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     Max Marks: 25
This paper contains ONE printed page and TWO parts
    PART A
  Answer any THREE questions in about 180 - 200 words each.
     (3X5= 15)

1. Define questionnaire. What are the points to be considered while formulating a research questionnaire?
2. What is a hypothesis? Elucidate its types with an example for each.

3. State the functions of marketing research.

4.  Write a note on the following in 60-70 words each.
a. Social media sentiment analysis
b. Product research
c. Marketing research process   
5. Explain and differentiate between any two data collection tools used in marketing research.
PART B
Answer any ONE question in 350 - 400 words.                       

    (1X10=10)    
6. Explain the various types of probability and non-probability sampling techniques with the help of suitable examples for each.
7. What is consumer research? What are its objectives? Explain the different methods of conducting consumer research.
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