÜÙÜ®Üá ° 

ÊÜÞvÜáÊÜâ¨Üá

	 ii.	 B®Üí©ÓÜÆá ÓÜÊÜá¿á Öæãí©ÃÜ©ÃÜáÊÜâ¨Üá

	 iii.	 ŸvÝÀá PæãbcPæãÙÜÛ©ÃÜáÊÜâ¨Üá

	 iv.	 ËÍÝÅí£ ±Üvæ¿ááÊÝWÜ ñÜ²³ñÜÓÜ§ »ÝÊÜ®æ¿á®Üá° 

A®Üá»ÜËÓÜáÊÜâ¨Üá

	 v.	 ñÝÙæ¾ Öæãí¨Ü©ÃÜáÊÜâ¨Üá

	 vi.	 AÊÜÓÜÃÜÊÜÓÜÃÜÊÝX ÓÜíWÜ£WÜÙÜ®Üá° ÊÜÞvÜáÊÜâ¨Üá

	 (A)	 i	
	 (B)	 iii
	 (C)	 ii	
	 (D)	 vi

	 48.	 ÖæàÚPæ  (I) : ŸíWÝÃÜ¨Ü Pæç PÜáÆáPÜáËPæ GíŸáÊÜâ¨Üá 

A£ÄPÜ¤WæãÚÓÜÆ³or A¥ÜÊÝ ¸æàWÜ®æ ¯ÊÜê£¤WæãÙÜáÛÊÜ 

ÊÜÂQ¤Wæ ÊÜÞvÜÇÝWÜáÊÜ Jí¨Üá ±ÝÊÜ£.

		  ÖæàÚPæ (II) : ŸíWÝÃÜ̈ Ü Pæç PÜáÆáPÜáËPæ GíŸáÊÜâ Ü̈á 

E¨æãÂàXÁãàÊÜì®Üá ¸æàÃ ævæ E¨æãÂàWÜ 

ÔÌàPÜÄÓÜáÊÜâ̈ ÜPæR EñÝÕÖÜ ñæãàÃÜ̈ Üíñæ ÊÜÞvÜÆá BñǕ Wæ 

J Ü̈XÓÜáÊÜ Jí Ü̈á ÓèÆ»ÜÂÊÝX æ̈.

		  ÊæáàÈ®Ü ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÃÜáÊÜâ¨Üá ÊÜáñÜá¤ 

ñ Ü±Ý ³XÃ ÜáÊ Ü â¨ ÜP æ R  Ó ÜíŸí—Ô¨Üíñ æ  P æÙ ÜX® Ü 

PæãàvÜáWÜÙÜÈÉ ¿ÞÊÜâ¨Üá ÓÜÄ BX¨æ ?

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÊæ

	 (B)	 ( I)  ÊÜáñ Üá ¤  ( I I)  GÃÜv Üã Ö æàÚP æW ÜÙ Üá 

ÓÜÄ¿ÞXÃÜáÊÜâ©ÆÉ

	 (C)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (II) 
ÓÜÄ¿ÞXÆÉ

	 (D)	 Ö æàÚP æ  ( I I )  Ó ÜÄ¿ÞX¨æ,  B¨ÜÃ æ  ( I ) 
ÓÜÄ¿ÞXÆÉ

	 49.	 ¿ÞÊÜ Áãàg®æ¿áÈÉ E¨æãÂàXWÜÙÜá ñÜÊÜá¾ 

Gí©®Ü ÊæàñÜ®Ü ±Üvæ¿ááñÝ¤Ãæ, PÜí±Ǖ ¿á ÇÝ»Ü̈ ÜÈÉ 

Jí¨Üá ±ÝÆ®Üá° ±Üvæ¿ááñÝ¤Ãæ ÊÜáñÜá¤ PÜí±Ü¯¿á 

BvÜÚñÜ¨ÜÈÉ Jí¨Üá ±ÝÆ®Üá° ±Üvæ¿ááñÝ¤Ãæãà, 

AíñÜÖÜ ñÜívÜ B«ÝÄñÜ Eñæ¤àg®Ü Áãàg®æ¿áá 

×àWæ ±ÜÄbñÜÊÝX¨æ

	 (A)	 ÃÜPÜÃ… Áãàg®æ

	 (B)	 Pæãà&±Ýp…ì®ÜÃ…Î±… Áãàg®æ

	 (C)	 pè®æ Áãàg®æ

	 (D)	 ÓæRà®…Æ®… Áãàg®æ

	 50.	 ±Üqr  – IÃÜ ËÐÜ¿áWÜÙÜ®Üá° ±Üqr – IIÃÜ ËÐÜ¿áWÜÙæãí©Wæ 

Ö æãí©Ô, Ó ÜÄ¿Þ¨Ü Ó ÜíÁãàg®æ¿á® Üá ° 

BÁáRÊÜÞwÄ.

		 ±Üqr  – I		  ±Üqr  – II

	 a.	BvÜÚñÝñÜ¾PÜ    	 1.	 ¯ÊÜìÖÜOÝ 

		 ¯«ÝìÃÜWÜÙÜá		  ×íÊÜÞ×£

	 b.	vÝPÜáÂÊæáípæàÍÜ®… 	 2.	 ÖÜíWÝËá ÊÜhÝWÜÙÜá

	 c.	ÓÜíZo®Ý 	 3.	 PÝ®Üã®ÝñÜ¾PÜ

		 E¨æªàÍÜWÜÙÜá			  AWÜñÜÂñæWÜÙÜ®Üá° 	

						     ±ÜäÃæçÓÜáÊÜâ¨Üá

	 d.	A¼ÊÜê©œ ÓÜíŸí—  	 4.	 ÊÜÞ®ÜÊÜ ÓÜí±Ü®Üã¾Æ 

ŸÙÜPæWÜÙÜá		  ±Ü¨Üœ£WÜÙÜ 		

			   ÊÜåèÆÂÊÜÞ±Ü®Ü

		  ÓÜíPæàñÜWÜÙÜá :

	 a	 b	 c	 d

	 (A)	 3	 4	 2	 1

	 (B)	 2	 3	 4	 1

	 (C)	 2	 3	 1	 4

	 (D)	 1	 2	 4	 3
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	 47.	 From the following, find which is not 
a typical characteristic of ‘Type A’ 
personality.

	 i.	 Does several things at once

	 ii.	 Does not have time to enjoy

	 iii.	 Does not brag 

	 iv.	 Feels guilty when relaxing

	 v.	 Does not have patience

	 vi.	 Do things in a hurry

	 (A)	 i	

	 (B)	 iii

	 (C)	 ii	

	 (D)	 vi

	 48.	 Statement (I) : Golden handshake is a 
payment given to someone who is made 
redundant or retires early.

		  Statement (II) : Golden handshake is 
a benefit provided to an employee to 
discourage an employee from taking 
employment elsewhere.

		  Which of the following code is correct 
related to above statements being 
correct or incorrect ?

		  Codes :

	 (A)	 Both statements (I) and (II) are 
correct

	 (B)	 Both statements (I) and (II) are not 
correct

	 (C)	 Statement (I) is correct but (II) is not 
correct

	 (D)	 Statement (II) is correct but (I) is not 
correct

	 49.	 A team based incentive plan, in which 

the employees get their usual salary, 

a share in the profits of the company 

and a share in the management of the 

company is known as 

	 (A)	 Rucker plan

	 (B)	 Co-partnership plan

	 (C)	 Towne plan

	 (D)	 Scanlon plan

	 50.	 Match the items of List – I with the 

items in List – II and choose the correct 

combination :

	 List – I	L ist – II

	 a.	 Administrative  	1.	 Performance 

		  Decisions		  feedback

	 b.	 Documentation	 2.	 Lay offs

	 c.	 Organizational  	3.	 Meet legal 

		  objectives		  requirements

	 d.	 Developmental  	4.	 Evaluation of 

		  uses		  Human

				    Resource

				    Systems

		  Codes :

	 a	 b	 c	 d

	 (A)	 3	 4	 2	 1

	 (B)	 2	 3	 4	 1

	 (C)	 2	 3	 1	 4

	 (D)	 1	 2	 4	 3
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	 51.	 P æÙ ÜX® Ü  Ö æ àÚP æW ÜÙ Ü á  E¨æãÂàX ËPÝÓ ÜP æ R  
ÓÜíŸí—Ô¨ÝªXÊæ.

		  ÖæàÚPæ (I) : A®ÜáPÜÅÊÜá Áãàg®æ GíŸáÊÜâ¨Üá 
PÝ¿áì¯ÊÜìÖÜOæ¿á®Üá° ÖæbcÓÜáÊÜâ̈ ÜPÝRX ÓÜíZo®Ý 
®Ý¿áPÜñÜÌÊÜ®Üá° PÜÅÊÜáŸ¨ÜœÊÝX WÜáÃÜá£ÓÜáÊÜ, 
ÊÜåèÆÂ¯|ìÀáÓÜáÊÜ ÊÜáñÜá¤ A¼ÊÜê©œ±ÜwÓÜáÊÜ 
Jí Ü̈á aÝÈ¤¿áÈÉÃÜáÊÜ ±ÜÅQÅÁá¿ÞX¨æ. 

		  ÖæàÚPæ (II) : ±ÜÅ£»æ ÊÜÂÊÜÓÝ§±Ü®æ¿áá E®Ü°ñÜ WÜá|ÊÜáor̈ Ü 
ÓÜí»ÝÊÜÂ E æ̈ãÂàXWÜÙÜ®Üá° WÜáÃÜá£ÓÜáÊÜâ̈ Ü®Üá°,®æàÊÜáPÝ£ 
ÊÜÞwPæãÙÜáÛÊÜâ Ü̈®Üá° , ÓæàÊæ GÃÜÊÜÆá ±Üvæ¿ááÊÜâ Ü̈®Üá° 
ÊÜáñÜá¤ A¼ÊÜê©œ±ÜwÓÜáÊÜâ¨Ü®Üá° JÙÜWæãÙÜáÛñÜ¤¨æ.

		  ÊæáàÈ®Ü ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÃÜáÊÜâ¨ÜPæR A¥ÜÊÝ 
ñÜ±Ý³XÃÜáÊÜâ¨ÜP æ R  Ó ÜÄ¿Þ¨Ü Ó ÜíP æàñ ÜW ÜÙ Ü® Üá ° 
PÜívÜá×wÀáÄ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ÖæàÚPæ (I) ÓÜÄ¿ÞXÆÉ , B Ü̈Ãæ (II) ÓÜÄ¿ÞX æ̈
	 (B)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÓÜÄ¿ÞXÊæ
	 (C)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX æ̈, B Ü̈Ãæ (II) ÓÜÄ¿ÞXÆÉ
	 (D)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÓÜÄ¿ÞXÆÉ

	 52.	 PæÙÜX®Ü ±ÜÅ£±Ý Ü̈®æ (A) ÊÜáñÜá¤ ñÜPÜì (R) ÖæàÚPæWÜÚWæ 
ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° ÓÜãbÔÄ. 	

	 	 ±ÜÅ£±Ý Ü̈®æ (A) : ÊÜÞ®ÜÔPÜ JñÜ¤vÜ ÓÜí Ü̈ÍÜì®ÜÊÜâ PæÆÊæäÊæá¾ 
JÃÜoá ±ÜÅÍæ°WÜÙÜ ÓÜÃÜ~Àáí Ü̈ A»ÜÂ¦ì¿á®Üá° ®æÊÜá¾© 
ÃÜ×ñÜ®Ü®Ý°X ÊÜÞvÜáÊÜ Jí¨Üá ÓÜí¨ÜÍÜì®ÜÊÝX¨æ.

	 	 ñÜPÜì (R) : D ñÜíñÜÅÊÜâ Ë±ÜÄàñÜ ÓÜãPÜÒ$¾ ±ÜÅ£QÅÁá¿á 
ÊÜáñÜá¤ ¯ÊÜá° A¥ÜÊÝ E®Ü°ñÜ JñÜ¤vÜ ÓÜÖÜ®æ¿ááÙÜÛ 
A»ÜÂ¦ìWÜÙÜ®Üá° WÜáÃÜá£ÓÜáÊÜÈÉ ®æÃÜÊÝWÜáñÜ¤¨æ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÊæ 

ÊÜáñÜá¤ (R), (A)¿á ÓÜÄ¿Þ¨Ü ËÊÜÃÜOæ 
BXÃÜáñÜ¤¨æ

	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ, B Ü̈Ãæ (R), 
(A)¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáÊÜâ©ÆÉ

	 (C)	 (A) ÓÜÄ¿ÞX¨æ B¨ÜÃæ (R) ÓÜÄ¿ÞXÆÉ

	 (D)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÆÉ

	 53.	 ÊÜÞPæãìÊ… ËÍæÉàÐÜOæ¿áá C¨ÜPæR  
ÓÜíŸí—Ô¨ÝªX¨æ

	 (A)	 £ÙÜáÊÜÚPæ, PèÍÜÆWÜÙÜá, ÓÝÊÜá¥ÜÂìWÜÙÜá 
ÊÜáñÜá¤ ±ÜÅÓÜPÜ¤ ÊÜÞ®ÜÊÜÍÜQ¤Áãí©X®Ü 
A®Üá»ÜÊÜ CÊÜâWÜÙÜ ÊÜåèÆÂ ¯|ì¿á

	 (B)	 » ÜËÐ Ü Â¨ ÜÈ É  Ó Ü íZo® æ¿áÈ É  A® æ àP Ü 
ÓÝ§®ÜWÜÙÜÈÉÃÜáÊÜ E¨æãÂàXWÜÙÜ ÓÜíTæÂ¿á 
Aí¨Ýgá

	 (C)	 DXÃÜáÊÜ E¨æãÂàXWÜÙÜ PÜñÜìÊÜÂWÜÙÜ ÊÜáñÜá¤ 
ÖæãOæWÝÄPæWÜÙÜ ËÊÜÃÜOæ

	 (D)	 ÖæãÓÜ E¨æãÂàWÜWÜÙÜ ÓÜáñÜ¤È®Ü aÜoáÊÜqPæWÜÙÜ 
Ê Üáñ Üá ¤  AÊÜ âW ÜÙ Ü  ± ÜÄÖÝÃÜ  Ê Ü ÂÊ ÜÓ æ §¿á 
±ÜÄÍæãà«Ü®æ

	 54.	 PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ Ü̈á ÓÝÊÜÞ®ÜÂÊÝX Çæà&B´…Wæ 
Jí¨Üá PÝÃÜ|ÊÝXÃÜáÊÜâ©ÆÉ ?

	 (A)	 ¸æàwPæ¿áÈÉ HÄÚñÜWÜÙÜá
	 (B)	 E¨æãÂàXWÜÙÜ JPÜãRo aÜoáÊÜqPæWÜÙÜá
	 (C)	 Cí«Ü®Ü ÊÜáñÜá¤ Ë¨ÜáÂaÜfQ¤¿á PæãÃÜñæ
	 (D)	 ¨ÝÓÝ¤®Üá ±æàÄPæ
	 55.	 ±Üqr – IÃÜ ËÐÜ¿áWÜÙÜ®Üá° ±Üqr – II Ãæãí©Wæ 

Öæãí©Ô, ÓÜÄ¿Þ¨Ü ÓÜíÁãàg®æ¿á®Üá° BÁáR 
ÊÜÞwÄ.

		  ±Üqr  – I		  ±Üqr  – II
	 a.	 pæÅàv… ¿áã¯¿á®… 	 1.	 »ÝÃÜ£à¿á pæÅàv…
		  Jí Ü̈ÃÜ ¸ÝÖÜÂ		  ¿áã¯¿á®… 	

®Ý¿áPÜñÜÌ 		  PÝÀá æ̈ & 1926
	 b.	 pæÅàv… ¿áã¯¿á®…	 2.	 ¸æàÃæ¿áÊÜÃæãí©Wæ 

ÓÜíZo®æWæ L±ÜaÝÄPÜ		  J±Ü³í Ü̈ÊÜ®Üá° 
				  B«ÝÃÜÊÜâ 		  ÊÜÞwPæãÙÜÛŸÖÜá¨Üá
		  J Ü̈XÓÜÆ³qrÃÜáÊÜâ Ü̈á
		  C Ü̈Äí Ü̈
	 c.	 Jí Ü̈á ®æãàí¨ÝÀáñÜ  	3.	16®æà¿á »ÝÃÜ£à¿á
		  pæÅàv… ¿áã¯¿á®…			  PÝËáìPÜ 		

			   ÓÜÊÜÞÊæàÍÜ̈ ÜÈÉ
	 d.	 ÎÔ¤®Ü ÓÜí×ñæ¿á®Üá°    	4.	 pæÅàv…  

AíXàPÜÄÓÜÇÝÀáñÜá		  ¿áã¯¿á®…WÜÙÜ 	
				    «Ý®ÜWÜ£¿á 		
			   æ̧ÙÜÊÜ~WæWæ PÝÃÜ|

		  ÓÜíPæàñÜWÜÙÜá :
	 a	 b	 c	 d

	 (A)	 4	 1	 2	 3
	 (B)	 4	 2	 1	 3
	 (C)	 1	 2	 4	 3
	 (D)	 1	 2	 3	 4
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	 51.	 Following statements relate to employee 
development.

	 	 Statement (I) : Succession planning is 
the ongoing process of systematically 
identifying, assessing and developing 
organizational leadership to enhance 
performance.

	 	 Statement (II) : Talent management 
involves identifying, recruiting, hiring and 
developing high potential employees.

		  Find the correct code of the above 
statements being correct or incorrect.

		  Codes :
	 (A)	 Statement (I) is not correct but (II) 

is correct
	 (B)	 Statements (I) and (II) both are 

correct
	 (C)	 Statement (I) is correct but (II) is not 

correct
	 (D)	 Statements (I) and (II) both are not 

correct

	 52.	 Indicate the correct code for the following 
two statements of Assertion (A) and 
Reasoning (R).

	 	A ssertion (A) : Stress interview is an 
interview in which the applicant is made 
uncomfortable by a series of often rude 
questions.

	 	 Reasoning (R) : This technique helps 
identify hyper sensitive applicants 
and those with low or high stress 
tolerance.

		  Codes :
	 (A)	 Both (A) and (R) are correct and (R) 

is the right explanation of (A)
	 (B)	 Both (A) and (R) are correct but (R) 

is not the right explanation of (A)
	 (C)	 (A) is correct but (R) is not 
	 (D)	 Both (A) and (R) are incorrect

	 53.	 Markov analysis is concerned with 
	 (A)	 Assessment of knowledge, skills, 

abilities and experience with the 
current manpower

	 (B)	 Estimation of the number of employees 
who will be in various positions with 
the organisation in future

	 (C)	 Description of the duties and 
responsibilities of the present 
employees

	 (D)	 Exploration of activities surrounding 
new jobs and their compensation 
system

	 54.	 Which of the following generally is not 
a reason for layoff ?

	 (A)	 Fluctuations in demand
	 (B)	 Union activities of employees 
	 (C)	 Shortage of fuel and power
	 (D)	 Piling up of inventory

	 55.	 Match the items of List – I with the List – II 
and choose the correct combination.

	 List – I	L ist – II
	 a.	 Outside   	 1.	 Indian trade
		  leadership of 		  union Act 1926
		  a trade union
	 b.	 The formal basis	2.	 Can enter into
		  for trade union		  contraction with 
		  organization is 		  others
		  provided by
	 c.	 A registered  	 3.	 At the 16th Indian
		  trade union		  Labour
				    Conference
	 d.	 Code of   	 4.	 Responsible 
		  discipline was 		  for slow growth
		  adopted		  of trade unions

		  Codes :
	 a	 b	 c	 d

	 (A)	 4	 1	 2	 3
	 (B)	 4	 2	 1	 3
	 (C)	 1	 2	 4	 3
	 (D)	 1	 2	 3	 4



		  Total Number of Pages : 40

Paper II	 22	 K-1018

	 56.	 ÖæàÚPæ (I) : PÜáí Ü̈á PæãÃÜñæWÜÙÜ®Üá° WÜáÃÜá£Ô AÊÜâWÜÚWæ 
±ÜÄÖÝÃÜ J¨ÜXÓÜ©¨ÜªÈÉ C¨Üá PæÆÓÜWÝÃÜÃÜá, 
±ÜÅŸí«ÜPÜÃÜá ÊÜáñÜá¤ Cw¿ÞX ÓÜíZo®æ¿á ÊæáàÇæ 
±ÜÅ£PÜãÆ ±ÜÄOÝÊÜá ¹àÃÜŸÖÜá¨Üá.

		  ÖæàÚPæ (II) : PÜáí Ü̈áPæãÃÜñæ ̄ ÊÜì×Ô ÓÜíÃÜaÜ®æ¿á®Üá° 
Öæãí©ÃÜáÊÜâ¨Üá AÊÜÍÜÂPÜÊæà®ÜÆÉ™.

		  ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° BÁáR ÊÜÞwÄ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ÖæàÚP æW ÜÙ Üá  ( I)  ÊÜáñ Üá ¤  ( I I)  GÃÜv Üã 

ÓÜÄ¿ÞXÊæ
	 (B)		 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ñÜ±Ý³XÊæ
	 (C)	 ÖæàÚPæ (I) ñÜ±Ý³X¨æ, B¨ÜÃæ ÖæàÚPæ (II) 

ÓÜÄ¿ÞX¨æ
	 (D)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (II) 

ñÜ±Ý³X¨æ

	 57.	 PæÆÓÜÊÜ®Üá° ±Üä£ìWæãÚÓÜÆá AÊÜPÝÍÜËÃÜáÊÜ 
ÓÜÊÜá¿á Ü̈ A®Üá±ÝñÜ̈ ÜÈÉ EÚÓÜÇÝ Ü̈ ÓÜÊÜá¿áPÝRX 
Eñæ¤àg®ÜÊæí¨Üá ¸æãà®ÜÓÜ®Üá° ±ÜÅÓÝ¤²Ô¨ÜÊÜÃÜá 

	 (A)	 G´…. G. ÖÝÂÇ…Ô
	 (B)	 w. ÃæãàÊÜ®…
	 (C)	 G´…. vÜŸãÉ$Â™. pæàÆÃ…	
	 (D)	 GÊÜáÓÜì®…

	 58.	 ÖæàÚPæ (I) : ÓÝÊÜáã×PÜ aèPÝÎ¿á ±ÜÅÊÜááS 
E æ̈ªàÍÜ ÓÜíŸÙÜPæR ÊÜáñÜá¤ PæÆÓÜÊÜÞvÜáÊÜ ±ÜÄÔ§£WÜÚWæ 
ÓÜíŸí—Ô¨Ü ËÊÝ¨ÜWÜÙÜ®Üá °/ÓÜíZÐÜìWÜÙÜ®Üá ° 
CñÜÂ¥ÜìWæãÚÓÜáÊÜâ¨Üá.

		  ÖæàÚPæ (II) : ÓÝÊÜáã×PÜ aèPÝÎ¿áá ÓÝÊÜáã×PÜ 
PÜÅÊÜá¨Ü ÊÜáãÆPÜ PæÆÓÜWÝÃÜÃÜ ×ñÝÓÜQ¤WÜÙÜ®Üá° 
PÝ±ÝvÜáÊÜâ¨ÜPæR AÆÉ .

		  PæÙÜX®ÜÊÜâWÜÚí¨Ü ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáR 
ÊÜÞwÄ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÓÜÄ¿ÞXÊæ
	 (B)		 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ñÜ±Ý³XÊæ
	 (C)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX æ̈, B Ü̈Ãæ ÖæàÚPæ (II) ñÜ±Ý³X æ̈
	 (D)	 ÖæàÚPæ (II) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (I) 

ñÜ±Ý³X¨æ

	 59.	 PæÙÜX®Ü̈ Ü®Üá° ÓÜÄ¿Þ Ü̈ A®ÜáPÜÅÊÜá Ü̈ÈÉ ÊÜÂÊÜÓæ§WæãÚÔ.

	 i.	 ±Üä|ì±ÜÅÊÜÞ|¨Ü ËaÝÃÜOæÁãí¨Ü®Üá° 

®ÜvæÓÜáÊÜâ¨Üá

	 ii.	 ËÊÜÃÜOæ¿á®Üá° ±ÜÄWÜ~ÓÜáÊÜâ¨Üá

	 iii.	 BÃæãà±Ü ±ÜñÜÅÊÜ®Üá° ¯àvÜáÊÜâ¨Üá

	 iv.	 A®ÜáÓÜÃÜOæ PÜÅÊÜá

	 v.	 PÝÃÜ| £ÚÔ ®æãàqÓÜá

	 vi.	 ÎPæÒ¿á Aí£ÊÜá B¨æàÍÜ

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i	 v	 iii	 ii	 iv	 vi

	 (B)	 iii	 ii	 iv	 i	 vi	 v

	 (C)	 vi	 v	 iv	 iii	 ii	 i

	 (D)	 v 	 iv	 ii	 iii	 i	 vi

	 60.	 PæÙÜX®Ü ÊÜÂÊÜÓÝ§±ÜPÜ ÓÜíÓæ§WÜÙÜ ÊÝÓÜ¤ÊÜ Áãàg®æ 

ñÜívÜ iàÊÜ®Ü aÜPÜÅÊÜ®Üá° ÓÜÄ¿Þ¨Ü A®ÜáPÜÅÊÜá¨ÜÈÉ 

ÊÜÂÊÜÓæ§WæãÚÔÄ.

	 i.	 ±ÜÅÊÜÞ~àPÜÃÜ| 

	 ii.	 ¹ÃÜáWÝÚ G¹ºÓÜáÊÜâ¨Üá

	 iii.	 PÝ¿áì¯ÊÜìÖÜOæ

	 iv.	 ÃÜã²ÓÜáÊÜâ¨Üá

	 (A)	 ii	 iv	 i	 iii

	 (B)	 iv	 ii	 i	 iii

	 (C)	 iii	 i	 iv	 ii

	 (D)	 i	 ii	 iii	 iv

	 61.	 ±ÜÅŸí«ÜPÜÃÜá, «Ǖ WÜÙÜá, ÓÝÆ¨ÝñÜÃÜá CÊÜÃÜÈÉÃÜáÊÜ 

ÊÜÞ×£¿á ÊÜÂñÝÂÓÜWÜÙÜá ×àWæ EÇæÉàUÓÜÆ³vÜáñÜ¤Êæ

	 (A)	 WÜá|ÊÜáor¨Ü ÊÜÞ×£

	 (B)	 JÊÜáá¾S ÊÜÞ×£

	 (C)	 TÝÓÜX ÊÜÞ×£

	 (D)	 ËÐÜÊÜáñæ¿á ÊÜÞ×£
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	 56.	 Statement (I) : If the grievances are not 
identified and redressed, may adversely 
affect workers, managing and the 
organization as a whole.

	 	 Statement (II) : It is not essential to 
have a grievance handling machinery.

		  Select the correct code :
		  Codes :
	 (A)	 Both the statements (I) and (II) are 

correct
	 (B)	 Both the statements (I) and (II) are 

incorrect
	 (C)	 Statement (I) is incorrect but 

statement (II) is correct
	 (D)	 Statement ( I )  is  correct  but  

statement (II) is incorrect

	 57.	 Bonus as an incentive for time saved in 
proportion to time allowed for completing 
the work was proposed by 

	 (A)	 F. A. Halsey	 (B)	 D. Rowan 
	 (C)	 F. W. Taylor	 (D)	 Emerson

	 58.	 Statement (I) : The main objective 
of collective bargaining is to settle 
disputes/conflicts relating to wages and 
working conditions.

	 	 Statement (II) : Collective bargaining is 
not to protect the interests of workers 
through collective action.

		  Choose the correct code from the following :

		  Codes :
	 (A)	 Both the statements (I) and (II) are 

correct
	 (B)	 Both the statements (I) and (II) are 

incorrect
	 (C)	 Statement ( I )  is  correct  but  

statement (II) is incorrect
	 (D)	 Statement (II)  is correct but 

statement (I) is incorrect

	 59.	 Arrange the fol lowing in proper 
sequence.

	 i.	 Holding a full fledged enquiry

	 ii.	 Consideration of explanation

	 iii.	 Issuing a letter of charge

	 iv.	 Followup

	 v.	 Show cause notice

	 vi.	 Final order of punishment

		  Codes :

	 (A)	 i	 v	 iii	 ii	 iv	 vi

	 (B)	 iii	 ii	 iv	 i	 vi	 v

	 (C)	 vi	 v	 iv	 iii	 ii	 i

	 (D)	 v 	 iv	 ii	 iii	 i	 vi

	 60.	 Arrange the following managerial 
interventions of virtual project team life 
cycle in correct sequence.

	 i.	 Norming
	 ii.	 Storming
	 iii.	 Performing
	 iv.	 Formation

	 (A)	 ii	 iv	 i	 iii

	 (B)	 iv	 ii	 i	 iii

	 (C)	 iii	 i	 iv	 ii

	 (D)	 i	 ii	 iii	 iv	

	 61.	 The differences in information held by 
managers, owners and lenders is often 
referred to as 

	 (A)	 Quality information

	 (B)	 Convergent information

	 (C)	 Private information

	 (D)	 Asymmetric information
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	 62.	 ÖÜãwPæ ÊÜåèÇÝÂíPÜ®ÜPæR Ä¿ÞÀá£ ®ÜWÜ¨Üá ÖÜÄÊÜâ 

(DCF) ñÜíñÜÅWÜÙÜ®Üá° A®ÜÌ¿áPæR ÓÜíŸí—Ô¨Ü 

ÊÜáãÆ»ÜãñÜ Ô¨ÝœíñÜ

	 (A)	 GÇÝÉ ÊÜ ê© œÎàÆ ®ÜW Ü¨ Üá ÖÜÄÊÜ âW ÜÙ Ü® Üá ° 

ÓÜËá¾ÚñÜWæãÚÓÜáÊÜâ¨Üá

	 (B)	 GÇÝÉ Ë ǗÆ ÊæaÜcWÜÙÜ®Üá° ÓÜËá¾ÚñÜWæãÚÓÜáÊÜâ Ü̈á

	 (C)	 G Ç Ý É  Ó Ü í Ÿ í — ñ Ü  Ó Ü Ê Ü P Ü Ú W Ü Ù Ü ® Ü á ° 

ÓÜËá¾ÚñÜWæãÚÓÜáÊÜâ¨Üá

	 (D)	 G Ç Ý É  P Ü í ± Ü ¯  K Ê Ü Ã … Ö æ v … W Ü Ù Ü ® Ü á ° 

Èà®ÜWæãÚÓÜáÊÜâ¨Üá

	 63.	 A±Ý¿á ÓÜí»ÝÊÜÂ Áãàg®æÁãí Ü̈PæR ŸívÜÊÝÙÜ 

AÊÜPÝÍÜ ÊæaÜcÊÜâ

	 (A)	 ÓÜÃÜPÝÄ ÓæPÜãÂÄq¿á ÊæáàÇæ ̄ ÄàQÒñÜ Äo®…ì  

¨ÜÃÜ 

	 (B)	 ÓÜ áÊ æ çË« Ü ÂÊ Ü á¿á  ÓÝÊ ÜÞ® Ü Â  ÓÝ r P …  

±æäàp…ì´æäàÈÁã ÊæáàÇ æ  ¯ÄàQ Òñ Ü  

Äo®…ì ¨ÜÃÜ

	 (C)	 Áãàg®æ¿á ÄÓ…RWæ ÓÜÊÜá®Ý¨Ü ÄÓ…R CÃÜáÊÜ 

ÓæPÜãÂÄqWÜÙÜ ±æäàp…ì´æäàÈÁãí¨ÜÃÜ 

ÊæáàÇæ ¯ÄàQÒñÜ Äo®…ì ¨ÜÃÜ 

	 (D)	 ÓÜáÊæçË«ÜÂÊÜá¿á ÓÝÆ ́ æäàp…ì ǽäàÈÁãí Ü̈ÃÜ 

ÊæáàÇæ ¯ÄàQÒñÜ Äo®…ì Ü̈ÃÜ

	 64.	 ÓÜÊÜì CQÌq PÜí±Ü¯Áãí¨ÜPæR

	 (A)	 EBIT ÖæaÝcWÜá£¤̈ Üªíñæ, A æ̈à ÍæàPÜvÝÊÝÄ®ÜÈÉ  

EPS ÖæaÝcWÜáñÜ¤¨æ

	 (B)	 EBIT ÖæaÝcWÜá£¤¨Üªíñæ, A¨ÜQRíñÜ ¨æãvÜx 

ÍæàPÜvÝÊÝÄ®ÜÈÉ  EPS ÖæaÝcWÜáñÜ¤¨æ 

	 (C)	 EBIT ÖæaÝcWÜá£¤̈ Üªíñæ, A æ̈à ÍæàPÜvÝÊÝÄ®ÜÈÉ  

EPS PÜwÊæá¿ÞWÜáñÜ¤¨æ 

	 (D)	 EBIT ÖæaÝcWÜá£¤¨Üªíñæ, A¨ÜQRíñÜ ¨æãvÜx 

ÍæàPÜvÝÊÝÄ®ÜÈÉ  EPS PÜwÊæá¿ÞWÜáñÜ¤¨æ

	 65.	 Jí¨Üá ¯WÜ©ñÜ GPÜ ÕÃ…ÓæçÓ… ¨ÜÃÜ¨ÜÈÉ ¯WÜ©ñÜ 
PÝÇÝÊÜ—¿áÈÉ BÔ¤Áãí¨Ü®Üá° SÄà©ÓÜÆá 
A¥ÜÊÝ ÊÜÞÃÜÆá CÃÜáÊÜ ÖÜPÜ R®Üá ° ×àWæí¨Üá 
PÜÃæ¿áÇÝWÜáñÜ¤¨æ

	 (A)	 ´ÜäÂaÜÃ…Õ PÝípÝÅ$ÂP…r

	 (B)	 ÓÝÌ±…

	 (C)	 B±ÜÏ®…

	 (D)	 ´ÝÊÜìv…ì PÝípÝÅ$ÂP…r

	 66.	 aÜPÜÅŸwx ŸÙÜÔ ÊÝÑìPÜWæãÚÔ Ü̈ Ÿwẍ ÜÃÜÊæäí Ü̈®Üá° 
×àWæ®Üá°ñÝ¤Ãæ

	 (A)	 ÓÜÃÜÙÜ Ÿwx¨ÜÃÜ

	 (B)	 ÊÝÑìPÜ Ÿwx¨ÜÃÜ

	 (C)	 Ä¿ÞÀá£ Ÿwx¨ÜÃÜ

	 (D)	 ±ÜÄOÝÊÜáPÝÄ ÊÝÑìPÜ Ÿwx¨ÜÃÜ

	 67.	 PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ¨Üá ÓæPÜãÂÄq ÆPÜÒ|WÜÙÜÈÉ 
Jí¨ÝXÃÜáÊÜâ©ÆÉ ?

	 (A)	 ÓÝÊÜáã×PÜñæ

	 (B)	 ÓÜá»Ü¨ÜÅñæ

	 (C)	 ±ÜPÜÌñæ

	 (D)	 ÊÜÞÃÜáPÜpær AÖÜìñæ

	 68.	 HPÜPÝÆ Ü̈ÈÉ A®æàPÜ ÓÜíWÜ£WÜÙæãí©Wæ ÊÜÂÊÜÖÜÄÓÜáÊÜ 
ÓÜíÊæà¨Ü®ÝÎàÆñæ ËÍæÉàÐÜOæ¿á Jí¨Üá ¼®Ü°ÃÜã±Ü

	 (A)	 AÃæ&ÓÜíÊæà¨Ü®ÝÎàÆñæ ËÍæÉàÐÜOæ

	 (B)	 ÓÜ¯°ÊæàÍÜ ËÍæÉàÐÜOæ

	 (C)	 ÓÜÊÜádæà¨Ü ËÍæÉàÐÜOæ

	 (D)	 ŸÖÜá ¯ÊÜñÜì®Ü ËÍæÉàÐÜOæ

	 69.	 ±Üâp…&PÝÇ… ±ÝÂÄq C¨Ü®Üá° ÓÜãbÓÜáñÜ¤¨æ

	 (A)	 PÝÇ… ÊÜåèÆÂ = ±Üâp…ÊÜåèÆÂ

	 (B)	 PÝÇ… ÊÜåèÆÂ + ÐæàÃÜá ÊÜåèÆÂ = ±Üâp… ÊÜåèÆÂ 
+ GPÜÕÃ…ÓæçÓ… ¸æÇæ¿á aÝÈ¤¸æÇæ

	 (C)	 PÝÇ… ÊÜåèÆÂ + GPÜÕÃ…ÓæçÓ…®Ü aÝÈ¤ ÊÜåèÆÂ = 
±Üâp…®Ü ÊÜåèÆÂ + ÐæàÃÜá¸æÇæ

	 (D)	 PÝÇ… ÊÜåèÆÂ & GPÜÕÃ…ÓæçÓ…®Ü aÝÈ¤ ÊÜåèÆÂ = 
±Üâp…®Ü ÊÜåèÆÂ & ÐæàÃÜá¸æÇæ
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	 62.	 The fundamental principle of the 
application of Discounted Cash Flow 
(DCF) techniques to investment 
appraisal is 

	 (A)	 To incorporate all incremental cash 
flows

	 (B)	 To incorporate all sunk costs

	 (C)	 To incorporate  a l l  re levant 
depreciation

	 (D)	 To absorb all company overheads

	 63.	 The opportunity cost of capital for a risky 
project is 

	 (A)	 The expected rate of return on a 
government security

 	 (B)	 The expected rate of return on a 
well-diversified portfolio of common 
stock

	 (C)	 The expected rate of return on a 
portfolio of securities of similar risk 
as the project 

	 (D)	 The expected rate of return on a 
well-diversified portfolio of debt

	 64.	 For an all equity firm 

	 (A)	 As EBIT increases, the EPS 
increases by the same percent

	 (B)	 As EBIT increases, the EPS 
increases by a larger percent 

	 (C)	 As EBIT increases, the EPS 
decreases by the same percent 

	 (D)	 As EBIT increases, the EPS 
decreases by a larger percent 

	 65.	 A right to buy or sell an asset at a 
specified exercise price at a specified 
period of time is called

	 (A)	 Futures contract 
	 (B)	 Swap
	 (C)	 Option 
	 (D)	 Forward contract 

	 66.	 An interest rate that has been annualized 
using compound interest is termed as 

	 (A)	 Simple interest rate 
	 (B)	 Annual interest rate 
	 (C)	 Discounted interest rate
	 (D)	 Effective annual interest rate

	 67.	 Which one of the following is not a 
feature of security ?

	 (A)	 Collectivity	
	 (B)	 Safety
	 (C)	 Maturity	
	 (D)	 Marketability

	 68.	 A variant of sensitivity analysis which 
deals with a number of factors at the 
same time is 

	 (A)	 Quasi-sensitivity Analysis 
	 (B)	 Scenario Analysis
	 (C)	 Break-even Analysis
	 (D)	 Multiple-regression Analysis

	 69.	 Put-call parity implies 
	 (A)	 Value of call = value of put
	 (B)	 Value of call + share price = value 

of put + PV of exercise price
	 (C)	 Value of call + PV of exercise = 

value of put + share price
	 (D)	 Value of call – PV of exercise = 

value of put – share price
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	 70.	 wËvæív… Äà&C®…ÊæÓ…rÊæáíp… ±ÝÉ$Â®… (DRIP) 
Gí¨ÜÃæ

	 (A)	 ¨ÜÇÝÉÚ PÜí±Ü¯WÜÚí¨Ü J¨ÜXÓÜÆ³vÜáÊÜ Jí¨Üá 

BÁáR Áãàg®æ, ÐæàÃÜáWÜÙÜÈÉ C¨ÜÃÜÈÉ 

ÐæàÃÜá¨ÝÃÜÃÜá wËvæív… ±ÝÊÜ£WÜÙÜ®Üá° 

ñÝÊÝX P Üí± Ü¯¿á Ö æa Üá cÊ ÜÄ ÓÝ rP…

WÜÙÜÈÉ ÊÜáÃÜáÖÜãwPæ ÊÜÞvÜÆá AÊÜPÝÍÜ 

ÊÜÞwPæãvÜÇÝWÜáñÜ¤¨æ

	 (B)	 PÝ±æäìÃæp… PÜí±Ü¯WÜÚí¨Ü J¨ÜXÓÜÆ³vÜáÊÜ 

Jí Ü̈á BÁáR Áãàg®æ, C Ü̈ÃÜÈÉ ÐæàÃÜá¨ÝÃÜÃÜá 

wËvæív… ±ÝÊÜ£WÜÙÜ®Üá° ñÜÊÜá¾ÐÜrPæR PÜí±Ü¯¿á 

ÖæaÜácÊÜÄ ÓÝrPÜáWÜÙÜÈÉ ÊÜáÃÜáÖÜãwPæ ÊÜÞvÜÆá 

AÊÜPÝÍÜ ¯àvÜÇÝWÜáñÜ¤¨æ

	 (C)	 ¨ÜÇÝÉÚ PÜí±Ü¯WÜÚí¨Ü J¨ÜXÓÜÆ³vÜáÊÜ Jí¨Üá 

PÜvÝx¿á Áãàg®æ, C¨ÜÃÜÈÉ ÐæàÃÜá¨ÝÃÜÃÜá 

ñÜÊÜá¾ÐÜrPæR wËvæív… ±ÝÊÜ£WÜÙÜ®Üá° CÚÔ¨Ü 

¸æÇæ¿áÈÉ PÜí±Ü¯¿áá ÖæaÜácÊÜÄ ÐæàÃÜáWÜÙÜÈÉ 

ÊÜáÃÜáÖÜãwPæ ÊÜÞvÜáñÝ¤Ãæ

	 (D)	 ¨ æãv Ü x  PÝ± æäìÃ æp…  P Ü í± Ü¯W ÜÚí¨ Ü 

J¨ÜXÓÜÆ³vÜáÊÜ Jí¨Üá PÜvÝx¿á Áãàg®æ, 

C¨ÜÃÜÈÉ ÐæàÃÜá¨ÝÃÜÃÜá BpæãÊæáàqP… BX 

wËvæív… ±ÝÊÜ£WÜÙÜ®Üá° CÚÔ¨Ü ¸æÇæ¿áÈÉ 

PÜí±Ǖ ¿á ÖæaÜácÊÜÄ ÐæàÃÜáWÜÙÜÈÉ ÊÜáÃÜáÖÜãwPæ 

ÊÜÞvÜáñÝ¤Ãæ

	 71.	 D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜ Jí Ü̈á ÖæàÚPæ ÓÜÄ¿ÞX æ̈ ?

	 (A)	 ÐæàÃÜá WÜÚPæ¿áÈÉ ̧ æàPÝXÃÜáÊÜâ Ü̈á ̧ æãàv…ì®Ü 

A®ÜáÊæãà¨Ü®æÁáà Ë®Ü@ ÐæàÃÜá¨ÝÃÜ®Ü¨ÜªÆÉ

	 (B)	 E©ªÐÜ r  P Üí±Ü¯Áãí¨ÜÃÜ ±Ü ÅŸí«ÜP ÜÃ Üá 

Ð æàÃ ÜáW ÜÚP æ¿áÈÉ ËÃÜÙ ÜÊÝX ñ ÜÊ Üá ¾® Üá ° 

ñæãvÜXÔPæãÙÜáÛñÝ¤Ãæ

	 (C)	 Ð æàÃ Üá¨ÝÃÜÃ Üá Ð æàÃ ÜáW ÜÚP æ¿á ÊæáàÇæ 

L±ÜaÝÄPÜÊÝX ÊÜáñÜÖÝPÜáÊÜâ¨Üá AÊÜÍÜÂËÆÉ

	 (D)	 pæívÜÃ… B ǗÃ…¯í Ü̈ E©ªÐÜr  PÜí±Ǖ Áãí Ü̈®Üá° 

WÜÚÓÜáÊÜâ Ü̈á ¿ÞÊÝWÜÆã E©ªÐÜr PÜí±Ǖ ¿á 

ÓÜí±Üä|ì ËÈà®ÜPæR PÝÃÜ|ÊÝWÜáñÜ¤¨æ

	 72.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©Ô ÓÜÄ¿ÞXÃÜáÊÜ PæãàvÜ®Üá° 

ÓÜãbÔÄ :

		 ±Üqr  – I		  ±Üqr  – II
	 a.	wËvæív…    	 1.	 hÝ®… Èío°Ã…

		 PÝÂ²oÇæçÓæàÍÜ®…

		 ÊÜÞ¨ÜÄ

	 b.	wËvæív… ÄÇæÊæ®…Õ  	2.	 hæàÊÜå…Õ ÊÝÆrÃ…

		 ÊÜÞ¨ÜÄ

	 c.	wËvæív… 	 3.	 ÊæáçÃÝ®… 		

CÄÅÇæÊæ®…Õ  ÊÜÞ¨ÜÄ			  WæãàvÜì®…

	 d.	wËvæív…  	 4.	 ÊæãàwXÉ¿á¯ ÊÜáñÜá¤ 
±æàLp… ÊÜÞ¨ÜÄ		  ËáÆÉÃ…

		  ÓÜíPæàñÜWÜÙÜá :
	 a	 b	 c	 d

	 (A)	 2	 1	 3	 4

	 (B)	 3	 2	 4	 1

	 (C)	 1	 4	 2	 3

	 (D)	 4	 3	 1	 2

	 73.	 PæÙÜX®ÜÊÜâWÜÙÜ®Üá° Öæãí©ÔÄ :

		 ±Üqr  – I		  ±Üqr  – II
	 a.	¯ÐÜ³®Ü°WÜÙÜá    	 1.	 ÖægÃ…WÜÙÜá

	 b.	ÐæàÃÜá ÊÜåèÆÂÊÜÞ±Ü®Ü 	2.	wËvæív… 		

			   Ä¿ÞÀá£ ÊÜÞ¨ÜÄ

	 c.	PÜÃæ ËPÜÆ³	 3.	 SÄà© ËPÜÆ³

	 d.	CÄÓÜáËPæ ËPÜÆ³   	 4.	 ÊÜÞÃÝo ËPÜÆ³

		  ÓÜíPæàñÜWÜÙÜá :

	 a	 b	 c	 d

	 (A)	 2	 1	 3	 4

	 (B)	 2	 1	 4	 3

	 (C)	 1	 2	 4	 3

	 (D)	 1	 2	 3	 4
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	 70.	 A Dividend Reinvestment Plan (DRIP) is 

	 (A)	 An optional plan, provided by 
b r o k e r a g e  f i r m s ,  a l l o w i n g 
shareholders to automatically reinvest 
dividend payments in additional 
shares of the firm’s stock

	 (B)	 An optional plan, provided by 
corporate firms, allowing shareholders 
to automatically reinvest dividend 
payments in additional shares of the 
firm’s stock

	 (C)	 A mandatory plan, provided by 
brokerage firms, where shareholders 
automatically reinvest dividend 
payments in additional shares of 
the firm’s stock at a reduced price

	 (D)	 A mandatory plan, provided by large 
corporate firms, where shareholders 
automatically reinvest dividend 
payments in additional shares of 
the firm’s stock at a reduced price

	 71.	 Which one of the following statements 
is correct ?

	 (A)	 In an acquisition of stock , it is board 
approval rather than shareholder 
approval that is required

	 (B)	 The managers of a target firm rarely 
get involved in an acquisition of 
stock

	 (C)	 Shareholders are not required to 
formally vote on an acquisition of 
stock

	 (D)	 Acquisition of a target firm by a 
tender offer always leads to a 
complete absorption of the target 
firm

	 72.	 Match the following and suggest the 
correct code :

	 List – I	L ist – II
	 a.	 Dividend    	 1.	 John Lintner

		  capitalisation

		  model

	 b.	 Dividend 	 2.	 James Walter

		  relevance	

		  model

	 c.	 Dividend	 3.	 Myron Gordon

		  irrelevance

		  model

	 d.	 Dividend 	 4.	 Modigliani and 

		  payout model		  Miller

		  Codes :
	 a	 b	 c	 d

	 (A)	 2	 1	 3	 4
	 (B)	 3	 2	 4	 1
	 (C)	 1	 4	 2	 3
	 (D)	 4	 3	 1	 2

	 73.	 Match the following :

	 List – I	L ist – II
	 a.	 Derivatives    	 1.	 Hedgers

	 b.	 Equity	 2.	 Dividend 

		  valuation		  discount model

	 c.	 Call option	 3.	 Option to buy

	 d.	 Put option	 4.	 Option to sell

		  Codes :
	 a	 b	 c	 d

	 (A)	 2	 1	 3	 4
	 (B)	 2	 1	 4	 3
	 (C)	 1	 2	 4	 3

	 (D)	 1	 2	 3	 4
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	 74.	 ŸívÜÊÝÙÜ B¿áÊÜÂ¿á ±ÜÅQÅÁá¿áÈÉ PæÙÜX®Ü 

PÜÅÊÜáWÜÙÜ®Üá° ÊÜÂÊÜÓæ§WæãÚÔÄ.

	 i.	 ÖÜãwPæ ±ÜÅÓÝ¤ÊÜ®æWÜÙÜ WÜáÃÜá£ÓÜáËPæ

	 ii.	 A¨ÜÂñæWÜÙÜ®Üá°  ¯WÜ©±ÜwÓÜáÊÜâ¨Üá

	 iii.	 ¸æàÃæ¸æàÃæ ±ÜÅÓÝ¤ÊÜ®æWÜÙÜ ÊÜåèÆÂÊÜÞ±Ü®Ü

	 iv.	 ŸívÜÊÝÙÜ Ÿhæp…WÜÙÜ BÁáR ÊÜáñÜá¤ Ô¨Üœñæ

	 v.	 hÝÄWæãÚÓÜáËPæ

	 vi.	 PÝ¿áì¯ÊÜìÖÜOæ¿á ±ÜÄÎàÆ®æ

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i	 ii	 iii	 iv	 v	 vi

	 (B)	 ii	 i	 iii	 iv	 v	 vi

	 (C)	 i	 iii	 ii	 iv	 v	 vi

	 (D)	 i	 iv	 iii	 ii	 v	 vi

	 75.	 ÖæàÚPæWÜÙÜá :

	 i.	 A£à ŸívÜÊÝÚàPÜÃÜ| A±æàPÜÒ~à¿á

	 ii.	 ¯ÊÜá° (PæÙÜXÚÔ¨Ü) ŸívÜÊÝÚàPÜÃÜ| C®Ü°ÐÜár 

A±æàPÜÒ~à¿á

		  ÓÜÄ¿Þ¨Ü EñÜ¤ÃÜÊÜ®Üá° BÁáR ÊÜÞwÄ :

	 (A)	 GÃÜvÜã ÓÜÄ¿ÞXÊæ	

	 (B)	 ÖæàÚPæ (i) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (ii) 
ÓÜÄ¿ÞXÆÉ

	 (C)	 GÃÜvÜã ÓÜÄ¿ÞXÆÉ	

	 (D)	 ÖæàÚPæ (i) ÓÜÄ¿ÞXÆÉ™, B¨ÜÃæ ÖæàÚPæ (ii) 
ÓÜÄ¿ÞX¨æ

	 76.	 ×àWæí¨Üá F×ÔÄ : Jí¨Üá ¹W… ÊÜÞÂP… 
ÖÝÂíŸWÜìÃ… ¿áá®æçpæv… QíW…vÜí®ÜÈÉ £1.99PæR 
ÊÜÞÃÝoWæãÙÜáÛñÜ¤̈ æ. A æ̈à ÖÝÂíŸWÜìÃ… ¿áá®æçpæv… 
Óæràp…Õ ®ÜÈÉ 2.71 PæR ÊÜÞÃÝoÊÝWÜáñÜ¤¨æ ÊÜáñÜá¤ 
ÊÝÓÜ¤ÊÜ Ë¯ÊÜá¿á¨ÜÃÜ (¹ÅqÐ… ±èívÜáWÜÚí¨Ü 
1.0 SÄà©ÓÜÆá) 0.63 BX æ̈.

		  _______ ±ÜÅPÝÃÜ, ¹ÅqÐ… ±èív… ¿áá.GÓ…. 
vÝÆÃ…Wæ _______ BXÃÜáñÜ¤¨æ.

	 (A)	 SÄà©&ÍÜQ¤ ÓÜÊÜáñÜÌ ; PÜwÊæá æ̧Çæ PÜorÇÝX æ̈

	 (B)	 Ÿwx&¨ÜÃÜ ÓÜÊÜáñÜÌ ; PÜwÊæá ¸æÇæ PÜorÇÝX¨æ

	 (C)	 Ÿwx&¨ÜÃÜ ÓÜÊÜáñÜÌ ; A—PÜ ¸æÇæ PÜorÇÝX¨æ

	 (D)	 SÄà©&ÍÜQ¤ ÓÜÊÜáñÜÌ ; A—PÜ ¸æÇæ PÜorÇÝX¨æ

	 77.	 ËÈà®ÜPæR ÓÜíŸí—Ô¨Üíñæ PæÙÜX®Ü ÖæàÚPæWÜÙÜÈÉ 
¿ÞÊÜâ¨Üá ÓÜÄ¿ÞX¨æ ?

	 i.	 C Ü̈PæR ±Üvæ¿ááÊÜ ÊÜáñÜá¤ ±Üvæ¿áÆ³or GÃÜvÜã 
PÜí±Ü¯WÜÙÜ ÐæàÃÜá¨ÝÃÜÃÜ A®ÜáÊæãà¨Ü®æ 
AWÜñÜÂË¨æ.

	 ii.	 C¨Üá PÝ®Üã®ÜáÄàñÝÂ ÓÜíQà|ìÊÝX¨æ.
	 iii.	 CñÜÃÜ ÓÝÌ—à®Ü ±Üvæ¿ááÊÜ ®ÜÊÜáã®æWÜÚWæ 

ÖæãàÈÔ¨ÝWÜ C¨Üá ñÜáÆ®ÝñÜ¾PÜÊÝX PÜwÊæá 
ÊæaÜc¨Üáª™.

	 iv.	 ÓÝÌ—à®Ü ±Üvæ¿áÆ³or P Üí±Ü¯¿á ÊÜÂÑr 
BÔ¤WÜÙÜ ÖÜPÜáR ±ÜñÜÅÊÜ®Üá° ÓÝÌ—à®Ü ±Üvæ¿ááÊÜ 
P Üí±Ü¯Wæ  Ê ÜWÝìÀáÓÜáÊÜ  AWÜñ Ü Â©í¨Ü 
ñÜ²³ÓÜáPæãÙÜáÛËPæ¿ÞX¨æ.

	 (A)	 i ÊÜáñÜá¤ iii ÊÜÞñÜÅ	
	 (B)	 ii ÊÜáñÜá¤ iv ÊÜÞñÜÅ
	 (C)	 iii ÊÜáñÜá¤ iv ÊÜÞñÜÅ
	 (D)	 i, iii ÊÜáñÜá¤ iv ÊÜÞñÜÅ

	 78.	 ±ÜÅ£±Ý¨Ü®æ (A): ShÝ®æ ±ÜÅŸí«ÜPÜÃÜá ¸Ýív… 
ÊÜÞPæìp… ÊÜáñÜá ¤ ´ÝÃæP… Õ ÊÜÞPæìp…WÜÙÜÈÉ 
¯ÐÜ³®Ü°WÜÙÜ®Üá° ŸÙÜÓÜáñÝ¤Ãæ.

	 	 ñÜPÜì (R) : C¨Üá ÄÓ…R PÜÊÜaÜPæR ®æÃÜÊÝWÜáñÜ¤¨æ.
		  ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáRÊÜÞwÄ.
		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜáÙÜáÛ
	 (B)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜñÜÂ
	 (C)	 (A) ÓÜñÜÂÊÝX¨æ B¨ÜÃæ (R) ÓÜáÙÝÛX¨æ
	 (D)	 (R) ÓÜñÜÂÊÝX¨æ B¨ÜÃæ (A) ÓÜáÙÝÛX¨æ
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	 74.	 Arrange the following steps in the capital 

budgetting process.

	 i.	 Ident i f icat ion of  investment 

proposals

	 ii.	 Fixing priorities

	 iii.	 Evaluation of various proposals

	 iv.	 Selection and preparation of capital 

budgets

	 v.	 Implementation

	 vi.	 Performance review

		  Codes :

	 (A)	 i	 ii	 iii	 iv	 v	 vi

	 (B)	 ii	 i	 iii	 iv	 v	 vi

	 (C)	 i	 iii	 ii	 iv	 v	 vi

	 (D)	 i	 iv	 iii	 ii	 v	 vi

	 75.	 Statements :

	 i.	 Over capitalization is desirable 

	 ii.	 Under capital izat ion is more 

desirable

		  Select the correct answer.

	 (A)	 Both are correct

	 (B)	 Statement (i) is correct but statement 

(ii) is incorrect

	 (C)	 Both are incorrect

	 (D)	 Statement (i) is incorrect but 

statement (ii) is correct

	 76.	 Assume that a big mac hamburger is 
selling for £ 1.99 in the united kingdom, 
the same hamburger is selling for 
2.71 in the united states and the 
actual exchange rate (to buy 1.0 with 
British pounds) is 0.63.

		  According to _______, the British pound 
is _______ the US dollar.

	 (A)	 P u r c h a s i n g - P o w e r  P a r i t y ; 
undervalued 	

	 (B)	 Interest-rate parity; undervalued 
	 (C)	 Interest-rate parity; overvalued
	 (D)	 P u r c h a s i n g - p o w e r  p a r i t y ; 

overvalued

	 77.	 Which of the following statements are 
correct regarding mergers ?

	 i.	 It requires the approval of the 
shareholders of both the acquiring 
and the acquired firms.

	 ii.	 It is legally complex.
	 iii.	 It is relatively inexpensive compared 

to other forms of acquisitions.
	 iv.	 It is the avoidance of the need to 

transfer title of the individual assets 
of the acquired firm to the acquiring 
firm.

	 (A)	 i and iii only 	 (B)	 ii and iv only
	 (C)	 iii and iv only	 (D)	 i, iii and iv only

	 78.	 Assertion (A) : The treasury manager 
uses the derivatives in the bond market 
as well as in Forex market.

		  Reason (R) : It helps risk coverage.
		  Select the correct code :

		  Codes :
	 (A)	 Both (A) and (R) are false
	 (B)	 Both (A) and (R) are true
	 (C)	 (A) is true but (R) is false 
	 (D)	 (R) is true but (A) is false 
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	 79.	 ±ÜÅ£±Ý¨Ü®æ (A): PÝ¿áìÊÝ× ŸívÜÊÝÙÜ¨Ü 

¯ÊÜìÖÜOæ¿áá aÝÈ¤ BÔ¤WÜÙÜá ÊÜáñÜá¤ ¸Ý«ÜÂñæWÜÙÜ 

¯ÊÜìÖÜOæWæ ÓÜíŸí—Ô¨ÝªX¨æ.

	 	 ñÜPÜì (R) : B¨ÜÃæ Z®Ü JñÜá¤ CÃÜáÊÜâ¨æà aÝÈ¤ 

BÔ¤WÜÙÜ ̄ ÊÜìÖÜOæ ÊæáàÇæ ¿ÞPæí Ü̈Ãæ aÝÈ¤ ̧ Ý«ÜÂñæ 

E¨Ü½ËÓÜáÊÜâ¨Üá aÝÈ¤ BÔ¤WÜÙÜ ÓÜí¨Ü»Üì¨ÜÈÉ .

		  ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáRÊÜÞwÄ.	

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ñÜ±Üâ³

	 (B)	 (A) ÓÜÄ ÊÜáñÜá¤  (R) ñÜ±Üâ³

	 (C)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ BXÊæ

	 (D)	 (A) ñÜ±Ý³X¨æ ÊÜáñÜá¤ (R) ÓÜÄ¿ÞX¨æ

	 80.	 ±ÜÅ£±Ý¨Ü®æ (A) : ¯ÊÜÌÙÜ B¨Ý¿á A±æäÅàa… 

±ÜÅPÝÃÜ ÖÜñæãàq ±ÜÅÊÜÞ| Öæbc̈ ÜíñæÆÉ CQÌq ÊÜáñÜá¤ 

ÓÝÆ¨Ü ¸æÇæ ÖæaÜácñÜ¤¨æ.

	 	 ñÜPÜì (R) : ̄ ÊÜÌÙÜ ̄ ÊÜìÖÜOÝ B¨Ý¿á A±æäÅàa… 

±ÜÅPÝÃÜ, ÖÜñæãàq ±ÜÅÊÜÞ|PæR ÓÜíŸí—ÓÜ¨æ CQÌq 

ÊÜáñÜá¤ ÓÝÆ¨Ü ¸æÇæ Ô§ÃÜÊÝX EÚ¿ááñÜ¤¨æ.

		  ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° BÁáRÊÜÞwÄ.	

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜñÜÂ BXÃÜáñÜ¤¨æ

	 (B)	 (A) ÊÜáñÜá¤  (R) GÃÜvÜã ÓÜáÙÜáÛ BXÃÜáñÜ¤¨æ

	 (C)	 (A) ÓÜñÜÂ ÊÜáñÜá¤ (R) ÓÜáÙÜáÛ BXÃÜáñÜ¤¨æ

	 (D)	 (A) ÓÜáÙÜáÛ ÊÜáñÜá¤ (R) ÓÜñÜÂ BXÃÜáñÜ¤¨æ

	 81.	 ÊæápÝÊÜÞPæìp… ±ÜÄPÜÆ³®æ ±ÜÅÓÝ¤ÊÜ®æWæç¨ÜÊÜÃÜá

	 (A)	 ¦ÁãàvÝ®…ì ÇæËp…	

	 (B)	 ÊæãàÖÜ®… ÓÝÖæ°

	 (C)	 ÊæáçPæàÇ… ±æäàoìÃ…	

	 (D)	 µÈ±… PæãàoÉÃ…

	 82.	 _______ C¨Üá ÊÜÂÊÜÖÝÃÜÊÜ®Üá° WÜÚÓÜáÊÜ ÊÜáñÜá¤ 

EÚÔPæãÙÜáÛÊÜ ÓÜÆáÊÝX WÝÅÖÜPÜÃÜá, ±ÜäÃæçPæ̈ ÝÃÜÃÜá, 

ÖÜíbPæ̈ ÝÃÜÃÜá ÊÜáñÜá¤ ÊÜÞPæìqíW… ±ÝÆá¨ÝÃÜÃÜá 

CÊÜÃæãí©Wæ ±ÜÃÜÓÜ³ÃÜ ñÜê²¤¨Ý¿áPÜ ©à[ÝìÊÜ— 

ÓÜíŸí«ÜÊÜ®Üá° ¯ËáìÓÜáÊÜ WÜáÄ Öæãí©ÃÜáñÜ¤¨æ.

	 (A)	 ÓÜÊÜáWÜÅñæ ÊÜÞPæìqíW…

	 (B)	 ÓÜíŸí«Ü ÊÜÞPæìqíW…

	 (C)	 ÓÜíÁãàiñÜ ÊÜÞPæìqíW…	

	 (D)	 BíñÜÄPÜ ÊÜÞPæìqíW…

	 83.	 ÊÜÞPæìp…¨ÝÃÜ ÊÜÞPæìp… ÓÜ §ÙÜ¨Ü ŸWæ Y H®Üá 

£ÚñÜáPæãíw¨Ýª®æ ÊÜáñÜá¤ A¨ÜÃÜ WÜáÄ¿á®Üá° ÖæàWæ 

ÓÝ—ÓÜáÊÜâ¨Üá GíŸáÊÜâ¨ÜÃÜ ÓÝÃÝíÍÜÊÜâÙÜÛ ÈUñÜ 

¨ÜÓÝ¤Êæàgá C¨ÝX¨æ.

	 (A)	 ÊÜÞPæìp… JÆÊÜâ	

	 (B)	 ÊÜÞPæìqíW… ÓÜíÍæãà«Ü®æ

	 (C)	 ÊÜÞPæìqíW… Áãàg®æ	

	 (D)	 ÊÜÞPæìqíW… ñÜíñÜÅ

	 84.	 E©ªÐÜr  ÊÜÞPæìp…®Ü ÊÜá®Ü¨ÜÈÉ Jí¨Üá ËÎÐÜr 

ÓÝ§®ÜÊÜ®Üá° WÜÚÓÜÈPÝRX PÜí±Ü¯Áãí¨ÜÃÜ PæãvÜáWæ 

ÊÜáñÜá¤ A¨ÜÃÜ ÓÜíŸÙÜÊÜ®Üá° Ë®ÝÂÓÜWæãÚÓÜáÊÜ 

PÝ¿áìÊÜâ ×àWæí¨Üá EÇæÉàUÓÜÆ³vÜáñÜ¤¨æ

	 (A)	 ¸ÝÅ$ÂíwíW…	

	 (B)	 ±æäÔÍÜ¯íW…

	 (C)	 ¸ÝÅ$Âív… CQÌq	

	 (D)	 ¸ÝÅ$Âív… CÊæáàgÄ
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	 79.	 Assertion (A) : Management of working 
capital refers to the management of 
current assets and current liabilities.

		  Reason (R) : But the major thrust,  
of course is on the management of 
current assets; because current liability 
arise in the context of current assets.

		  Select the correct code :

		  Codes :
	 (A)	 Both (A) and (R) are incorrect

	 (B)	 (A) is correct and (R) is incorrect 

	 (C)	 Both (A) and (R) are correct

	 (D)	 (A) is incorrect and (R) is correct 

	 80.	 Assertion (A) : According to Net 
Income approach the cost of equity 
and debt increases as the degree of 
leverage increases.

		  Reason (R) : While according to Net 
operating income approach, the cost 
of equity and debt remains constant 
irrespective of the degree of leverage.

		  Select the correct code :

		  Codes :
	 (A)	 Both (A) and (R) are true

	 (B)	 Both (A) and (R) are false 

	 (C)	 (A) is true and (R) is false

	 (D)	 (A) is false and (R) is true

	 81.	 Metamarket concept was proposed by 

	 (A)	 Theodorne Levitt

	 (B)	 Mohan Sawhney

	 (C)	 Michael Porter

	 (D)	 Phillip Kotler

	 82.	 _______ aims at building mutually 

satisfying long team relationships with 

customers, suppliers, distributors and 

other marketing partners in order to 

earn and retain business.

	 (A)	 Holistic marketing 

	 (B)	 Relationship marketing

	 (C)	 Integrated marketing

	 (D)	 Internal marketing

	 83.	 A written document that summarizes 

what the marketer has learnt about 

the market place and indicates how to 

achieve its objectives is 

	 (A)	 Market Trend

	 (B)	 Marketing Research

	 (C)	 Marketing Plan

	 (D)	 Marketing Strategy

	 84.	 The act of designing a company’s 

offering and its wage to occupy a 

distinctive place in the minds of the 

target market is referred to as 

	 (A)	 Branding 	

	 (B)	 Positioning 

	 (C)	 Brand equity	

	 (D)	 Brand imagery
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	 85.	 ± Üq r   & IÃÜ ËÐÜ¿áWÜÙ Ü® Üá °  ± Üq r  & I I  ÃÜ 

ËÐÜ¿áWÜÙæãí©Wæ Öæãí©Ô.

	 ±Üqr – I	 ±Üqr  – II

	 a.	 EñÜ³®Ü° ËáP…Õ    	 1.	 WÜÄÐÜu  ÇÝ»Ü

		  ¸æÇæ¯WÜ© 		

	 b.	 EñÜ³®Ü° Çæç®…	 2.	 Ë¼®Ü° ¸æÇæWÜÙÜá

		  ¸æÇæ¯WÜ© 

	 c.	 ±ÜÅ»ÝËñÜ  	 3.	 PÜwÊæá ¸æÇæ

		  EñÜ³®Ü° ¸æÇæ¯WÜ©

	 d.	 ËPÜÆ³ ÆPÜÒ|	 4.	 PÜwÊæáÀáí¨Ü 		

¸æÇæ¯WÜ©		  E®Ü°ñÜ ¸æÇæ

	 	 ÓÜíPæàñÜWÜÙÜá :

		  a	 b	 c	 d

	 (A)	 4	 3	 2	 1

	 (B)	 3	 1	 4	 2

	 (C)	 2	 4	 1	 3

	 (D)	 1	 2	 3	 4

	 86.	 bÆÉÃæ ÓæãràÃ… ®ÜÊÜáã®æWÜÙÜá ̧ æÙÜÊÜ~Wæ ÊÜáñÜá¤ PÜáÔñÜ 

ZorWÜÙÜ ÊÜáãÆPÜ ÖÝ¨ÜáÖæãàWÜáñÜ¤Êæ C¨Ü®Üá° ×àWæ 

ËÊÜÄÓÜŸÖÜá¨Üá.

	 (A)	 bÆÉÃæ ÊÜÞÃÝo WÝÈ

	 (B)	 ÊÜêñÝ¤PÝÃÜ bÆÉÃæ ÊÜÞÃÝo

	 (C)	 bÆÉÃæ ÊÜÞÃÝo iàÊÜ®Ü aÜPÜÅ	

	 (D)	 360° bÆÉÃæ ÊÜÞÃÝo

	 87.	 ÖæàÚPæ (I) : ÊÜÞPæìp…¨ÝÃÜÃÜá ŸÙÜPæ̈ ÝÃÜÃæãí©Wæ 

Ó ÜÄ¿Þ¨Ü ¸ÝÅív… hÝn® Ü  Ë®ÝÂÓ ÜW ÜÙ Ü® Üá ° 

ÓÜêÑrÓÜáÊÜâ¨ÜÃÜ ÊÜáãÆPÜ ¸ÝÅív… CQÌq¿á®Üá° 

¯ËáìÓÜáñÝ¤Ãæ.

		  ÖæàÚPæ (II) : ¸ÝÅív… CQÌq¿á®Üá° ¯ËáìÓÜáÊÜ 

±ÜÅQÅÁá¿áá GÇÝÉ ̧ ÝÅív… ÓÜíŸí—ñÜ ÓÜí±ÜPÜìWÜÙÜ 

ÊæáàÇæ AÊÜÆí¹ÔÃÜáñÝ¤Ãæ.

		  PæÙÜX®Ü ÓÜíPæàñÜWÜÙÜÈÉ ¿ÞÊÜâ¨Üá ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜ 

BXÃÜáñÜ¤¨æ ?

		  ÓÜíPæàñÜWÜÙÜá :

	 (A)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (II) 

ñÜ±Ý³X¨æ	

	 (B)	 ÖæàÚPæ (II) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ ÖæàÚPæ (I) 

ñÜ±Ý³X¨æ

	 (C)	 (I) ÊÜáñÜá¤ (II) ÖæàÚPæWÜÙÜá GÃÜvÜã ÓÜÄ BXÊæ

	 (D)	 (I) ÊÜáñÜá¤ (II) ÖæàÚPæWÜÙÜá GÃÜvÜã ñÜ±Ý³XÊæ

	 88.	 A—PÜ±Üä£ì ¸æàwPæ Gí¨ÜÃæ

	 (A)	 ÊÜÞPæìp… Ó Ü §Ù Ü¨ ÜÈ É  CÄÓÜÇÝ¨Ü GÇÝÉ 

EñÜ³®Ü°WÜÙÜ®Üá° ŸÙÜPæ¨ÝÃÜÃÜá ÓÜÊÜá±ÜìPÜÊÝX 

SÄà©ÓÜáñÝ¤Ãæ	

	 (B)	 ñÜê²¤±ÜwÓÜÆá ÓÝ«ÜÂËÃÜáÊÜâ¨ÜQRíñÜ ÖæaÜác 

ŸÙÜP æ¨ÝÃÜÃÜá EñÜ ³® Ü °ÊÜ®Üá ° SÄà©ÓÜÆá 

Ÿ¿áÓÜáñÝ¤Ãæ

	 (C)	 ŸÙÜPæ¨ÝÃÜÃÜá ñÜê²¤±ÜwÓÜÆá ÓÝ«ÜÂÊÝWÜ¨ÜÐÜár 

ŸÈÐÜu AWÜñÜÂÊÜ®Üá° Öæãí©ÃÜáñÝ¤Ãæ	

	 (D)	 ŸÙ Ü P æ¨ÝÃ ÜÃ Ü á  BWÝW æ Y  Eñ Ü ³® Ü °Ê Ü® Ü á ° 

SÄà©ÓÜáñÝ¤Ãæ
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	 85.	 Match the items of List – I with items of 

List – II.

	 List – I	L ist – II

	 a.	 Product mix    	 1.	 Maximizes

		  pricing 		  profits

	 b.	 Product line 	 2.	 Different prices

		  pricing 

	 c.	 Captive product	3.	 Low price

		  pricing 

	 d.	 Optional 	 4.	 Low to high

		  feature pricing		  price

		  Codes :

		  a	 b	 c	 d

	 (A)	 4	 3	 2	 1

	 (B)	 3	 1	 4	 2

	 (C)	 2	 4	 1	 3

	 (D)	 1	 2	 3	 4	

	 86.	 Retail store types pass through stages 

of growth and decline that can be 

described as 

	 (A)	 Wheel of retailing 

	 (B)	 Circular retailing

	 (C)	 Retail life cycle

	 (D)	 360° retailing

	 87.	 Statements (I) : Marketers build brand 

equity by creating the right brand 

knowledge structures with the right 

consumers.

	 	 Statement (II) : The process of building 

brand equity depends on all brand 

related contacts.

		  Which of the following codes is the 

correct code ?

		  Codes :

	 (A)	 Statement (I) is correct but statement 

(II) is incorrect

	 (B)	 Statement (II)  is correct but 

statement (I) is incorrect 

	 (C)	 Both statements (I) and (II) are 

correct

	 (D)	 Both statements (I) and (II) are 

incorrect

	 88.	 Overfull demand means 

	 (A)	 Consumers are adequately buying 

all products put into the market 

place

	 (B)	 More consumers would like to buy 

the product than can be satisfied

	 (C)	 Consumers have a strong need that 

can not be satisfied 

	 (D)	 Consumers are frequently buying 

the product
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	 89.	 BCG ÊÜÞÂqÅP… Õ® ÜÈ É   ‘ÓÝ rÃ… Õ ’  C¨Ü® Ü á °  
ÓÜãbÓÜáñÜ¤Êæ.

	 (A)	 PÜwÊæá ¸æÙÜÊÜ~Wæ ÊÜÞPæìp…WÜÙÜÈÉ E®Ü°ñÜ 
Ê ÜÞP æìp…  ±ÝÈ® æãí©W æ  ÊÝ~gÂ 
ÊÜÂÊÜÖÝÃÜ

	 (B)	 æ̈ãvÜx ÊÜÞPæìp… ±ÝÆá Öæãí© Ü̈ ÃÜ»ÜÓÜÊÝX 
¸æÙæ¿áá£¤ÃÜáÊÜ ÊÜÞPæìp…WÜÙÜÈÉ ÊÜÂÊÜÖÝÃÜ

	 (C)	 PÜwÊæá ÊÜÞPæìp… ±ÝÆá ÊÜáñÜá¤ PÜwÊæá	
ÊÜÞPæìp… ¸æÙÜÊÜ~Wæ ÊÜÂÊÜÖÝÃÜ

	 (D)	 E®Ü°ñÜ ¸æÙÜÊÜ~Wæ ¨ÜÃÜ¨æãí©X®Ü ÊÜÞPæìp… 
B Ü̈Ãæ CÊÜâWÜÙÜ PÜwÊæá ÊÜÞPæìp… ±ÝÆá AÊÜâWÜÙÜ 
ÇÝ»Ü ÓÜí»ÝÊÜÂñæ¿á®Üá° A¯ÎcñÜWæãÚÓÜáñÜ¤¨æ

	 90.	 E©ªÍÜÂ ÊÜÞPæìo®Üá° ñÜÆá±ÜÆá ÊÜÞPæìp…¨ÝÃÜ 
¸æÙæÓÜáÊÜ 3 Ë«ÜWÜÙÜ ÊÜÞPæìqíW… aÝÂ®ÜÇ…WÜÙÜá 
¿ÞÊÜâÊÜâ ?

	 i.	 ÓÜíÊÜÖÜ®Ü aÝÂ®ÜÇ…
	 ii.	 ÖÜíbPæ aÝÂ®ÜÇ…
	 iii.	 ÓæàÊÝ aÝÂ®ÜÇ…
	 iv.	 hÝ×àÃÝñÜá aÝÂ®ÜÇ…

	 	 ÓÜíPæàñÜWÜÙÜá :
	 (A)	 i, ii, iii	
	 (B)	 ii, iii, iv
	 (C)	 iii, iv, ii	
	 (D)	 iv, i, iii

	 91.	 Ó ÜíŸí«Ü ÊÜÞPæìqíW…®Ü ®ÝÆáR ±Ü ÅÊ ÜááS 

ZoPÜWÜÙÜá CÊÝXÊæ

	 i.	 XÃÝQWÜÙÜá

	 ii.	 ±æäÅÊæãàÐÜ®… ÓÜÊÜáá¨Ý¿á¨Ü ÓÜ¨ÜÓÜÂÃÜá

	 iii.	 ÊÜÞPæìqíW… ±ÝÆá¨ÝÃÜÃÜá

	 iv.	 E¨æãÂàXWÜÙÜá

	 v.	 ÓÝÊÜìg¯PÜÃÜá

	 vi.	 ÖÜ|PÝÓÜá ÓÜÊÜáá¨Ý¿á¨Ü ÓÜ¨ÜÓÜÂÃÜá

	 	 ÓÜíPæàñÜWÜÙÜá :
	 (A)	 i, iv, iii, vi
	 (B)	 i, ii, iii, iv
	 (C)	 ii, iii, v, iv
	 (D)	 iii, iv, v, vi	

	 92.	 P æÙ ÜX® ÜÊÜ âW ÜÚí¨ Ü  SÄà© Ê Üñ Üì® æ¿á® Üá ° 

£Ú Ü̈áPæãÙÜáÛÊÜÈÉ ŸÙÜÓÜÇÝWÜáÊÜ ÊÜÞ®ÜÊÜ ±æÅàÃÜOæ¿á 

3 AñÜáÂñÜ¤ÊÜá Ô¨ÝœíñÜWÜÙÜ®Üá° BÁáR ÊÜÞwÄ.

	 i.	 ÊÜÞÂP… ÓæÆÉív…

	 ii.	 ÔR®Ü°Ã…

	 iii.	 ÔWÜ¾ív… ´ÝÅ çv…

	 iv.	 AŸÅÖÝí ÊÜÞÓæãÉà

	 v.	 ´æÅvÜÄP… ÖÜÃÜkå…ìŸW…ì

	 	 ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i, ii, iii	

	 (B)	 iii, iv, v

	 (C)	 ii, iii, iv	

	 (D)	 i, iv, v

	 93.	 PæÙÜX®ÜÊÜâWÜÚí¨Ü ÊÜÞ®ÜÔPÜ APèíqíW…WÜ®Üá° 

EÇæÉàUÓÜáÊÜ ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° ÓÜãbÔÄ.

	 i.	 ŸÙÜPæ̈ ÝÃÜÃÜá BÁáRWÜÙÜ B¦ìPÜ ́ ÜÈñÝíÍÜWÜÙÜ®Üá° 

Pæãàv… ÊÜÞvÜáÊÜ ÊÜXìàPÜÄÓÜáÊÜ ÊÜáñÜá¤ 

ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜÞvÜáÊÜ Ë«Ý®Ü.	

	 ii.	 C ¨ Ü á  ¯ Ä à P Ý Ò  Ô ¨ Ý œ í ñ Ü ¨ Ü  Ê æ á à Ç æ 

AÊÜÆí¹ñÜWæãíw¨æ.

	 iii.	 C¨Üá APèíqíW…®Ü Ê ÜÞ®ÜÊ Ü AíÍÜ¨ Ü 

PÜáÄñÜ¨ÝªX¨æ.	

	 iv.	 C¨ Üá  ÇÝ» ÜW ÜÙ Ü® Ü á °  ± Ü Åñ æ Â àQÓ Ü áÊ Ü â¨ Ü á 

ÊÜáñÜá ¤ ®ÜÐÜ rW ÜÙÜ®Üá ° ÓÜíÁãàiÓÜáÊÜâ¨ÜÃÜ 

PÜáÄñÜ¨ÝªX¨æ.

	 	 ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i ÊÜáñÜá¤  iv ÊÜÞñÜÅ 	

	 (B)	 i, ii ÊÜáñÜá¤ iii ÊÜÞñÜÅ

	 (C)	 ii, iii ÊÜáñÜá¤ iv ÊÜÞñÜÅ	

	 (D)	 i, ii ÊÜáñÜá¤ iv ÊÜÞñÜÅ
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	 89.	 In BCG Matrix ‘stars’ denote

	 (A)	 Business with a high market share 
in low growth markets

	 (B)	 Business in rapidly growing markets 
with large market share 

	 (C)	 Low market share and low market 
growth business 

	 (D)	 Business with high growth rates 
but whose low market share makes 
their profit potential uncertain

	 90.	 Which are the three kinds of marketing 
channels marketer uses to reach the 
target market ?

	 i.	 Communication channel

	 ii.	 Distribution channel

	 iii.	 Service channel

	 iv.	 Advertising channel

		  Codes :
	 (A)	 i, ii, iii	
	 (B)	 ii, iii, iv
	 (C)	 iii, iv, ii	
	 (D)	 iv, i, iii

	 91.	 Four key constituents of relationship 
marketing are 

	 i.	 Customers
	 ii.	 Members of promotion community
	 iii.	 Marketing partners
	 iv.	 Employees
	 v.	 General public
	 vi.	 Members of financial community

		  Codes :
	 (A)	 i, iv, iii, vi
	 (B)	 i, ii, iii, iv
	 (C)	 ii, iii, v, iv
	 (D)	 iii, iv, v, vi

	 92.	 From the following select the three best 

known theories of human motivation 

used to understand buying behaviour.

	 i.	 Mc Celland

	 ii.	 Skinner

	 iii.	 Sigmund Freud

	 iv.	 Abraham Maslow

	 v.	 Frederick Herzberg

		  Codes :

	 (A)	 i, ii, iii	

	 (B)	 iii, iv, v

	 (C)	 ii, iii, iv	

	 (D)	 i, iv, v

	 93.	 Indicate the correct  code f rom 

the following that refers to mental 

accounting.

	 i.	 The way consumer code, categories 

and evaluate financial outcomes of 

choice.

	 ii.	 It is based on prospect theory.

	 iii.	 I t  is about human aspect of 

accounting. 

	 iv.	 It is about segregating gains and 

integrating losses.

		  Codes :

	 (A)	 i and iv only	

	 (B)	 i, ii and iii only

	 (C)	 ii, iii and iv only	

	 (D)	 i, ii and iv only
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	 94.	 PÜwÊæá ¸æÇæ ÓÜíÊæà¨Ü®ÝÎàÆñæWæ PÝÃÜ|ÊÝWÜáÊÜ 

AíÍÜWÜÚWæ ÓÜíŸí—Ô¨Ü D PæÙÜX®ÜÊÜâWÜÚí¨Ü 

ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜÊÜ®Üá° ÓÜãbÔÄ.

	 i.	 D ×í¨æ SÄà©Ô¨Üª BÔ¤WÜÙÜ ÓÜíÁãàWÜ¨ÜÈÉ 

EñÜ³®Ü°ÊÜâ ŸÙÜÓÜÆ³vÜáñÜ¤¨æ

	 ii.	 SÄà©¨ÝÃÜÃÜá EñÜ³®Ü°ÊÜ®Üá° PÜãwvÜáÊÜí£ÆÉ

	 iii.	 ¸æàwPæ¿á ¸æÇæ ®ÜÊÜáÂñæ PÜwÊæá CÃÜáñÜ¤¨æ	

	 iv.	 SÄà©¨ÝÃÜÃÜá ±Ü¿Þì¿á (ÓÜÃÜPÜá)WÜÙÜ ŸWæY 

PÜwÊæá £Ú©ÃÜáÊÜÊÜÃÝXÃÜáñÝ¤Ãæ

	 	 ÓÜíPæàñÜWÜÙÜá :

	 (A)	 i, ii, iii 	

	 (B)	 i, ii, iv

	 (C)	 i, iii, iv	

	 (D)	 ii, iii, iv

	 95.	 Ê ÜÞP æìqíW… Ó ÜíÍ æãà«Ü®Ý ± Ü ÅQ ÅÁá¿áá 

PæÙÜX®Ü ÖæhæjWÜÙÜ®Üá° JÙÜWæãíwÃÜáñÜ¤¨æ. ÓÜÄ¿Þ¨Ü 

A®ÜáPÜÅÊÜá¨ÜÈÉ AÊÜ®Üá° ÊÜÂÊÜÓæ§WæãÚÔÄ.

		  ÖæhæjWÜÙÜá :

	 i.	 ÓÜÊÜáÓæÂ¿á®Üá° ±Ü¿Þì¿á ¯«ÝìÃÜWÜÙÜ®Üá° 

Ê Ü áñ Ü á ¤  Ó ÜíÍ æãà« Ü®Ý E¨æ ª àÍ ÜW ÜÙ Ü® Ü á ° 

ËÍæÉàÑÓÜáÊÜâ¨Üá

	 ii.	 ÊÜÞ×£ ÓÜíWÜÅÖÜOæ

	 iii.	 ÓÜíÍæãà«Ü®Ý Áãàg®æ¿á®Üá°

		  A¼ÊÜê©œ±ÜwÓÜáÊÜâ¨Üá

	 iv.	 ¯«ÝìÃÜ ñÜÙæ¿ááÊÜâ¨Üá

	 v.	 ÊÜÞ×£¿á®Üá° ËÍæÉàÑÓÜáÊÜâ¨Üá

	 vi.	 Íæãà«Ü®æWÜÙÜ®Üá° ÓÝ¨ÜPÜ±ÜwÓÜáÊÜâ¨Üá

	 	 ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ii, iii, iv, i, v, vi	
	 (B)	 i, iii, ii, v, vi, iv
	 (C)	 iii, iv, v, vi, i, ii	

	 (D)	 iv, iii, v, vi, ii, i

	 96.	 PæÙÜX®Ü ±Ü¿Þì¿áWÜÙÜá ÊÜÞPæìqíW… ÓÜíÍæãà«Ü®æWæ 

ÓÜíŸí—Ô¨ÝªXÊæ. ÖæàÚPæWÜÙÜá ÓÜÄ¿ÞXÃÜáÊÜâ Ü̈®Üá° 

A¥ÜÊÝ ñÜ±Ý³XÃÜáÊÜâ¨Ü®Üá° ÓÜãbÔÄ.

	 	 ÖæàÚPæ (I) : C¨æãí¨Üá ÊÜÞPæìqíW… ¯«ÝìÃÜ 

ñÜÙæ¿ááÊÜâ Ü̈PÝRX, ÊÜÞ×£¿á®Üá° EñÜ³£¤ ÊÜÞvÜÆá, 

ËÍæ ÉàÑÓÜÆá, ±ÜÅÓÜÃÜ| ÊÜÞvÜÆá, PÜãwvÜÆá 

ÊÜáñÜá¤ ÊÜáÃÜÚ ±Üvæ¿áÆá Jí¨Üá aÝÈ¤¿áÈÉÃÜáÊÜ 

ÓÜíZqñÜ PÝ¿áì Ë«Ý®ÜÊÝXÃÜáñÜ¤¨æ.

		  ÖæàÚPæ (II) : C Ü̈á ÊÜÞPæìqíW… ±ÜÅQÅÁá¿á GÇÝÉ 

ÖÜíñÜWÜÙÜÈÉ ŸÙÜÓÜ̧ æàPÝ Ü̈ ̄ «ÝìÃÜ ±ÜäÊÜì ÊÜÞ×£¿á 

æ̧ÙÜÊÜ~Wæ, ÊÝÂTÝÂ®Ü ÊÜáñÜá¤ ÓÜíÊÜÖÜ®ÜÊÝXÃÜáñÜ¤¨æ.

	 	 ÓÜíPæàñÜWÜÙÜá :
	 (A)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ñÜ±Üâ³ 

BXÃÜáñÜ¤Êæ

	 (B)	 ÖæàÚPæWÜÙÜá (I) ÊÜáñÜá¤ (II) GÃÜvÜã ÓÜÄ 

BXÃÜáñÜ¤Êæ

	 (C)	 ÖæàÚPæ (I) ñÜ±Ý³X¨æ ÊÜáñÜá¤ ÖæàÚPæ (II) 
ÓÜÄ¿ÞX¨æ 	

	 (D)	 ÖæàÚPæ (I) ÓÜÄ¿ÞX¨æ ÊÜáñÜá¤ ÖæàÚPæ (II) 
ñÜ±Ý³X¨æ

	 97.	 ±Üqr  – IÃÜ ËÐÜ¿áWÜÙÜ®Üá°  ±Üqr  – IIÃÜ ËÐÜ¿áWÜÙæãí©Wæ 

Öæãí©Ô, ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° ÓÜãbÔÄ.

	 ±Üqr – I	 ±Üqr – II
	 a.	 »èWæãàÚPÜ Ë»Üg®æ	 1.	 ÊÜê£¤

	 b.	 g®ÜÓÜíTÝÂ Ë»Üg®æ   	2.	 ÓÜí¨Ü»Üì

	 c.	 ÊÜÞ®ÜÔPÜ Ë»Üg®æ	 3.	 WÝÅËáà| ÊÜáñÜá¤ 

				    AÃæ®ÜWÜÃÜ PæÒàñÜÅWÜÙÜá

	 d.	 ÊÜñÜì®æ ÓÜíŸí— 	 4.	 ÊÜÂQ¤ñÜÌ

		  Ë»Üg®æ

		  ÓÜíPæàñÜWÜÙÜá :
		  a	 b	 c	 d
	 (A)	 3	 2	 4	 1
	 (B)	 3	 2	 1	 4
	 (C)	 3	 1	 4	 2
	 (D)	 1	 3	 2	 4
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	 94.	 Indicate the correct code from the 

following that refers to factors leading 

to less price sensitivity.

	 i.	 The product is used in conjunction 

with assets previously bought

	 ii.	 Buyers can not store the product

	 iii.	 Price elasticity of demand is low 

	 iv.	 Buyers are less aware of all 

substitutes

		  Codes :

	 (A)	 i, ii, iii 	

	 (B)	 i, ii, iv

	 (C)	 i, iii, iv	

	 (D)	 ii, iii, iv

	 95.	 The marketing research process 

involves the following steps. Arrange 

them in the proper sequence.

		  Steps :

	 i.	 Define the problem, the decision 

alternatives and research objectives

	 ii.	 Collect the information

	 iii.	 Develop the research plan

	 iv.	 Make the decision

	 v.	 Analyze the information

	 vi.	 Present the findings

		  Codes :

	 (A)	 ii, iii, iv, i, v, vi	

	 (B)	 i, iii, ii, v, vi, iv

	 (C)	 iii, iv, v, vi, i, ii	

	 (D)	 iv, iii, v, vi, ii, i

	 96.	 The following statements relate to 
marketing research. Indicate the 
statements being correct or incorrect.

		  Statement (I) : It is an ongoing, 
organized procedure to generate, 
analyze, disseminate, store and retrieve 
information for marketing decision 
making.

		  Statement (II) : It is the development, 
interpretation and communication of 
decision oriented information to be used 
in all phases of marketing process.

		  Codes :
	 (A)	 Both the statements (I) and (II) are 

false
	 (B)	 Both the statements (I) and (II) are 

correct
	 (C)	 Statement (I) is false and statement 

(II) is correct
	 (D)	 Statement (I) is true and statement 

(II) is false

	 97.	 Match the items in List – I with those 
given in List – II and suggest the correct 
code.

	 List – I	L ist – II
	 a.	 Geographic    	 1.	 Occupation
		  segmentation
	 b.	 Demographic	 2.	 Occasions
		  segmentation
	 c.	 Psychographic 	3.	 Rural and semi
		  segmentation		  urban areas
	 d.	 Behavioral 	 4.	  Personality
		  segmentation
		  Codes :

		  a	 b	 c	 d
	 (A)	 3	 2	 4	 1
	 (B)	 3	 2	 1	 4
	 (C)	 3	 1	 4	 2
	 (D)	 1	 3	 2	 4
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	 98.	 ±Üqr  – IÃÜ ËÐÜ¿áWÜÙÜ®Üá°  ±Üqr  – IIÃÜ ËÐÜ¿áWÜÙæãí©Wæ 

Öæãí©Ô, ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° ÓÜãbÔÄ.

	 ±Üqr – I	 ±Üqr – II
	 a.	 hÝn®Ü AíñÜÃÜ	 1.	 WÝÅÖÜPÜÃÜá H®Ü®Üá° 

				    ±Üvæ¿ááñæ¤àÊæ Gí Ü̈á

				    ¯ÄàQÒÓÜáñÝ¤Ãæ ÊÜáñÜá¤

				    J¨ÜXÔ¨Ü ÓæàÊæ¿á

				    ŸWæY  AÊÜÃÜÈÉÃÜáÊÜ

				    WÜÅ×Pæ ®ÜvÜáË®Ü

				    ÊÜÂñÝÂÓÜ

	 b.	 ÓæàÊÝ AíñÜÃÜ  	 2.	 J Ü̈XÔ Ü̈á Ü̈ÃÜ ÊÜáñÜá¤

				    ¯ÄàQÒÔ¨Üá¨ÜÃÜ

				    ®ÜvÜáË®Ü ÊÜÂñÝÂÓÜ

	 c.	 ±ÜÅÊÜÞ|PÜ AíñÜÃÜ	 3.	 WÝÅÖÜPÜÃÜ ¯ÄàPæÒWÜÙÜ	

		  ŸWæY  ÊÜÂÊÜÓÝ§±ÜPÜÄWæ

				    CÃÜáÊÜí¥Ü WÜÅ×Pæ

				    ÊÜáñÜá¤ ÓæàÊæ

				    J¨ÜXÓÜáÊÜâ¨ÜPæR

				    ÓÝ§²ÓÜÆ³or 

				    WÜá|ÊÜáorWÜÙÜ

				    ®ÜvÜáË®Ü ÊÜÂñÝÂÓÜ 

	 d.	 WÜÅ×Pæ AíñÜÃÜ 	 4.	 WÝÅÖÜPÜÃÜá H®Ü®Üá°

				    ¯ÄàQÒÓÜáñÝ¤Ãæ Gí¨Üá

				    ÓæàÊæ J Ü̈XÓÜáÊÜÊÜÃÜá

				    ®ÜíŸáñÝ¤Ãæ ÊÜáñÜá¤

				    WÝÅÖÜPÜÃÜ ÊÝÓÜ¤ÊÜ

				    AWÜñÜÂñæWÜÙÜá ÖÝWÜã

				    ¯ÄàPæÒWÜÙÜ ®ÜvÜáË®Ü

				    ÊÜÂñÝÂÓÜ 

		  ÓÜíPæàñÜWÜÙÜá :
		  a	 b	 c	 d
	 (A)	 2	 3	 4	 1
	 (B)	 1	 3	 2	 4
	 (C)	 4	 1	 2	 3
	 (D)	 3	 1	 4	 2

	 99.	 ±Üqr  – IÃÜ ËÐÜ¿áWÜÙÜ®Üá°  ±Üqr  – IIÃÜ ËÐÜ¿áWÜÙæãí©Wæ 
Öæãí©ÔÄ.

	 ±Üqr – I	 ±Üqr – II
	 a.	 ŸÙÜPæ¨ÝÃÜÃÜ	 1.	 PÜí±Ǖ WÜÙÜá ÊÜÂÊÜÖÝÃÜ

		  ÊÜÞÃÜáPÜpærWÜÙÜá		  ÓÜÃÜPÜáWÜÙÜ®Üá° ÊÜáñÜá¤
				    ÓæàÊæ¿á®Üá°
				    ÊÜÞÃÜáñÝ¤Ãæ
	 b.	 ÊÝ~gÂ ÊÜÂÊÜÖÝÃÜ 	 2.	 PÜí±Ǖ WÜÙÜá ÓÝÊÜáã×PÜ
		  ÊÜÞÃÜáPÜpærWÜÙÜá		  ŸÙÜPæ¿á ÓÜÃÜPÜáWÜÙÜ®Üá°
				    ÊÜáñÜá¤ ÓæàÊæWÜÙÜ®Üá°
				    ÊÜÞÃÜáñÝ¤Ãæ
	 c.	 hÝWÜ£PÜ	 3.	 PÜí±Ü¯WÜÙÜá ñÜÊÜá¾ 
		  ÊÜÞÃÜáPÜpærWÜÙÜá		  ÓÜÃÜPÜáWÜÙÜ®Üá°
				    ÇÝ»æàñÜÃÜ
				    ÓÜíZo®æWæ
				    ÊÜÞÃÜáñÝ¤Ãæ
	 d.	 ÇÝ»æàñÜÃÜ ÊÜáñÜá¤	 4.	 PÜí±Ü¯WÜÙÜá ñÜÊÜá¾	

ÓÜÃÜPÝÄ ÊÜÞÃÜáPÜpærWÜÙÜá		  ÓÜÃÜPÜáWÜÙÜ®Üá° ÊÜáñÜá¤	
		  ÓæàÊæWÜÙÜ®Üá° hÝWÜ£PÜ

				    ÊÜÞÃÜáPÜpærWæ
				    ÊÜÞÃÜáñÝ¤Ãæ 
		  ÓÜíPæàñÜWÜÙÜá :
	 a	 b	 c	 d

	 (A)	 2	 1	 4	 3
	 (B)	 2	 4	 3	 1
	 (C)	 4	 1	 2	 3
	 (D)	 3	 2	 1	 4

	100.	 PæÙÜX®Ü ±ÜÅ£±Ý Ü̈®æ (A) ÊÜáñÜá¤ ñÜPÜì (R) ÖæàÚPæWÜÚí Ü̈ 
ÓÜÄ¿Þ¨Ü ÓÜíPæàñÜWÜÙÜ®Üá° ÓÜãbÔÄ.

		  ±ÜÅ£±Ý Ü̈®æ (A) : EñÜ³®Ü°ÊÜâ Jí Ü̈á iàÊÜ®Ü aÜPÜÅÊÜ®Üá° 
Öæãí©ÃÜáñÜ¤¨æ.

		  ñÜPÜì (R) : EñÜ³®Ü°WÜÙÜ ÊÜÞÃÝo ËÎÐÜr  ÖÜíñÜWÜÙÜ®Üá° 
ÖÝ¨ÜáÖæãàWÜáñÜ ¤Êæ. CÊÜâWÜÙÜÈÉ ±ÜÅ£Áãí¨Üá 
Ê ÜÞÃÝoWÝÃ Ü¯W æ  Ë¼®Ü °  Ó ÜÊÝÆáW ÜÙ Ü® Üá ° , 
AÊÜPÝÍÜWÜÙÜ®Üá° ÊÜáñÜá¤ ÓÜÊÜáÓæÂWÜÙÜ®Üá° JvÜáxñÜ¤Êæ.

		  ÓÜíPæàñÜWÜÙÜá :
	 (A)	 (A) ÓÜÄ¿ÞX¨æ, B¨ÜÃæ (R) ÓÜÄ¿ÞXÆÉ
	 (B)	 (A) ÓÜÄ¿ÞXÆÉ , B¨ÜÃæ (R) ÓÜÄ¿ÞX¨æ
	 (C)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ ÊÜáñÜá¤ (R) 

(A)¿á ÓÜÄ¿Þ¨Ü ËÊÜÃÜOæ¿ÞXÃÜáñÜ¤¨æ
	 (D)	 (A) ÊÜáñÜá¤ (R) GÃÜvÜã ÓÜÄ¿ÞXÊæ, B Ü̈Ãæ (R) 

(A)¿á ÓÜÄ¿Þ Ü̈ ËÊÜÃÜOæ BXÃÜáÊÜâ©ÆÉ
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	 98.	 Match the items in List – I with those given in 
the List – II and suggest the correct code.

	 List – I	L ist – II
	 a.	 Knowledge    	 1.	 The difference
		  gap		  between what 
				    customers
				    expect to 
				    receive and 
				    their perception
				    of the service
				    that is delivered
	 b.	 Service gap	 2.	 The difference
				    between what is
				    delivered and
				    what is expected
	 c.	 Standards gap 	3.	 The difference
				    between
				    management’s
				    perception of 
				    customers	
				    expectations and
				    the quality
				    standards 
				    established for
				    service delivery
	 d.	 Perception gap 	4.	 The difference
				    between what 
				    service
				    providers
				    believe
				    customer
				    expects and
				    customers’ 
				    actual needs
				    and expectation
		  Codes :

		  a	 b	 c	 d
	 (A)	 2	 3	 4	 1
	 (B)	 1	 3	 2	 4
	 (C)	 4	 1	 2	 3
	 (D)	 3	 1	 4	 2

	 99.	 Match the items of List – I with the  
List – II.

	 List – I	L ist – II
	 a.	 Consumer     	 1.	 Companies sell
		  markets		  business goods
				    and services
	 b.	 Business	 2.	 Companies sell 
		  markets		  mass consumer
				    goods and
				    services
	 c.	 Global   	 3.	 Companies sell 	

markets		  their goods to 
				    non profit
				    organisations
	 d.	 Non profit and  	 4.	 Companies sell
		  governmental		  goods and 
		  markets		  services in the 
				    global market
				    place
		  Codes :
	 a	 b	 c	 d

	 (A)	 2	 1	 4	 3
	 (B)	 2	 4	 3	 1
	 (C)	 4	 1	 2	 3
	 (D)	 3	 2	 1	 4	

	100.	 From the following two statements 
of Assertion (A) and Reasoning (R) 
suggest the correct code.

	 	A ssertion (A) : Product has a life cycle.
	 	 Reasoning (R) : Product sales pass 

through distinct stages, each posing 
different challenges, opportunities and 
problems to the seller.

		  Codes :
	 (A)	 (A) is correct but (R) is not correct
	 (B)	 (A) is not correct but (R) is correct
	 (C)	 (A) and (R) both are correct and (R) 

is right explanation of (A)
	 (D)	 (A) and (R) both are correct but (R) 

is not right explanation of (A)
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bñÜá¤ ŸÃÜÖÜPÝRX ÓÜ§ÙÜ

Space for Rough Work


