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Instructions for the Candidates
1. Write your roll number in the space provided on the top of this page.

2. This paper consists of fifty multiple-choice type of questions.
3. At the commencement of examination, the question booklet will

be given to you. In the first 5 minutes, you are requested to

open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the paper
seal on the edge of this cover page. Do not accept a booklet

without sticker-seal and do not accept an open booklet.

(ii) Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be given.

4. Each item has four alternative responses marked (A), (B), (C)

and (D). You have to darken the oval as indicated below on the
correct response against each item.

Example : A B C D

where (C) is the correct response.

5. Your responses to the questions are to be indicated in the OMR
Sheet kept inside the Paper I Booklet only. If you mark at any
place other than in the ovals in the Answer Sheet, it will not be
evaluated.

6. Read the instructions given in OMR carefully.
7. Rough Work is to be done in the end of this booklet.
8. If you write your name or put any mark on any part of the OMR

Answer Sheet, except for the space allotted for the relevant
entries, which may disclose your identity, you will render yourself
liable to disqualification.

9. You have to return the test OMR Answer Sheet to the invigilators
at the end of the examination compulsorily and must NOT
carry it with you outside the Examination Hall.

10. You can take away question booklet and carbon copy of OMR
Answer Sheet soon after the examination.

11. Use only Blue/Black Ball point pen.
12. Use of any calculator or log table etc., is prohibited.
13. There is no negative marks for incorrect answers.
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Mass Communication and Journalism
Paper – II

  Note : This paper contains fifty (50) objective type questions. Each question carries
two (2) marks. All questions are compulsory.

1. The concept of ‘Global Village’ was
coined by
(A) Alvin Toffler
(B) Marshall McLuhan
(C) Everett M. Rogers
(D) Thomas L. Friedman

2. Which Kannada newspaper took up a
25 year experiment in development
journalism in rural areas of Karnataka ?
(A) Kannada Prabha
(B) Vijaya Karnataka
(C) Udayavani
(D) Samyukta Karnataka

3. The ‘Readers’ Editor’ of The Hindu is
(A) C. P. Chandrashekar
(B) A. S. Panneerselvan
(C) B. Ravi
(D) Sanjay Debroy

4. The Principle of Cognitive Dissonance
is basically a
(A) Psychological Theory
(B) Economic Theory
(C) Anthropological Theory
(D) Political Theory

5. Which of the following committees made
recommendations on software for
Doordarshan ?
(A) Joshi Committee Report
(B) Verghese Working Group Report
(C) Chanda Committee Report
(D) Varadan Committee Report

6. The term Syndicate in journalism
means
(A) An agency that sells content to media

institutions
(B) A company that has cross-media

ownership
(C) Union of journalists
(D) An organization that sells shares of

a newspaper

7. The basic unit of video is
(A) Frame (B) Shot
(C) Scene (D) Sequence

8. Random Sampling is
(A) Scientific
(B) Convenient
(C) Non-scientific
(D) Non-probable

9. In which year was the Vernacular Press
Act passed ?
(A) 1878 (B) 1876
(C) 1923 (D) 1744

10. Who is the director of the film ‘Meghe
Dhaaka Tara’ ?
(A) Satyajit Ray
(B) Bimal Roy
(C) Shyam Benegal
(D) Ritwik Ghatak

11. The term Vividh Bharati refers to
(A) Educational Radio
(B) Agriculture Radio
(C) Educational Television
(D) Commercial Radio
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12. In communication research, ‘variable’

refers to

(A) Sampling method

(B) Hypothesis

(C) Character of a subject to be studied

(D) Population of the study

13. In writing, the word ‘cliché’ means

(A) Over-used phrase

(B) Clue

(C) Punctuation marks

(D) Story lead

14. Who is regarded as the Father of Public

Relations ?

(A) Thomas Jefferson

(B) Ivy Lee

(C) Edward L. Bernays

(D) John W. Hill

15. The 180 degree rule is a term used in

(A) Radio Production

(B) Writing Columns

(C) Internet Journalism

(D) Video Production

16. In journalism, the term ‘embargo’

means

(A) Request not to publish before a

stated time/day

(B) Request to publish immediately

(C) Request to edit contents

(D) Request for proof reading

17. The term ‘social responsibility’ is very
familiar to public relations practitioners
in maintaining relations with

(A) Management

(B) Shareholders

(C) Community

(D) Employees

18. The Cable Television Networks
(Regulations) Act became a reality in

(A) 1992 (B) 1993

(C) 1994 (D) 1995

19. The third-tier of radio broadcasting in
India is often referred to as

(A) Private FM Radio

(B) Community Radio

(C) Ham Radio

(D) On-line Radio

20. The impedance of a microphone is
measured in

(A) Decibels (B) Hertz

(C) Ohms (D) Kilobytes

21. Which of the following films is not directed
by Satyajit Ray ?

(A) Pather Panchali

(B) Charulatha

(C) Kabuliwala

(D) Agantuk

22. Which Russian film maker collaborated
with Kuleshov in conducting the famous
‘Kuleshov Experiment’ on film ?

(A) Andrei Tarkovsky

(B) Pudovkin

(C) Sergei Eisenstein

(D) Vsevelod Illarionovich
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23. Official Secrets Act was passed in

(A) 1821

(B) 1831

(C) 1923

(D) 1943

24. Mass communication refers to

(A) Personal communication

(B) Mediated communication

(C) Public communication

(D) Group communication

25. Satellite Instructional Television

Experiment (SITE) is the brain-child of

(A) Indira Gandhi

(B) Vikram Sarabhai

(C) Sam Pitroda

(D) P. V. Narasimha Rao

26. Assertion (A) : Theatre, music and

dance are the three traditional art forms

of Indian culture.

Reason (R) : Traditional media like

street plays, folk dances, folk songs

and puppetry are the most useful forms

to convey development messages.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

27. Assertion (A) : Information is power.

Reason (R) : Those who do not

have information can access it easily.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

28. Assertion (A) : The Press Council Act,

1978 was enacted to protect the freedom

of the press.

Reason (R) : Freedom of the press is

part of democratic governance.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

29. Assertion (A) : Social media did not play

a crucial role in the recent 2014

Lok Sabha Elections.

Reason (R) : But individual politicians

took advantage of social media.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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30. ��"��2�����(A)�s���&'(5�	�C.�N	��2����P5R��50��
*�5���2�^����	5��(�3	
��C��
%

�,7�Q�(R)�s�< 0�P5D
	�����&'(5	�C.�N	����
P5R��50���*�5��	����"�(�3	
��	�C3�
%

(A) (A)�	��0����(R)�2��
��8�����0�N

(B) (A)�	��0����(R)�2��
��8�����0�N7�*���
�(R)7
(A)�2
���$�C���-	���q
��
�

(C) (A)���0�N7�*���
�(R)�<��0�N

(D) (A)�<��0�N7�*���
�(R)���0�N

31. ��"��2�����(A)�s�65��&����	�C.�N	��	��
�5	�D[�(��O�O
D2
����(��	5���<	�(51�	����"
��3	
%

�,7�Q�(R)�s�	5GP
�N���N-�2����<��;��	�C.�N	��
�	�D)�q
���*��N0
�C��
%

(A) (A)�	��0����(R)�2��
��8�����0�N

(B) (A)�	��0����(R)�2��
��8�����0�N7�*���
�(R)7
(A)�2
���$�C���-	���q
��
�

(C) (A)���0�N7�*���
�(R)�<��0�N

(D) (A)�<��0�N7�*���
�(R)���0�N

32. ��"��2����� (A)� s� 	�C &'(�� 2�� 8��� ��5e 0�	��7
[�������"�	�CR&����nu���	�CR&
�@�(�H&�5���
 ������$2�G���0���
%

�,7�Q�(R)�s�< 0�)���� 	�)���	���[�������"
!
R������5"��	�C8��0���
 ����65-���5��
%

(A) (A)�	��0����(R)�2��
��8�����0�N

(B) (A)�	��0����(R)�2��
��8�����0�N7�*���
�(R)7
(A)�2
���$�C���-	���q
��
�

(C) (A)���0�N7�*���
�(R)�<��0�N

(D) (A)�<��0�N7�*���
�(R)���0�N

33. ��K>� I �
� �2
���K>� II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) 	��(�,���O�
��=0�' 1) -�
�����(
%
	�� 8�F P
����

b) 	����'�;�bl��(5 2) *O5��D
	�� 8
���5 -�
��A5�65	


c) 6���5�� 3) [	5)����5��
�
)����

d) �� �5��(����7�(5N�5	��� 4) 2���5v��

a b c d

(A) 4 3 2 1

(B) 3 4 2 1

(C) 2 3 4 1

(D) 1 2 3 4

34. ���K>� I �
� �2
���K>� II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) ��̂ w�< 1�2��5� 1) ���>���� ��hD���	���

65���<S�D �� o
N

	�C3(
����W	�����

b) ��$-�(�4q
���� 2) <8�:�(
��9�U(�
652�	�R���-(


c) �5
��	��0��� 3) 	�C��	�(��
15��g
1
'�G2�F���	�����-��(54

Z��05 1������K>

d) V�
x�k(���
�Y�X 4) -1
��9�q


a b c d

(A) 1 3 4 2

(B) 4 2 1 3

(C) 3 2 1 4

(D) 4 3 2 1
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30. Assertion (A) : The advertising revenue

of print media has declined sharply.

Reason (R) : Internet has drastically cut

into the advertising revenue of print

media.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is
not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

31. Assertion (A) : Indian media provides

ample space for public discourse.

Reason (R) : Corporate interests are

at the helm of media affairs.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

32. Assertion (A) : Magic bullet theory

sees people as passive recipients of

information.

Reason (R) : It assumes that such
communication makes people

powerless.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is

not the correct explanation of (A)

(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

33. Match List – I with List – II :
List – I         List – II

a) Children’s Film 1) Vinod K. Jose
Society

b) Matru Ki Bijli Ka 2) Acharya

Mandola Vinoba Bhave

c) Bhoodan 3) Jawaharlal

Nehru

d) Editor, Caravan 4) Gulzar

Codes :

a b c d

(A) 4 3 2 1

(B) 3 4 2 1

(C) 2 3 4 1

(D) 1 2 3 4

34. Match List – I with List – II :

                   List – I          List – II
a) Understanding by 1) The number of

dividing into people
smaller parts actually

interviewed

b) Participant 2) Cross
observation Tabulation

c) Table of survey 3) Ethnography
results with many

rows and columns

d) Strike rate 4) Analysis

Codes :

a b c d

(A) 1 3 4 2

(B) 4 2 1 3

(C) 3 2 1 4

(D) 4 3 2 1
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35. ��K>� I �
� �2
���K>��II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) (� ���5 (� 1) (
��8
(�
b) <85�K 2) O�
���	
k15
N
c) (���y���-(
 3) 	���(���	���
�0� 05' 1�
d) .�@����'	�C^ 4) ��@�����	���>

a b c d
(A) 4 2 1 3
(B) 1 3 4 2
(C) 4 3 1 2
(D) 4 3 2 1

36. ��K>� I �
� �2
���K>��II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) ? 3���� 1) ��'����
B(�\�
'�� ���0�(5�(


b) 8
(�,���)
�5��: 2) B��%�B%�/��N��
c) Y
k	�L�\�*Z� 3) (��
����

? 3�C �5����
d) R ����5��� 4) 1
k
P5

Y
k	�L�\ A5P��
�#�
a b c d

(A) 4 3 2 1
(B) 1 2 3 4
(C) 2 3 4 1

(D) 3 1 2 4

37. ��K>� I �
� �2
���K>� II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) 65��0�z{95N 1) 	���
�n�C
����J���
�	


b) ? ���Z5N(�\ 2) [�5��
c) (
�N�8
�������J 3) ��95N
d) !�5D	�� 4) ? 3�C

a b c d
(A) 1 2 3 4
(B) 4 3 2 1
(C) 2 3 4 1
(D) 3 4 1 2

38. ��K>� I �
� �2
���K>� II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) ��8
��� 1) O
�0����*�� ��
b) 	�������? 3�C 2) 	
�)�!�A��o5��
c) ��O5���2��� 3) -%�15 05�5	�L�
d) .�&D�;���5�� 4) (
%�B%�<A5|��

a b c d
(A) 3 2 1 4
(B) 4 3 2 1
(C) 2 3 4 1
(D) 3 4 1 2

39. ��K>� I �
� �2
���K>� II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) 8
�������
��D�� 1) *-95,�����'����̂
b) B	��
Y��B % 2) <6��N����

�
��[��\ �� 	�)���
c) -
|���15'pN	�L� 3) ��	���)��	�C.�N	��

�	��0����<6��N����
d) �
���5�(��NA
'�� 4) �5� 2��*Z����

Y
'39�������
��
kK
a b c d

(A) 2 4 3 1
(B) 3 1 2 4
(C) 4 3 1 2
(D) 4 1 3 2

40. ��K>� I �
� �2
���K>��II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) �
��
��� 1) ����J�	����
b) 	��.�N 2) 0��
�!��)�
c) 0�� !�2� 3) < (�^
d) A5N���� 4) P5R��50��

a b c d
(A) 4 3 1 2
(B) 1 3 2 4
(C) 4 3 2 1
(D) 1 2 3 4
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35. Match List – I with List – II :
              List – I                  List – II

a) Frequency 1) Codec
b) Audacity 2) Amplitude
c) Compression 3) Open source software
d) Volume 4) Pitch

Codes :
a b c d

(A) 4 2 1 3
(B) 1 3 4 2
(C) 4 3 1 2
(D) 4 3 2 1

36. Match List – I with List – II :
List – I       List – II

a) Indian Express 1) Pradeep
Magazine

b) Deccan Herald 2) S. A. Iyer
c) Times of India 3) Kuldip Nayar
d) Hindustan Times 4) Shailaja Bajpai

Codes :
a b c d

(A) 4 3 2 1
(B) 1 2 3 4
(C) 2 3 4 1
(D) 3 1 2 4

37. Match List – I with List – II :
List – I       List – II

a) Indo-Asian News 1) Malaysia
Service

b) Interfax 2) Japan
c) Kyodo News 3) Russia
d) Bernama 4) India

Codes :
a b c d

(A) 1 2 3 4
(B) 4 3 2 1
(C) 2 3 4 1
(D) 3 4 1 2

38. Match List – I with List – II :
List – I       List – II

a) Padosi 1) Chetan Anand
b) Mother India 2) Mehboob Khan
c) Neecha Nagar 3) V. Shantaram
d) Dharti Ke Lal 4) K. A. Abbas

Codes :
a b c d

(A) 3 2 1 4
(B) 4 3 2 1
(C) 2 3 4 1
(D) 3 4 1 2

39. Match List – I with List – II :
List – I       List – II

a) Daniel Lerner 1) Diffusion of
Innovation

b) Everett M. Rogers 2) Development
Communication

c) Wilbur Schramm 3) Mass Media and
Development

d) Nora Quebrel 4) Passing of the
Traditional Society

Codes :
a b c d

(A) 2 4 3 1
(B) 3 1 2 4
(C) 4 3 1 2
(D) 4 1 3 2

40. Match List – I with List – II :
               List – I List – II

a) Solus 1) News Item
b) Middle 2) Headline
c) Filler 3) Column
d) Banner 4) Advertisement

Codes :
a b c d

(A) 4 3 1 2
(B) 1 3 2 4
(C) 4 3 2 1
(D) 1 2 3 4
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41. ��K>�– I �
� �2
���K>�– II �����"�)
� ���!�
#�$%
��UV – I ��UV  – II

a) 05�
��[-��������� 1) -���-�
����

O
���5'

b) A58�D�� 2) B��%B��%�!���5�

c) ��$ �5 3) P
%�`%���05�

d) (5	
��n 4) <-�����o5��

a b c d

(A) 4 2 1 3
(B) 4 3 1 2
(C) 1 2 3 4
(D) 3 2 1 4

42. ��&'(
2����� �5'�� 6�	5��� ��5 (���� ��$�C��
����G�����"�2�����&��s

I) ��R ���

II) Y
k	�L�\�<Z��? 3��

III) ���Y
�25'Z�

IV) ? 3�����B(�\�
'��
(A) I II III IV
(B) I II IV III
(C) II I IV III
(D) IV II III I

43. 	�C.�N	���(
��}��5.���2�����	�C���(�Y
>����
b8��2�8
2
� 8����$�C�������G�����"�2�����&�%

I) �%3%

II) ������F

III) 3%-%3%

IV) !����
�
(A) II I III IV
(B) IV III II I
(C) III II I IV

(D) I IV III II

44. *-95,�����'����̂ �	�C��$���������$�C��
����G�����"�2�����&�%

I) .�H3�(���̂

II) 	����	
r�(


III) �.5D��

IV) P5d��
(A) IV III II I
(B) IV II III I
(C) II III IV I

(D) I II III IV

45. (5��D(�'	����	�CD^���';'+������$�C��
����G�����"�2�����&�%

I) �	�CDq
��0����

II) =0�'Z�
(�

III) �� 1
��.��


IV) =&'�(���^
(A) IV I III II
(B) III II IV I
(C) I II III IV
(D) IV III II I

(
��������T�N	����"�Q�%���'1
"��� o
N�46�$ ���50�(
,�E0��$�%

�
I��Y5�	���>�-��3�C�	�C��(��5���	���
�(���5	���
<	�����)
����	� 0
%�VV? ����65��0������(1970�����1�(�����
*�� 6�	5����J$ ��)� ��@0� 0�'� ���0�(5�(�2������'(��q
2

E0
��[����
��
;�
%XX�<����	��
2
7�!H)�0����'(���5
�� �
�2�����	�C0�'�*fD(�� ����H~�0
#� �5��0�	����
��*��
���0�(5�(
2������"� *�� ����&���J���%� ? 3�C���8

��&'( 
���� �� 8
�� )52��� �5>��8��� >� 7� �5-@�7
8
A
��5����� 	��0���� �
��
kK� ���0�(5�(�2������ "
(��
���	��	���
(��)
����*�C	��(
,��5 ��)53�
%

�����0�(5�(
2�����R ����(5
�����&'(
2�������J��5[;���
����J����	�CO5��2�F� 0��)
=j�������"���8��	�������	���
(�
�5�5��Dq
� 	�C3��	��%� *2��)
���0������ ��'&�(�	5�
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41. Match List – I with List – II :
List – I       List – II

a) Taare Zameen 1) Vidhu Vinod
Par Chopra

b) Border 2) S. L. Bansali

c) Parinda 3) J. P. Dutta

d) Khamoshi 4) Aamir Khan

Codes :

a b c d
(A) 4 2 1 3

(B) 4 3 1 2

(C) 1 2 3 4

(D) 3 2 1 4

42. Identify the correct chronological order
in which these newspapers were
launched :

I) The Hindu

II) Times of India

III) The Telegraph

IV) Indian Express

(A) I II III IV

(B) I II IV III

(C) II I IV III

(D) IV II III I

43. Identify the correct sequence in which the
following media storage utilities entered
the market.

I) CD

II) Tape

III) DVD

IV) Blue Ray

(A) II I III IV

(B) IV III II I

(C) III II I IV

(D) I IV III II

44. Identify the correct order in the diffusion
of innovation model.

I) Confirmation
II) Persuasion
III) Decision
IV) Knowledge
(A) IV III II I
(B) IV II III I
(C) II III IV I
(D) I II III IV

45. Identify the correct sequence in the
production process.

I) Post-production
II) Script
III) Research
IV) Shooting
(A) IV I III II
(B) III II IV I
(C) I II III IV
(D) IV III II I

Read the following passage carefully and
answer the questions 46 to 50 :

“With India Today (launched in the mid-70s),
independent magazine publishing got a
boost,” says Maneck Davar, owner of Spenta
Multi-media. Till then, the idea was that only
big publishing houses had financial muscle
to launch their own magazines. India Today,
together with Sunday, Stardust with Savvy,
Debonair and Society set off a trend of sorts.

These magazines took off because they
offered much more than the staple political fare
that the newspapers of the time did. They gave
readers a mix of features on politics, films,
home, women and life-style. A lot of this was
in colour, then a new element. It also made a
huge difference to how much advertisers and
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�! ŵ���������'(��q
�(5��̂ 	5#�0��%�(�'	
��^	5�
<���� ��&'( 
2 �� ��� ���0�(5�(
2�F ��� P5R��50��
*�5��	����"���8
��
����)�(5$�C#�0��%�<�
� ���
	5N�5��������
k�
r�K#�
���� (5
%�	5N�5$2����� 0�	���
E��N	��� ��	���
 N2 �� �� �� " � (5
��� ��$-
��

!2
)�$�(
����W&��� J���%� {(
 ���
� < ���� Y
�-1���
O5���������
�%�1980���������>�P5R��5&25��aO��D
	�C8��5��� ���	�C���� 1
�(�85� 80� ��9�� >� ��&'( 
2���
�5�5#�0��%��������1�D���(33)7�A5�����	��0������	�C
EF�����'	�C^���P5R��50�����8
��	��%

46. 	�C�
�(���5	�����C����_

(A) -�8��8
��	���>z-��3�C���	�C��(����
(B) �
I�5>�	���>z-��3�C���	�C��(����
(C) -�8�8
��	���>z-��3�C�����'.5��

(5��D�	5D)�(����

(D) �
I�5>�	���>z-��3�C�����'.5��
(5��D�	5D)�(����

47. ��T�N��������	��������	��2��[�5&�����̂ w
���0�(5�(���C	������_
(A) �� 8
�
(B) A5' 8���;@K

(C) =0�'�
�a
(D) �
��
kK

48. ����T�N�����'(5����C�����1��\���(��$0���?��
�&��)
����5��
�_
(A) �� �5��(����2���
(B) 	����25�����2���

(C) Y
�-9�����
(D) ���0�(5�(
2���

49. 1980���!)��0
�(��P5R��50���*�5��	��
?��(
,�)
����
%
(A) �������1�D��

(B) ��
	�C
(C) *���? 3�C��
�3+�
(D) ��&'(
2����

50. =0�'�
�a�����)5��(����'(51�(��5����_

(A) 	�C�
�(���5	���
(B) ��5N(��	�CS��N
(C) 6���0��(��53�C

(D) ��-�����P
k��
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readers were willing to pay for the same
product. Chitralekha, a small Gujarati

magazine was one of the first to take to offset

printing in the late 1970s and got its first

computer in 1981. As a result, it could take

colour ads and pushed up its cover price from

60 paise to Rs. 1.80. “It paid rich dividends,”

remembers former Associate Publisher Bharat

Kapadia. The quality and newsiness improved

and deadlines shortened. A cover story that

had to be released 10 days prior to hitting the

stands, could be sent in five days earlier.

Magazines could be more newsy. It also gave
the marketing  department the flexibility to

accept a colour advertisement closer to the

press deadline.

Sensing an opportunity, newspapers launched

supplements in black and white and colour.

“Colour,” thinks Cyriac Mathew, Chief
Operating Officer, Mid-day Multimedia, was

“the next big revolution for newspapers.” The

Saturday Times, The Sunday Review Brand

Equity and a whole lot of other colour

supplements were a response to the success

of general or specialized magazines around

1990. Eventually, they did help newspapers

suck back ad revenues from magazines. It was

an indolent time. The business had the luxury

of time to deal with its own problems. That is

because TV had still not taken off in India.

Roughly, 80% -- may be more – of the total
advertising spend in 1980 went to print.

Doordarshan (DD), radio and cinema got the
rest.

46. Who is Maneck Davar ?

(A) Owner of Mid-day Multi-media

(B) Owner of Spenta Multi-media

(C) Chief Operating Officer of Mid-day
Multi-media

(D) Chief Operating Officer of Spenta
Multi-media

47. Which is the small Gujarati magazine
mentioned in the passage ?

(A) Sunday

(B) Brand Equity

(C) Chitralekha

(D) Society

48. The passage highlights the success of

(A) Editors

(B) Reporters

(C) Television

(D) Magazines

49. In the 1980s, most of the advertising
revenue went to

(A) Doordarshan

(B) Cinema

(C) All India Radio

(D) Print

50. Who is the Associate Publisher of
Chitralekha ?

(A) Maneck Davar

(B) Cyriac Mathew

(C) Bharat Kapadia

(D) Samir Jain
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