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(Write the answers clearly, precisely, and to the point. Answej
not be marked.)

pitted in point form will

I. Answer ANY THREE of the following in about 3 x 10 =30)

5. “Consumers le
succinctly.

II. Answer ANY in about 300 — 400 words (2 x 20 = 40)

mechanisms that can manifest when a person is not
goal? lllustrate the same with examples.

The tri-component attitude model is considered to be a seminal work in co-relating
attitudes with consumer buying decisions. Critique this statement.

9. “Cognitive dissonance has led to several product categories going that extra mile to

create and retain happy consumers”. Describe the theory and give relevant examples
of its application in the field of product creation and marketing.
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