[image: image1.png]



[image: image2.png]



ST. JOSEPH’S UNIVERSITY, BENGALURU -27
MA ADVERTISING AND PUBLIC RELATIONS – III SEMESTER
SEMESTER EXAMINATION: OCTOBER 2023
(Examination conducted in November/December 2023)
APR 9123– RURAL MARKETING AND COMMUNICATIONS
(For current batch students only)

Time: 2 Hours







    Max Marks: 50
This paper contains ONE printed page and TWO parts
I. Answer any FIVE of the following questions in 200 words each.     (5X 6= 30 marks)
1. List any four unique characteristics of rural markets. Explain two of them with suitable examples.
2. Which media platforms will be most and least effective in rural marketing? Give examples to justify your answer.
3. What role do Panchayati Raj institutions play in fostering entrepreneurial culture at the grassroots in rural India?
4. Highlight three similarities and three differences between rural consumers and urban consumers based on your own experience.
5. Write short notes on a) ITC’s e-Choupal and b) rural-urban migration in the context of rural marketing. 
6. Do you think Corporate Social Responsibility and rural marketing are connected? Give two arguments in favour and two against, with suitable examples.
7. Maruti Suzuki, Britannia, Dabur, Mahindra…these are a few brands that are focusing, and investing heavily on rural markets. Take any one of these brands and analyze their rural marketing strategies. 
II. Answer any TWO in 400 words each.


 (2X10= 20 marks)
8. What are United Nation’s Sustainable Development Goals? Discuss with examples the importance of rural marketing as a strategy in meeting the SDGs, especially in India. 
9. Develop an integrated marketing communication strategy for an urban MNC brand planning to foray into the rural market (Note: the product/brand has to exist currently in India).
10. Noted management guru C K Prahalad argued in his book that multinational companies can find their ‘fortune at the bottom of the pyramid’. Analyse this statement with examples.
11. The Government of India is promoting the concept of ‘Make in India’ through the ‘Vocal for Local’ campaign. If you are appointed as a communications consultant with the government what strategies would you devise to promote this message in rural areas?
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