[image: image1.jpg]



ST. JOSEPH’S COLLEGE (AUTONOMOUS), BENGALURU-27

SEMESTER EXAMINATION: APRIL 2017
MA JOURNALISM AND MASS COMMUNICATION – IV SEMESTER

MC 0216: Political Communication 
Time - 2 ½ hrs




Max Marks - 70

This paper contains ONE printed page and THREE parts
I. Write short notes on any FIVE of the following in 100 words each.       (5X5=25)

1. Myth
2. Foxification
3. CNN-ization
4. Political advertising
5. Hype
6. Public opinion
7. Alternative facts
II. Answer any THREE of the following questions in 300 words each.       (3X10=30)

8. “Both the media and voters are equally complicit in political theatre, and the spin industry simply services the needs of the mass democratic machine.” Justify this statement.
9. Discuss the role of John F Kennedy’s PR in pioneering the televisualisation of the electoral process in the United States.
10. How did the media de-legitimize warfare in the minds of the public during the Vietnam War?
11. “Terrorism is essentially a communicative act that shares much in common with spin-doctoring and political PR.” Analyse this statement. 
III. Answer any ONE of the following questions in 500 words.   
       (1X15=15)

12. Is the notion of national identity constructed, imagined, consumed or pre-existing? Discuss this concept within the Indian context. 

13. What is the role of the Internet in political communication? Substantiate your answer with suitable examples.
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