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This paper contains ONE printed page andalW/O parts

(Write the answers clearly, precisely, and to the point. Answe
not be marked.)

in point form will

I. Answer ANY 3 of the following with a mini 10 = 30)

1. “Advertising agencies are the real cust@gliar : " you agree

y of a campaign. Reflect on the
functions of ' ring to the table.

nt perspective from traditional media in its creation.
with examples.

Il. An g with a minimum of 300 words. (2 x 20 = 40)

The “skip the*@@¥eature available on sites like YouTube is equivalent to murdering
an advertiser’s opportunity to access his/her market. Discuss either in favour or
against the feature, clearly substantiating your position.

8. “Stereotyping is a double-edged sword”. Discuss in context to its usage in advertising
across a few well-known brands.
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